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  upfront

reader feedback

Summer Accolades
I enjoyed Susan Percy’s article

about teachers in the Georgia Trend
magazine [“Ring in the New Year,”
August 2015]. There are a great deal of
great teachers in Georgia, and they
are being beat up from all sides. I also
agree we must defend the Fine Arts,
not shrink them. I hope you will con-
tinue to be an advocate for these pro-
fessionals.

DAVE BELTON
Buckhead

The writer is State Representative for House

District 112.

Thank you for your article
about Agritourism
[“Where Farming Meets
Fun,” July 2015]. It’s cer-
tainly a growing industry
where I live (just east of
Atlanta), and I appreciate

Educational Advancement
Our sincerest thanks for featuring

Young Harris College in your July 2015
issue [“Leading The Change”].  Your
writer Karen Kirkpatrick did a mar-
velous job of capturing our head-spin-
ning pace of growth and change over the
past eight years, in which we’ve doubled
our enrollment and the size of our facul-
ty, built $100 million of new facilities,
gained entry to NCAA Division II athlet-
ics and started 20 bachelor’s degree pro-
grams and 22 minors from scratch. 

When I first interviewed for the job
here in 2007, one of our trustees re-
marked that “Young Harris was the
best-kept secret in the mountains.” I
didn’t necessarily think that was a good
thing – and we’ve been working hard to
change that. Your article certainly
helped us let the secret out of the bag. 

CATHY COX
The writer is President of Young Harris College.

the attention you gave the industry.  
CHRISTINE MCCAULEY

The writer is Executive Director of the Madi-

son-Morgan Conservancy.

I always enjoy Neely Young’s peri-
odic compilation of sage sayings, most
recently in the August issue [“A Few
More Wise Words”]. On a less lofty
level, I wonder if perhaps too many of
us heed the comment, attributed to
Alice Roosevelt Longworth, that “If
you don’t have anything nice to say
about somebody, come sit next to me!”

RAY BUDAY
Via email

WE WELCOME LETTERS TO THE EDITOR.Please send 
correspondence to Editor, Georgia Trend, 5880 Live 
Oak Parkway, Suite 280, Norcross, GA  30093 or 
editor@georgiatrend.com. We reserve the right 
to edit for space, clarity and accuracy.
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from the publisher 
by Neely Young

LUCKY BREAKS
WE ALL CAN TELL OF LUCKY BREAKS RECEIVED

during our business careers. Some of our suc-
cess, maybe most, is due to hard work and
accomplishments we helped achieve on our
own initiative. But many of us would not be
where we are today without someone giving
us a helping hand or an opportunity to
advance. Such a man to me is Millard Grimes.

Grimes has long been a major player in the
newspaper business. He has owned some 40
publications all over the state. And he has had
a major role in the success of Georgia Trend
magazine. The publication was launched by the
late Gene Patterson, who at the time was pub-
lisher of the St. Petersburg Times in Florida.
Patterson had an award-winning newspaper
career and was honored with a Pulitzer Prize
when he was editor of the Atlanta Constitution.
The Times owned Florida Trend magazine, and
Patterson decided to expand the brand in Geor-
gia in 1985, 30 years ago.

While Georgia Trend gained many editorial
accolades and had a good advertising base, it
had a large staff and expensive office space on
Peachtree Street, in downtown Atlanta. Ex-
penses outran revenue by millions of dollars.
Times management decided to close the opera-
tion in 1991. But at the last minute Millard
Grimes rode in on a white horse to save the
magazine, with an offer that kept the institution
from closing.

Most of the staff had already left, so to cut
costs, Grimes found a smaller location. By low-
ering costs to match revenue, he enabled
Georgia Trend to continue. A year later, Grimes
made the decision to sell the magazine to Virgil
Williams. 

There is something about our magazine that
provokes an emotional attachment. Our readers
just love the publication, and after the sale to
Williams, people would constantly come to
Grimes and tell him how much they missed his
column and stories. Two years later, Grimes
missed the magazine so much he bought Geor-
gia Trend back from Williams. “Operating
Georgia Trend again became a mission for me,”
Grimes said at the time. 

During his ownership over the years, Millard
Grimes planned and edited 70 issues. He took
personal control over all aspects of production,

wrote every headline, and wrote and edited
most of the copy.

He was fortunate to cover Georgia business
and politics during a period of great growth
and excitement. Major events like the Atlanta
Braves winning the World Series, the rise of
CNN, East Lake revitalization and the
Olympic Games in 1996 were all covered by
Grimes.

He expanded political coverage by bringing
on Bill Shipp, Georgia’s most famous political
journalist. The first story many people turned to
in the magazine was Shipp’s column, where
politicians considered it almost a badge of
honor to be skewered. While not everyone
agreed with him, we let Shipp be Shipp. He
was our most popular columnist, and he's still
one of my favorite friends. (See our interview
with Bill Shipp on page 41.)

When I was younger, Millard Grimes and I
built up a wonderful personal relationship in the
newspaper business. In 1983, when I was publish-
er of the Daily Citizen-News in Dalton, we got to
know each other at press meetings and became
fast friends. He was a mentor to me when I was
president of the Georgia Press Association. When
he was later president of the association, he
helped me with a special effort to raise $1 million
to fund a Georgia Press Association foundation to
provide scholarships to help students attend jour-
nalism school. It’s no wonder that he has been a
father figure to me. 

I have had many friends and associates who
have helped me over the years, including
Tenney Griffin, Knox Dye, Mark Pace, Otis
Brumby, my business partner Tom Cousins, Tom
Charlesworth, Ben Young, plus so many more.
But Millard Grimes gave me the opportunity to
buy my first newspaper. And then later, in 1999,
he sold me Georgia Trend magazine. 

The publication with its great staff has con-
tinued the tradition of Gene Patterson’s vision
when he started the magazine. “With external
[racist] enemies defeated, the internal shackles
broken, the next best challenge is to construct a
better life. You do that by creating jobs and you
do that with economic development,” Patterson
once said. Hopefully, with our customers and
readers support, we are still living up to that
challenge.  

Many of us 

would not be 

where we are 

today without 

someone giving us 

a helping hand or 

an opportunity 

to advance.

Neely Young is 
Co-Editor in Chief and

Publisher of Georgia Trend.
Contact him via email at 

publisher@georgiatrend.com.
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business casual
by Susan Percy

ACTS OF KINDNESS
ON A HOT SUNDAY AFTERNOON this summer,
a family – a father with three children, includ-
ing a toddler having a meltdown – was parked
in a grocery store lot, with the hood of their
ancient station wagon propped up. A young
woman with a baby and I, at the same time,
approached the family. She asked if they need-
ed help. Maybe some water? The dad indicated
yes, then said the car was running hot and
they needed gas for the hour-long drive ahead
of them. 

The young woman returned with two big
bottles of water, and I handed the man a $5 bill
and wished him luck. 

I learned later that the woman left the park-
ing lot, went to a nearby service station and
purchased two gallons of gas, which she
brought back to the family.

The genuine help and the kindness she
offered to strangers put me and my perfuncto-
ry gesture to shame.

She told me she didn’t feel generous, just
guilty. If she were the one in trouble, she sus-
pected, people would be more likely to stop to
help a young white mother with a baby than
an African-American dad with an overheated
car and a cranky three year old.

As a long, hot, not-particularly-relaxing
summer draws to a close, I am looking for
answers, replaying some major events of the
past few months and trying to comprehend
their scope and reach: landmark Supreme
Court decisions affirming marriage equality
and upholding the Affordable Care Act; the
massacre of nine people assembled in their
South Carolina church for Bible study followed
by a swift renunciation by many of the Confed-
erate flag and symbols that fueled their assas-
sin’s hatred; the beginnings of a contentious
presidential campaign.

Smaller, less consequential personal mat-
ters intrude as well, like sick pets and the vet
bills they generate; saying good-bye to a friend
moving away; wondering if my aging air-con-
ditioning system has another summer in it.

There have been lots of conversations and
commentary to digest on the nature of love,
hate, racism and fear. Clearly, it’s no longer
enough to proclaim, “I’m not a racist” and feel
righteous. Guess what? Nobody is giving out

medals simply for not being a racist; more is
demanded.

And what are those demands? More impor-
tantly, how do we attempt to respond without
feeling overwhelmed or powerless and retreat-
ing into futile hopes that “they” will do some-
thing about it?

We, as it turns out, are they.
In talking with friends about all that has

transpired, it seems I’m not the only one pon-
dering these larger-than-life questions.

One of the first responses we are condi-
tioned to make is to give money – financially
supporting charities and organizations that are
fighting for worthwhile causes. Always a good
idea and a fine starting point, but with great
potential for cop-out. Write a check and feel
good – no engagement, no getting your hands
dirty. No real cost. And there’s that nice warm
feeling of having done “something,” like I had
briefly in the grocery story parking lot when I
handed over $5.

But I am wondering whether something a
bit more is required. Some human involve-
ment – like that offered by the woman who
delivered the gasoline to the people who need-
ed it. Something that might actually require
some effort, some inconvenience.

Call it simplistic, but maybe the world
could use a bit more kindness – along with all
the other things it needs. We have become so
cautious – not that that’s always bad – but so
on the lookout for scammers and cheaters and
others who are out to take advantage of us,
that we build pretty tall fortifications around
ourselves. Sometimes it’s not a bad idea to
temper caution with kindness.

Of course, there’s personal safety and the
safety of those you are responsible for and the
need to be aware of your surroundings.

But there are times when just a little human
interaction is what’s called for.

I’m not equipped financially or tempera-
mentally to be a Good Samaritan 24/7, and I
wouldn’t urge that role on anyone else. But
trying to be on the alert for opportunities to be
kind seems like a pretty good idea. I don’t
expect that to change the world, but if it
improves one small corner of it – maybe that’s
a good start.

Call it simplistic, 

but maybe the 

world could use a 

bit more kindness –

along with all 

the other things 

it needs.

Susan Percy is 
Editor-At-Large for 

Georgia Trend.
Email her at

spercy@georgiatrend.com.
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  upfront

the roundup

Executive Director Amy
Gates. “By the same token,
the more typical kids learn
compassion, inclusiveness
and tolerance, and end up
becoming better friends and
citizens. Everyone benefits.”

The school, with a staff of
70, including nurses and
speech, occupational and
physical therapists, serves
about 130 students a year,
ranging from six weeks of
age to six years. About 65
percent of the student body
has disabilities.

In some cases, siblings
attend together. Because of

This year, Challenged
Child and Friends celebrates
30 years as one of only a few
schools of its kind in the
country. The Gainesville-
based nonprofit offers an
integrated “whole person”
educational experience
where children with special
needs learn alongside chil-
dren who have typical
development. 

“Research backs up our
philosophical belief that
special-needs children can
learn from more typical chil-
dren by modeling language
and social skills,” says

her delayed development,
four-year-old Bailey Ellis
could not sit up or communi-
cate when she first enrolled
in the school. Now she walks
on her own and vocalizes,
while her two-year-old sister,
Brooke, whose development
is accelerated, studies
Spanish and sign language.

“Their parents can drop
them both off and know that
all of their needs are being
addressed in one place,”
Gates says, “so they don’t
have to make several trips

Tops in Jobs: The Metro
Atlanta region has been
named No. 2 in the nation
for job growth according to
the U.S. Bureau of Labor
Statistics. The fastest-grow-
ing employment sectors are
leisure and hospitality, con-
struction, and professional
and business services. For-
syth, Henry and Paulding
counties saw the highest rel-
ative increase in employees
from 2000 to 2013. 

New Inland Port:
Georgia’s second inland
terminal will open in 2018

on 42 acres in Chatsworth.
The Appalachian Regional
Port’s service area will
include North Georgia,
Alabama, Tennessee and
parts of Kentucky and will
provide a direct rail link to
the Port of Savannah’s
Garden City Terminal. The
facility will initially have an
annual capacity of 50,000
containers, with plans to
double that amount within
10 years. Officials estimate
each container moved by
rail to the new port will off-
set 355 truck miles on
Georgia highways. 

www.challengedchild.org

A LOOK BACK AT
GEORGIA’S PAST AS

WE CELEBRATE
30 YEARS OF{ }

{ economic development around the state }  I by Christy Simo

Cooking Up a Consolida-
tion: CSM Bakery Solutions,
a $3-billion international
provider of bakery ingredi-
ents, products and services,
is relocating its global head-
quarters to Sandy Springs,
consolidating several region-
al functions into one loca-
tion. The $5.5-million invest-
ment will create 120 jobs
and bring total employment
in Georgia to more than 800.

Slam Dunk: The Harlem
Globetrotters are moving
south. The team’s parent
company, Herschend Family

{ organizations }  Challenged Child and Friends I by Candice Dyer

September
1988

between different therapists.”
Tuition at the school aver-

ages $5,000 a year. For fami-
lies with financial difficulties
or a child with disabilities,
that price can vary. The
organization is funded by a
combination of earned-
income tuition and support
from the United Way, dona-
tions and fundraisers. Last
year, Challenged Child
issued $700,000 in assistance
to needy families.

“Our goal is not to turn
anyone away,” Gates says.
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Entertainment Corp., is
relocating from Phoenix to
Gwinnett County, moving
51 jobs.

Buckhead Software:
Healthcare payments soft-
ware firm Patientco is
expanding in Atlanta and
planning to triple its work-
force over the next 18 months,
adding up to 100 jobs.                 

Sept. 25, 1988
The Cecil B. Day Butterfly

Center officially opens 
at Callaway Gardens 

in Pine Mountain. 

Sept. 1, 1993
The 
first 

Georgia 
HOPE

Scholarship 
is awarded.

Sept. 6, 1998
For the first
time since it

was damaged
by a hurricane

in 1898, 
the c. 1820 

Sapelo Island 
lighthouse is lit. 

Sept. 25, 2008
The last car rolls
off the assembly

line at the
Doraville GM
plant, which 
had been in 

operation for
60 years. 
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upfront political notes:

from 2005 to 2015, representing the
state’s 12th District, was defeated last
fall by Rep. Rick Allen, a Republican.

Known nationally as the last white
Democratic congressman from the
Deep South, Barrow can also claim to
have represented the most gerry-
mandered district in the state. The

ups, downs and in-betweens

Compiled by Susan Percy

New House Members: Summer
elections mean some new faces at the
Capitol. Rep. Betty Price (R-Roswell)
replaces the late Rep. Harry Geisinger,
who died in May. Price, a physician
who was a Roswell City Council mem-
ber, is married to fellow-physician
Congressman Tom Price, a Republican
who represents Georgia’s District 6. 

Democrat Marie Robinson Metze, a
retired educator, is the new House
District 55 (South Atlanta) representa-
tive; she replaces Democrat former
Rep. Tyrone Brooks, who resigned and
pleaded guilty to tax fraud.

Sheri Smallwood Gilligan (R-
Cumming) won the right to succeed
former Rep. Mark Hamilton as House
District 24 representative; he resigned
to take a job out of state. Gilligan is a
former CIA analyst who teaches at
Lanier Technical College.

August Runoff Winners:
Democrat Taylor Bennett is the new
representative for House District 80 in
Brookhaven. He defeated Republican J.
Max Davis, the former and first mayor
of Brookhaven. His win gives Demo-
crats control of the Fulton County dele-
gation. The previous incumbent, Mike
Jacobs, a Democrat until he switched
over to the Republican Party, is now a
DeKalb County judge.

Republican Shaw Blackmon won
the right to represent House District
146 in Bonaire, the seat formerly held
by Larry O’Neal, who was House
majority leader until he left to accept a
judgeship.

Republican Clay Pirkle is the new
House District 155 (Ocilla) representa-
tive. He succeeds former Rep. Jay
Roberts, now planning director of the
Georgia Department of Transportation.

Another Exit: Veteran lawmaker
Ben Harbin (R-Evans), a former House
Appropriations Committee chair,
resigned his seat to take a lobbying
position with Southern Strategy Group.
He was first elected in 1994. A special
election is scheduled for Tuesday, Nov.
3, to fill his seat.

Barrow Teaching: Former
Democratic Congressman John Barrow
will be teaching at the University of
Georgia this fall and next spring, a gig
that leads many observers to believe
that he will not be running for political
office in 2016.

Barrow, who served in Congress



changing boundaries required him to
move from Athens to Savannah to
Augusta.

New GRU Head: Dr. Brooks Keel
became president of Georgia Regents
University in Augusta following a five-
year tenure as president of Georgia
Southern University in Statesboro.

Keel received a bachelor of science
degree from Augusta College and a

doctorate in reproductive
endocrinology from the
Medical College of Georgia,
both now part of GRU.

“Brooks Keel brings a
proven track record as a
strong leader within our
University System,” Board of
Regents Chair Neil Pruitt said
in a press release. “We are
excited about the future of

Georgia Regents University
and the positive momentum
Brooks will bring for the bene-
fit of our students and our
partnership with the Augusta
community.”

Keel succeeds Dr. Ricardo
Azziz, who presided over the
university during a difficult
period of consolidation that
included two name changes.

Dr. Jean Bartels is serving as
interim Georgia Southern University
president; she has been provost and
vice-president for academic affairs
since 2012. 

A Sad Loss: Just days after he was
selected to create a statue of Dr. Martin
Luther King Jr. for Georgia’s Capitol
grounds, Henry County sculptor Andy
Davis died from injuries sustained in a
motorcycle crash. 

Davis’s work includes statues of Ray
Charles, Truett Cathy and Patrick
Henry.

Olens Again: Georgia Attorney
General Sam Olens is serving his sec-
ond term as chair of the Southern
Region of the National Association of
Attorneys General (NAAG). The region
includes Georgia, Alabama, Arkansas,
Florida, Kentucky, Louisiana, Missi-
ssippi, North Carolina, South Carolina,
Tennessee, Texas, Virginia and West
Virginia.

He serves on the executive committee
of NAAG and is responsible for coordi-
nating the southern region’s agenda.

“I am honored that my peers have
placed their confidence in me,” Olens
said in a statement. 

The national association will hold its
December 2017 meeting on Jekyll
Island.

Same-sex Benefits: The Uni-
versity System of Georgia now makes
same-sex spouse benefits available to
its employees. The change came in
response to the U.S. Supreme Court’s
decision legalizing same-sex marriage
in all 50 states. Prior to the ruling,
Georgia had been one of a handful
of states prohibiting same-sex mar-
riage.
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Percy, Dining Editor Krista Reese, Advertising Art Director Heidi Rizzi, Production Manager and Executive Assistant Gail Aronoff,
and Vice President of Sales and Advertising Director Amanda Patterson

As we celebrate 30 years of Georgia Trend magazine, 
we’d like to introduce you to the staff who make it happen. 

From all of us, thank you for reading Georgia Trend
each month. You’re the reason we do what we do. We look 

forward to bringing you the state’s business, economic 
development and political news for another 30 years. 
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A Household Name
DAN AMOS 

Dan Amos is chairman
and CEO of Columbus-based
insurance giant Aflac, a
Fortune 500 company widely
recognized for its workplace
satisfaction and ethical prac-
tices. Aflac insures more than
50 million worldwide and has
seen its revenue increase to
more than $20 billion during

Amos’ tenure as CEO since 1990. 
Amos – son of co-founder Paul Amos – is credited

with launching the national advertising campaign fea-
turing the now-famous white-feathered and frustrated

Aflac duck that has served to make the company a
household name. His transparent approach to investor
and shareholder relations is widely noted, earning him
numerous accolades both personally and profession-
ally. 

The absence of any job cuts under his leadership
has earned Amos unsurpassed employee loyalty. In
fact, during the banking and investment firm crisis of
2008, Amos voluntarily relinquished his own $13-mil-
lion golden parachute and a $2.8-million bonus. It’s
choices like these that have led to the company consis-
tently being named a Best Company to Work For and
one of the World’s Most Admired Companies by
Fortune magazine, among others.  

“If you’re not making a few mistakes, you aren’t
taking enough chances,” Amos told Georgia Trend in

30 Years of
Influence

Over the past 30 years, the number of people who have influenced and

changed Georgia are too many to count. Still, there are some whose effect –

whether by their personal convictions or through the positions they hold – is

undeniable. 

Georgia Trend selected 30 people from business, government, nonprofits, philanthropy, edu-

cation and the arts that we felt best represented all the ways Georgia has grown and thrived

over the past 30 years. Many continue as leaders in their fields, others have left the limelight,

but all have had a profound impact on the Peach State and have contributed to our success in

myriad ways. 

The profiles were written by Ellen Berman, Christy Simo, Mary Anne Dunkin, Karen

Kirkpatrick, Susan Percy, K.K. Snyder and Randy Southerland. – The Editors
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2010, when he was named Most Respected
Business Leader. “You want to make decisions

that push the envelope a little bit. If everything
you do is right, then maybe you’re in too safe a ter-

ritory.”
Amos is also dedicated to raising funds to battle child-

hood cancer. In 1995, under his leadership, the company
established the Aflac Cancer Center and Blood Disorders
Center of Children’s Healthcare of Atlanta. Since then,
the company has donated $50 million to the center to
help it become one of the country’s leading pediatric can-
cer, hematology and bone marrow transplant programs
today. – KS

Setting the Stage
GEORGE BERRY

During his long career in public
service and business, George Berry
had a hand in several events that
changed the trajectory of Georgia’s
future. 

He was there in the 1970s when
Georgia’s film industry was first get-

ting its legs, setting the stage for today’s multi-billion dol-
lar juggernaut of an industry. 

He was there in 1985, when the state saw a surge of
Japanese investment, a harbinger of the international
investment and headquarters that now seem to be
announced daily. 

And, as the Commissioner of Aviation, he was there
when the sleepy Atlanta airport expanded its terminals
and runways in the early 1980s, paving the way for
Hartsfield-Jackson Atlanta International Airport’s rise to
prominence as the busiest airport in the world.  

During his career, Berry worked in the administrations
of three different mayors, was appointed by Mayor
Maynard Jackson as Commissioner of Aviation in 1978,
and was Georgia’s Commissioner of Industry, Trade and
Tourism from 1983 to 1990. He later served as a senior vice
president at real estate company Cousins Properties for a
number of years while also serving on numerous boards
dedicated to promoting Georgia business. 

“It all had a common thread,” Berry told Georgia Trend
in 2005. “Economic progress as a way to raise up Georgia’s
people.” – CS

Building a Better
World
ARTHUR BLANK 

A former accountant and drug
store executive, Arthur Blank and
colleague Bernie Marcus com-
bined the home improvement
business and warehouse concept
to found The Home Depot in 1978.
In 2001, Blank left the home

improvement and building business to build a sports
empire and a life of giving back through philanthropy.
Shortly after retiring, he bought the Atlanta Falcons fran-
chise and three years later bought the Arena Football
League’s Georgia Force, which he moved back to Atlanta
from Gwinnett County. 

“[The Falcons are] Atlanta’s team, not mine; I’m just
the custodian, the watchdog,” Blank told Georgia Trend in
2003, when he was named the magazine’s Most Respected
CEO. “It’s all about people.”

Now, he’s bringing Major League Soccer to the state,
with Atlanta United to start playing games in 2017, shar-
ing the $1.4-billion, 71,000-seat facility now under con-
struction for the Atlanta Falcons and building a $300-mil-
lion soccer complex in DeKalb County. 

Blank is also chairman of The Arthur M. Blank Family
Foundation, which over the past decade has invested
nearly $10 million into efforts to improve the quality of life
in the neighborhoods surrounding the new stadium. 

“We’ve taken it on as a challenge – individually, collec-
tively, as a leadership team, our foundation, to make a dif-
ference in the west side of Atlanta,” he told Georgia Trend
in 2014. “We take that commitment very seriously.”

Through the foundation and his family’s personal giv-
ing, Blank has granted more than $300 million to various
charitable organizations. As a signatory of the Giving
Pledge, a campaign to encourage the world’s wealthiest
people to give to philanthropic causes, he has committed
himself to giving away at least half his wealth – $2.5 billion
in 2015 – to charitable endeavors. – MAD

Feeding the Hungry
BILL BOLLING 

When Bill Bolling announced
he’d be stepping down from his
role as executive director of Atlanta
Community Food Bank (ACFB)
after 36 years of service, he gave up
the day-to-day duties not to go
fishing or kick back in a recliner,
but to concentrate on other areas of
community service. 

It’s that selfless philosophy that has led Bolling
through four decades of service to the Atlanta communi-
ty, especially those in need. His founding of one of the
most successful food banks in the country – and one of the
city’s most successful nonprofits overall – was just the
beginning of his unflagging dedication to the hungry and
impoverished in Atlanta.

For Bolling, and the people ACFB serves, the organiza-
tion is about more than putting food on the table. It’s also
about bringing to the table other issues that plague those
in need, including affordable housing. What began as an
effort merely to secure food for the community kitchen at
St. Luke’s Episcopal Church in 1979 soon expanded to
encompass other organizations, centralizing acquisition
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and distribution of healthy food to maxi-
mize valued donations.
Now in a senior advisor role, Bolling contin-

ues his efforts to address the needs of the poor and
homeless that reach beyond hunger, including, in

many cases, mental health challenges, spiritual needs and
lack of education and access to resources. 

“It’s all about the community. It always has been, and
I’m just one among the many,” Bolling told Georgia Trend in
2012, when he was named Georgian of the Year. 

Having provided 51.7 million pounds of food in 2014 –
enough to provide nearly half a million meals – the food
bank’s employees and volunteers behind its success know
putting food on the table is just the beginning of the con-
versation. – KS

Promoting Peace
JIMMY CARTER

You can’t talk about Jimmy
Carter’s influence on the state – and
the world – without going back a bit
further than 30 years. Carter served
in the Georgia Senate and as gover-
nor of Georgia before being elected
the 39th president of the United
States in 1976 and putting his
hometown of Plains on the interna-
tional map.

And while for many, the job of president may be seen as
the culmination of a career, for Carter it was but a stop on
a long and winding road. Since leaving the White House,
he has been an outspoken champion of peace and diplo-
macy across the globe, work that was recognized with the
Nobel Peace Prize in 2002. He has also served as a staunch
supporter of Habitat for Humanity since 1984. 

This is all in addition to the work of the Carter Center in
Atlanta, which he founded in 1982. The nonpartisan organ-
ization works globally to resolve conflicts, promote democ-
racy, protect human rights and eradicate disease. 

Carter, 90, now faces a more personal challenge. He
recently revealed he has been diagnosed with cancer.

As governor, Carter called for an end to segregation,
and he continues to pound his fist for civil rights – adding
his voice of support to the cause of gay marriage. Carter, a
religious man, said in an interview this summer that he
believes “Jesus would approve gay marriage. … I think
Jesus would encourage any love affair if it was honest and
sincere and was not damaging to anyone else, and I don’t
see that gay marriage damages anyone else.” – KK

Pioneering Corporate Responsibility
ANN CRAMER 

While today social responsibility is seen as an integral
component of the most successful companies, it wasn’t
always that way. During her 33 years at IBM, first as sys-
tems engineer and later as director of corporate citizen-

ship, Ann Cramer helped promote
the concept of corporate social
responsibility at a time when it was
a novel ideal – noble, but not really
important when it came to the bot-
tom line. Cramer showed everyone
otherwise. 

“What it means to be a good cor-
porate citizen isn’t just doing good
in the local community,” Cramer
told Georgia Trend in 2005. “It’s lift-

ing that up a notch, taking a strategic approach to making
a difference, going from spare change to real change.”

Today, she continues her commitment to giving back as
senior consultant at Coxe Curry & Associates, a fundrais-
ing consulting firm that serves nonprofits throughout
Georgia. 

She has made serving children and young people a life-
long commitment. Over the years, she has helped count-
less organizations dedicated to doing good, including The
Community Foundation for Greater Atlanta, Atlanta
Partners for Education, United Way of Greater Atlanta,
Leadership Atlanta, the Arts and Business Council, the
World Class Schools Foundation and the Junior League of
Atlanta Inc. 

Her work and dedication have not gone unnoticed. She
has received numerous awards for her efforts, including
the 2011 Revolution Legendary Philanthropist Award from
the Georgia Center for Nonprofits. 

As the leader of the Atlanta Regional Commission’s
Educated Workforce committee, she has led the effort to
improve educational opportunities for the region. She also
serves on several nonprofit boards, including the Woodruff
Arts Center, Public Broadcasting Atlanta, University of
Georgia Board of Visitors, the Hands On Atlanta Advisory
Board and the Atlanta Cities of Service Board, and she cur-
rently chairs the advisory councils for the Alliance Theatre
and Imagine It! The Children’s Museum of Atlanta. – RS

Top Dawg
VINCE DOOLEY

Having served 25
years as head football
coach at the University
of Georgia, Vince Dooley
remains one of the win-
ningest coaches in NCAA
history, leading the Bull-
dogs to 201 wins and 20
bowl games during his
tenure. Following his retirement from the field in 1988,
Dooley served 15 years as athletic director before full
retirement in 2004. Named NCAA National Coach of the
Year twice and SEC Coach of the Year seven times, Dooley’s
work at UGA was respected by players, coaches and avid
sports fans across the nation, regardless of team affiliation.
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He’s been inducted into the College Football Hall of Fame, the Georgia Sports
Hall of Fame and Alabama’s Hall of Fame. (Dooley played football at Auburn.)
Following two years in the U.S. Marine Corps, Dooley returned to his alma mater,
where he served as assistant coach and later freshman coach under the leadership
of Shug Jordan. He was just 31 years old when UGA hired him as their head coach.
In 1980, Dooley led the team through an undefeated season to its first National
Championship in nearly 40 years.

Engaged frequently for public speaking, Dooley and his wife Barbara continue
to live in Athens, trading football for gardening. Known widely for his green
thumb, Dooley has a rose named after him by the University of Georgia
Department of Horticulture. In addition to a memoir – Dooley: My 40 Years at
Georgia – he also penned Vince Dooley’s Garden: A Horticultural Journey of a Football
Coach, blending stories of both of his passions between two covers. – KS

Economic Engine
CURTIS J. FOLTZ

As executive director of the Georgia Ports Authority (GPA),
Foltz administers a $280-million annual budget managing all
activity in the Savannah and Brunswick ports, in addition to
terminal operations in Bainbridge and Columbus. Between
2004 and 2009, he learned the ropes while serving as GPA’s
chief operations officer, where he guided its growth and prof-
itability. 

Foltz’s keen strategic insight and focused expertise on trans-
portation and international relations has helped grow Georgia’s ever-rising tide of
port business. 

As keeper of keys at the ports, Foltz has overseen record growth and is now
shepherding the Savannah Harbor Expansion Project to fruition. The project, wide-
ly regarded as the most critical infrastructure project in Georgia in decades and
more than 20 years in the making, will deepen the Savannah River by five feet to
accommodate ever-larger cargo ships that will soon be headed our way from the
Panama Canal. Meanwhile, record growth has made the Port of Brunswick the No.
1 entry point for cars into the United States, and the Port of Savannah is the fourth-
busiest container port in the country and the second busiest on the East Coast. 

“Whenever we announce a new record in container volume or number of autos
moved through the ports, this means that we’re adding jobs to the Georgia econ-
omy,” Foltz said to Georgia Trend last year. “Everything we do is about bringing
more business and jobs to Georgia and the Southeast.” – EB

Madam Mayor 
SHIRLEY FRANKLIN

In November 2001, Shirley Franklin became the 58th mayor
of Atlanta and the first African-American woman to serve as
mayor of a major southern city. In November 2005 she was
elected to a second term, with more than 90 percent of the vote. 

As mayor, Franklin’s first assignment was to balance the
city’s budget. Through some tough measures, including cutting
her own staff and salary, she whittled down the $82-million

deficit inherited from her predecessor. She also had to rebuild the city’s aging
sewer system to the tune of $4 billion after it was deemed in violation of the Clean
Water Act. 

Franklin championed the Atlanta BeltLine when it was still only a distant
vision. She also helped the city secure the papers of Martin Luther King Jr. and
supported building the Center for Civil & Human Rights to house them.

Public-private partnerships were a staple of her administration. “I learned early
on, particularly from Andy Young, that the business community is an important
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part of what makes a city great,” Franklin
told Georgia Trend in 2007, when she was

named Georgian of the Year. “These are the peo-
ple who invest and reinvest.”
Today, Franklin is chairman of the board and CEO of

Purpose Built Communities – a nonprofit consulting firm
that helps struggling communities implement a proven
model to end poverty, substandard education, unemploy-
ment, health disparities and other challenges threatening
urban America. – MAD

Funding Public Education
JOE FRANK HARRIS

As the 78th governor of Georgia, Joe
Frank Harris is known for the conserva-
tive, businesslike approach he brought
to the Gold Dome. Harris took office in
1983, at a time when Georgia’s economy
was rebounding from the recession of
the early 1980s. By the end of his term in 1991, Harris had
improved education funding for the state through the pas-
sage of the Quality Basic Education Act in 1985, expanded
the state’s highway system and diversified Georgia’s econ-
omy. During his tenure, the state secured the 1996 Olympic
Games, and the Georgia Dome – at the time the largest
cable-supported domed stadium in the world – opened in
1992. 

A Cartersville native, Harris had no aspirations of a
political career when he graduated from the University of
Georgia in 1958. He was working in his family’s concrete
business when a group of local leaders encouraged him to
run for the Georgia House of Representatives, where he
ultimately served nine consecutive terms before joining
the governor’s race.  

After retiring as governor, Harris returned to private
business. In 1999, then-Gov. Roy Barnes appointed him to a
seven-year term on the Board of Regents of the University
System of Georgia. Harris also served as a distinguished
executive fellow and lecturer in the School of Policy Studies
at Georgia State University. He continues to serve on the
boards of several charities and businesses. – MAD

Kinder, Gentler Farmer
WILL HARRIS

In the 1990s, Will Harris was run-
ning White Oak Pastures in Bluffton
as a high-volume cattle business.
Today it is the largest USDA
Certified Organic farm in Georgia.
He became increasingly disgusted
with the excesses of conventional
ways and wanted to embrace “a

kinder, gentler agriculture.” It meant a lot of changes and
some years of financial struggles, but today White Oak
Pastures produces grass-fed beef, free-range chickens and
other species, all humanely raised without pesticides, hor-
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mones, antibiotics or cages, and grows heritage vegeta-
bles. 

Harris is one of the largest employers in his corner of
Southwest Georgia and has received the University of
Georgia’s Award of Excellence and the Governor’s Award
for Environmental Stewardship.

He describes his operation as a simple business with a
lot of parts and likes to quote George Washington Carver:
“In nature there is no waste.” The agricultural practices he
turned away from came out of the post World War II era
that sought to make food more available and cheaper by
centralizing, industrializing and commoditizing.

Harris is passionate about environmental stewardship
and especially animal welfare, which goes beyond simply
not inflicting pain and suffering, but giving animals an
ability to express instinctive behavior.

Yet, as a businessman, he says, “The math has to work;
the operation has to be economically viable.” – SP

Caring for Kids
DONNA HYLAND 

For more than 28 years, Donna
Hyland has influenced how healthcare
is delivered to children in the state.

As president and CEO of Children’s
Healthcare of Atlanta (CHOA), she is
well known among parents and chil-
dren in the metro area – the organiza-
tion provides medical care to more
than half a million young patients

annually at its three hospitals and the Marcus Autism
Center.

During her tenure at CHOA, first as a comptroller, then
CFO and later COO in 2003 before taking the helm in 2008,
she has seen tremendous growth of the system, including
the 1998 merger of Egleston Children’s Health Care
System and Scottish Rite Children’s Medical Center, as
well as the addition of the Hughes Spalding Children’s
Hospital in 2006 and Marcus Autism Center in 2008. Today,
CHOA is one of the largest and best pediatric healthcare
providers in the country. It’s consistently ranked as a Top
Pediatric Hospital by U.S. News & World Report, and Fortune
magazine has named it one of the 100 Best Companies to
Work For for 10 consecutive years.

But Hyland’s job is more than just a corporate position.
“Every day, people hand us the most precious things in
their lives, their children,” Hyland told Georgia Trend in
2011, when she was named Most Respected Business
Leader. 

Her influence goes beyond the hospital walls. She is on
the boards of the Ronald McDonald House Charities,
Metro Atlanta and Georgia Chambers of Commerce and
the University of Georgia Board of Visitors, among others.
She was also appointed by Gov. Nathan Deal to the
Georgia Public Telecommunications Commission and
served on his Georgia Competitiveness Initiative. – RS
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Veterans Advocate
JOHNNY ISAKSON

Serving as U.S. senator since 2005,
Johnny Isakson was a household politi-
cal name in Georgia for decades before
that, having served in the U.S. House of
Representatives and in the Georgia
General Assembly. Currently recog-

nized as one of the most conservative U.S. senators, the
longstanding public servant speaks loudly regarding
issues such as illegal immigration and immigration reform
and has introduced legislation concerning both. 

During the financial crisis of 2008, the Senate passed
Isakson’s legislation to create the Financial Crisis Inquiry
Commission to investigate the near collapse of the banking
system and loss of tens of trillions of dollars. As current
chairman of the Senate Committee on Veterans’ Affairs,
and himself a veteran, Isakson and his peers sought this
Congressional session to improve mental healthcare and
suicide prevention resources for American veterans, prais-
ing the full Senate’s unanimous passing of the Clay Hunt
Suicide Prevention for American Veterans Act. He also
serves as chairman of the Senate Ethics Committee. 

“I understand that no man accomplishes anything on
his own merit, but you do so by getting a collection of
people to come together on common ground,” he told

Georgia Trend in 2007. “That’s the way I’ve always oper-
ated.”

Isakson is also recognized as a business leader in the
Atlanta area, having served two decades as president of
Northside Realty. An original author of the No Child Left
Behind Act, he’s served as chair of the Georgia Board of
Education and taught Sunday school at his Marietta
church for 30 years. Earlier this year, Isakson publicly
revealed he has Parkinson’s disease, diagnosed in 2013,
but still plans to seek reelection in 2016. – KS

The Real Thing
MUHTAR KENT

Coca-Cola Co. Chairman
and CEO Muhtar Kent joined
the company in 1978, after
responding to a newspaper
ad for a job delivering Cokes
to retail outlets. In the first of
what would be many posi-
tions with the beverage giant,
he gained insight into the
company’s distribution, mar-
keting and logistics system.   

Kent became CEO of the 129-year-old Atlanta institution
in 2008 and added the chairman of the board title in 2009,
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succeeding such civic and corporate icons as
Robert Woodruff and Roberto Goizueta.
His tenure has coincided with challenges to

Coke’s business, including the Great Recession and
growing health problems related to obesity. That said,

however, Coke continues to be the real thing. The compa-
ny now offers more than 3,500 products in more than 200
countries worldwide. 

“We have a magnificent dynamic footprint of nonalco-
holic beverages around the world,” Kent told Georgia Trend
in 2011. “We lead in most categories of nonalcoholic bev-
erages, and we’re proud to do so. We provide not just
refreshment, but moments of pleasure and hydration to
people a billion times every day.”

Kent has firmed up the company’s commitment to sus-
tainability with a focus on three priorities: the economic
empowerment of women worldwide; inspiring people to
healthier and happier lives; and the replenishment of 100
percent of the company’s water use by 2020. 

Kent is also active in the global business community.
He was appointed by President Barack Obama and former
Secretary of State Hillary Clinton to the ASEAN Eminent
Persons Group and serves on the boards of 3M, Special
Olympics International, Ronald McDonald House Chari-
ties, Catalyst and Emory University. – MAD

Congressional
Conscience
JOHN LEWIS

A half-century after he was
struck by a state trooper’s club and
knocked unconscious at the
Edmund Pettus Bridge as he was
attempting to lead a civil rights
march from Selma to Montgomery,
Ala., Congressman John Lewis

introduced the first African-American President of the
United States, Barack Obama, to the thousands who had
gathered in commemoration, then walked across the
bridge with him.

“I am blessed,” he told a gathering just a few days later.
“I am blessed to serve in Congress. I am blessed to be an
American.”

Lewis, who grew up in rural Alabama, is a former
Atlanta City Council member who has represented
Atlanta’s Fifth Congressional District since 1986. He was a
major force in the Civil Rights Movement, inspired by
Martin Luther King Jr. As a college student at Fisk
University, he headed SNCC – the Student Nonviolent
Coordinating Committee – and was one of the architects of
the landmark 1963 March on Washington. The Selma
marches, and the national media coverage they drew, are
credited with securing passage of The Voting Rights Act of
1965.

As a congressman, Lewis has continued his fight for the
rights of all citizens and has earned a reputation as the

conscience of the Congress. He says he has no time for bit-
terness or discouragement and calls his work “the struggle
of a lifetime.” – SP

Civil Rights Icon
JOSEPH LOWERY 

A civil rights leader, social activist
and minister, Joseph Lowery has
devoted a half-century of his life to
fighting prejudice and discrimination
against African Americans. Today, he
is one of the icons of the Civil Rights
Movement in Atlanta and America.

A native of Huntsville, Ala., he is the son of a teacher
and businessman. Growing up, he saw firsthand the cruel-
ty that African Americans suffered each day in the segre-
gated South. He was just 12 when he was beaten after acci-
dentally bumping into a white police officer.

Called to the ministry, he became pastor of the Warren
Street United Methodist Church in Mobile, Ala. Inspired
by the Montgomery bus boycott, he helped launch a drive
to end the same discriminatory practices in Mobile.

It was the beginning of a long and distinguished career
as an activist. In 1957, Lowery joined with Martin Luther
King Jr., Ralph David Abernathy and others to found the
Southern Christian Leadership Conference. Later, he
walked beside King across the Edmund Pettus Bridge in
Selma. 

In 2001, the Joseph & Evelyn Lowery Institute for Justice
& Human Rights at Clark Atlanta University was estab-
lished with the mission to “empower, inspire and train cur-
rent and future leaders to improve their communities
locally, nationally and internationally for the common
good.”

In 2008, Lowery delivered the benediction at President
Barack Obama’s inauguration. Later that year, he received
the Presidential Medal of Freedom in recognition of his
nonviolent efforts for civil rights, peace and human digni-
ty. – RS

Giving Back
BERNIE MARCUS

Home Depot cofounder Bernie
Marcus was raised in a Newark, N.J.,
tenement to Russian Jewish immi-
grant parents. He dreamed of
becoming a doctor, but when he
could not afford medical school
tuition he instead worked his way
through college and earned his pharm-

acy degree from Rutgers University. 
After several pharmacy and retail jobs following gradu-

ation, Marcus ended up as a top executive at the Los
Angeles-based Handy Dan Improvement Centers, where
he met Home Depot co-founder Arthur Blank. Since retir-
ing as The Home Depot’s chairman of the board in 2002,
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The first HOPE scholarship was
awarded in 1993. Today, more than 1.5
million students have earned an edu-
cation thanks to more than $6.4 billion
in funds, and the program is consid-
ered by many to be one of the most
successful student financial assistance
programs in the country. 

“I dreamed of doing something in
politics,” Miller told Georgia Trend in
2005. “I never in all my wildest dreams
imagined what would happen.”

After retiring from the Senate in 2005,
Miller returned to Georgia where he
resumed his teaching career and contin-
ues to be active in public affairs. In 2008,
the Zell B. Miller Learning Center at the
University of Georgia was dedicated in
his honor. – MAD

Educational
Excellence
JERE MOREHEAD 

Jere W. Morehead was no
stranger to the University of
Georgia when he became its

22nd president on July 1, 2013. Before
his appointment to the university’s
highest administrative position, he had
served in a wide range of faculty and
administrative roles, including UGA’s
senior vice president for academic
affairs and provost since 2010, vice
president for instruction, vice provost
for academic affairs and associate
provost and director of the honors pro-
gram.  

Since assuming his role as educator-
in-chief, Morehead has been deter-
mined to see that the state’s flagship
university retains its excellence while
evolving into a truly 21st century pub-
lic university. He created an office of
economic development to ensure UGA

is offering the education
business and industry in
Georgia require; started
a capital campaign with
the goal of raising $1 bil-
lion (that’s with a “b”);
and even found time to
get back into the class-
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Marcus, like Blank, has devoted his life
to giving back.

As a signatory of the Giving Pledge,
Marcus has committed himself to giv-
ing away at least half of his wealth –
estimated at $3.8 billion in 2015 – to
charitable endeavors.

Recipients of his philanthropy have
included the Israel Democracy Insti-
tute, which he co-founded in 1991; the
Georgia Aquarium, which he helped
launch in 2005; the Marcus Institute,
which he founded in 1991 and was later
renamed the Marcus Autism Center;
Autism Speaks, for which he serves on
the board of directors; and the Marcus
Foundation, which supports human
services, mental health, Jewish federat-
ed giving programs, education and
public affairs.

Marcus is also a volunteer and board
member for Atlanta’s Shepherd Center,
where he focuses on providing care for
war veterans with traumatic brain
injuries.

“I never meant to be an influence,”
Marcus told Georgia Trend in 2007, when
he was inducted into the magazine’s
Most Influential Hall of Fame. “I just
wanted to get involved in things that
are critically important.” – MAD

Delivering HOPE
ZELL MILLER 

A former Ma-
rine, history teach-
er and 38-year vet-
eran of govern-
ment, Zell Miller
served Georgia
as its 79th gover-
nor from 1991 to
1999, its lieuten-
ant governor from

1975 to 1991 and as U.S. senator from
2000 to 2005. 

Of all of his achievements during his
tenure, Miller is perhaps best known
and most proud of what he has done
for the state’s education system – creat-
ing the HOPE scholarship and state-
funded pre-K program – without rais-
ing taxes. He had the idea of a state lot-
tery – and was able to sell Georgia vot-
ers on it – with the sole purpose of
funding specific education programs. 
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room. (He received UGA’s highest
teaching award back in the day.)
As for his priorities going forward,

“Excellence is what we demand for our pro-
grams at the University of Georgia, and excellence

is what we expect from our academic programs,” he
told Georgia Trend last year. “So growing our research

enterprise, increasing our already high graduation rates,
serving the people of Georgia in more ways – those are the
sorts of priorities I’m going to remain focused on as presi-
dent.” – MAD

Journalistic Integrity
BILLY MORRIS 

“There has never been a time
within my memory that the newspa-
per has not been an integral part of
my life,” wrote William S. “Billy”
Morris III on the front page of The
Augusta Chronicle in 1966. “A news-
paper’s first job, of course, is to print
the news accurately and without fear or favor. This we
shall do.”

In the years since, Morris has been the consummate
newspaperman. He is still publisher of the “South’s
Oldest Newspaper.” He is also chairman and CEO of
Morris Communications Co., which owns 12 newspapers,
36 radio stations, visitor guides, magazine and book pub-
lishing businesses, two event marketing companies and is
a provider of broadband services to local communities.

He has served as chairman and a director of the
Newspaper Association of America, the Associated Press
and the Advertising Council Inc. 

Of course, Morris sees his responsibilities as extending
beyond just publishing successful newspapers. He’s been
chairman of the University System of Georgia Board of
Regents and a director of the National Science Center
Foundation. He’s supported education as a trustee of the
Augusta College Foundation, Paine College, the University
of Georgia Foundation and Columbia Theological
Seminary.

Morris’s influence is so widespread that The Wall Street
Journal once opined that Morris would be the most famous
resident of Augusta – if only the legendary James Brown
didn’t live there as well. – RS

Bipartisan Approach
SAM NUNN

Known for embracing a solid-
ly bipartisan approach to politics,
Perry native Sam Nunn served
for 24 years as a U.S. senator from
Georgia after a four-year stint in
the Georgia General Assembly.
His across-the-aisle lawmaking
style made him an ally among

many of his peers. Nunn’s standout legislative achieve-
ments include the landmark Department of Defense
Reorganization Act and the Nunn-Lugar Act of 1991, the
latter providing more than two decades of assistance to
Russia and the former Soviet republics with securing and
destroying weapons of mass destruction.

A respected authority on foreign policy and defense,
Nunn currently serves as CEO and co-chairman of the
Nuclear Threat Initiative, which he founded with Ted
Turner. The nonprofit, nonpartisan organization works to
strengthen global security by preventing the spread of
nuclear, biological and chemical weapons. 

Nunn favored the policy side of politics and has taken
that expertise into the classroom. His ongoing work in the
public policy arena includes his role as distinguished pro-
fessor with Georgia Tech’s Sam Nunn School of
International Affairs. He also chairs the Center for Strategic
and International Studies in Washington, D.C. – KS

Lasting Legacy
BILLY PAYNE

Billy Payne created a
lasting legacy for Atlanta
by spearheading, and
ultimately winning, At-
lanta’s bid for the
Olympics in 1996 as CEO
and president of the
Atlanta Committee for
the Olympic Games. 

When the Interna-
tional Olympics Com-
mittee announced that
Atlanta would be host-
ing in 1996, the news was
greeted with shock. It
was the centennial games. It was supposed to go to
Athens, Greece. Or maybe even Melbourne or Toronto. But
instead, in a major upset, it was heading to a Southern U.S.
city many knew little about. 

The only person not shocked by the news was Payne,
who had chased his dream with a single-minded tenacity
from the time the idea first popped into his head in 1987.

And Payne had dreamed big. When it was all said and
done, the Olympics had an economic impact of at least $5.1
billion. While Atlanta was host to the main action, the
games reached all corners of the state. 

But its impact was greater than just the $600 million
worth of physical structures that were built to host the
games. More than 2 million visitors came to Atlanta to
watch the games, and about 3.5 billion more watched them
on TV. Hosting the Olympics changed the image of Atlanta
around the world and solidified its reputation as the capi-
tal of the South. 

“I’ve had time to look back and reflect and become fully
aware of what our athletes were doing,” Billy Payne told
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Georgia Trend in 2014, when he was named a Georgia
Trustee by the Georgia Historical Society. “And it was noth-
ing short of amazing.”

Today he is chairman of Augusta National Golf Club
(ANGC), home of the Masters, where, under his leader-
ship, in 2012 the ANGC admitted its first female members,
former Secretary of State Condoleezza Rice and business
executive Darla Moore. – EB

Technology Explosion
BUD PETERSON 

As the 11th president of the Georgia
Institute of Technology, G.P. “Bud”
Peterson oversees a top 10 public
research university with more than 21,000
students and research expenditures of
more than $730 million. 

Under his leadership, which began in 2009, Tech has
developed and begun the implementation of Designing the
Future, a 25-year strategic plan. Launched with the plan
was the public phase of Campaign Georgia Tech, which
surpassed its $1.5-billion goal this summer. Gifts will fund
endowed chairs and professorships, scholarships and fel-
lowships as well as build facilities and achieve other goals
of the strategic plan. 

During Peterson’s tenure, the entire world – from busi-

ness to medicine to education to our homes – has become
increasingly tech focused. Georgia Tech has responded to
this sea change with business incubators, research part-
nerships and outreach designed to draw young people into
the STEM fields. Then there’s Technology Square, the
school’s booming complex of academic, retail and research
space across the Connector from campus that continues to
draw millions of dollars of investment and headquarters to
Midtown Atlanta, including NCR, scheduled to break
ground on its 485,000-square-foot building early next year.
– MAD

Making a Difference
ALICIA PHILIPP 

For more than 30 years, Philipp has
guided and strengthened the efforts of
the Community Foundation for
Greater Atlanta to nurture nonprofit
organizations and increase local
involvement in philanthropy. The
Community Foundation serves 23

counties in Metro Atlanta. That its assets have grown from
$7 million in 1977 to more than $930 million today is a tes-
tament to her dedication to and her vision for making a dif-
ference for people in need.

Working with more than 650 individual funds and sup-
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porting organizations, the Community
Foundation collaborates with donors to

generate an average of more than $75 million
in grants annually to an estimated 2,000 nonprof-

it organizations locally, nationally and international-
ly. Under Philipp’s leadership and through her expert-

ise in grant making, fundraising and engaging with
donors, many nonprofit initiatives have launched and
proven successful, such as the Georgia Center for
Nonprofits, Atlanta Women’s Foundation, Atlanta AIDS
Partnership Fund, the Metropolitan Atlanta Arts Fund and
the Neighborhood Fund.

Her work has not gone unnoticed. She received the
2010 John H. Allen Humanitarian Award from Atlanta
Interfaith Broadcasters, the Community Leadership
Award by the Harvard Business School Club of Atlanta
and the Atlanta Women’s Foundation Shining Star award.
She has also been recognized as an Achiever by the YMCA
and received the Roz Cohen Community Action Award
and the Emory Medal, Emory University’s highest honor
for alumni. – EB

Food for Thought
ANNE QUATRANO 

Get into a discussion about the
most influential chefs in Georgia, and
at some point, Anne Quatrano’s name
will come up. As chef and owner with
her husband Clifford Harrison of four
restaurants in Atlanta, including the
highly esteemed Bacchanalia, Qua-
trano’s kitchen has been a proving
ground for many chefs who have gone
on to become well known in their own right. Her restau-
rants were also some of the first in the region to advocate
for the now ubiquitous farm-to-table concept and commit
to using local produce. Of course, having your own farm
made that task a little easier. She and Harrison live on the
60-acre Summerland Farm in Cartersville – the fifth gen-
eration to own the land, which provides organic produce
used in their restaurants. 

Anne Quatrano grew up in Connecticut but developed
a passion for cooking during summers at her grandmoth-
er’s kitchen and at Summerland. Those experiences
inspired her to attend the California Culinary Academy in
San Francisco, where she was taught by chefs like Alice
Waters and where she met Harrison. 

Quatrano received the James Beard Award for Best
Chef: Southeast in 2003. Like many in the industry, she is
committed to giving back. She gives her time to numerous
organizations, coordinating the New South Supper to ben-
efit the Southern Foodways Alliance and hosting Sunday
Supper South, a dinner that raises funds to support the
James Beard Foundation and its scholarship program. 

This year Quatrano and Harrison opened a new restau-
rant, Little Bacch, replacing the former Quinones Room.

Small and intimate, the new eatery offers just 52 seats but
the same commitment to fine ingredients and cooking. And
look for W.H. Stiles Fish Camp, a nod to her ancestor that
will serve sandwiches and steamed fish bowls, as part of the
Central Food Hall in Atlanta’s huge Ponce City Market
development this fall. – CS

Good for Georgia
KASIM REED

Kasim Reed won his first term
as mayor of Atlanta in 2009 by a
714-vote margin in a contentious
runoff election; four years later, he
eased into a second term with a
whopping 85 percent of the votes. 

In between, he pushed a tough
pension reform bill through the

Atlanta City Council, increased the number of police offi-
cers on the streets and re-opened city parks and recre-
ation centers that had been shuttered because of budget
shortfalls. He also saw to it that the Falcons will continue
to play in downtown Atlanta, partnering with the football
franchise and its owner Arthur Blank.

A native Atlantan, former state legislator and staunch
Democrat with ties to the Obama Administration, Reed has
made a point of working with the state’s Republican lead-
ership, particularly Gov. Nathan Deal. He pushed hard for
the harbor-deepening project at the Savannah port,
decades in the talking stage and now a work in progress.

Reed is smart, competitive, pragmatic and outspoken.
He is known to be blunt, but effective. He’s a lawyer by
training, likely to run for a statewide office once his term
as mayor is over – although he hasn’t said which office.
Deal has said of Reed: “He gets that what’s good for
Georgia is also good for Atlanta – and every other town in
this great state for that matter.” – SP

Justice for All
LEAH WARD SEARS

A practicing attorney with Schiff
Hardin, Leah Ward Sears can boast
many firsts. She was the first African-
American woman to hold a position on
the Superior Court of Fulton County (in
1988) and the first woman and – at 36 –
the youngest person to ever sit on

Georgia’s Supreme Court when she was appointed by Zell
Miller in 1992. She was also the first woman to win a con-
tested statewide election in Georgia when she retained her
seat on the state’s Supreme Court that same year. 

In 2005, she became chief justice and, in the process, the
first African-American woman in the nation to head a state
supreme court. During her tenure, she earned a reputation
as a justice committed to a fair administration of the law,
overturning a state law against sodomy and denouncing
the electric chair as an inhumane form of execution. 
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Born in Heidelberg, Germany, to U.S. Army Col.
Thomas E. Sears and Onnye Jean Sears, Sears grew up in
Savannah. She spent her early career as an attorney with
the Atlanta law firm Alston & Bird and as an adjunct pro-
fessor at Emory University School of Law. 

She surprised many people in 2008 when she
announced plans to resign from the Supreme Court and
again in 2009 when she returned to private practice at
Schiff Hardin. She is also the founder of the Georgia
Association of Black Women Attorneys. – MAD

A Guiding Light
ALANA SHEPHERD

Alana Shepherd is the guiding force
and public face of the Shepherd
Center, the private, not-for-profit hos-
pital she and her husband Harold and
son James established 40 years ago to
treat and rehabilitate individuals with
spinal cord injuries. When James was
injured in a near-fatal bodysurfing
accident in South America, he had to seek treatment in
Denver. Once he returned home, the family set about fill-
ing a need in Atlanta. 

The center opened in 1974 with six beds in leased space.
Today it has 152 beds, including a 10-bed intensive care
unit, and sits on its own five-acre campus in Atlanta; its
reputation has grown along with it.

The hospital has a strong research component and has
extended its mission to care for people with brain injuries,
multiple sclerosis and chronic pain. Every patient who
enters the center is personally welcomed by Shepherd.

For funding, the Shepherds initially relied on the gen-
erosity of friends, colleagues and suppliers from their fam-
ily construction business – the Shepherd Companies – but
have undertaken several capital campaigns, including the
current one with a goal of $12.5 million for expansion and
upgrades. Shepherd has been a major force in all the
fundraising. 

Says Dr. David Apple, medical director emeritus of the
center, “Alana has led the way. People she knows just can’t
say no to her when she asks.” – SP

Environmental
Evangelist
TED TURNER

Ted Turner changed television
when he created the Cable News
Network, the first-ever 24-hour
news operation; he made his mark
in professional sports when he pur-
chased the Atlanta Braves, which in
1995 won their only World Series as

an Atlanta team under his ownership. He also won the
America’s Cup in 1977 and accumulated vast amounts of
acreage to raise bison. He made a lot of money and lost

about $8 billion of it after he sold his media empire to Time-
Warner, which then entered into a disastrous deal with AOL. 

Earlier this year, he joked with a gathering of the
Buckhead Coalition that “if you’re careful, you can get by
on a billion dollars.”

Most of his work these days is in the realm of philan-
thropy, particularly environmental causes. He pledged
$1 billion to the United Nations Foundation he estab-
lished. He founded The Turner Foundation Inc. to support
conservation efforts and the Captain Planet Foundation,
which works to educate children about their communities.

He was a risk-taker during his early business career but
says his philanthropic decisions are more conservative. He
is not above goading other rich people to share their wealth.

Larger than life, he has a pulpit and doesn’t hesitate to
use it. The global climate change issue, he says, “is just one
manifestation of over-population and overuse of the
resources on the planet.” – SP

Ethical Leadership
ANDREW YOUNG

Atlanta’s own Andrew Young is an
internationally respected political,
social justice, human rights and civil
rights leader. Most notably, he was a
member of Congress, mayor of Atlanta
and was the first African American to
serve as U.S. Ambassador to the United
Nations. In 1981, he was awarded the

Presidential Medal of Freedom. In 2003, he founded the
Andrew Young Foundation to promote more just and
propserous communities around the world.

Young’s civil rights activities began with his participation
in voter registration drives with the Southern Christian
Leadership Conference, where he became executive director,
often working alongside Martin Luther King Jr. Young partici-
pated in desegregation efforts, including at least one other-
wise peaceful march in which marchers were attacked by
police dogs. He helped draw up the Civil Rights Act of 1964
and The Voting Rights Act of 1965. He was with King in
Memphis, Tenn., the day King was assassinated. In 1972, Young
became the first African American since Reconstruction to be
elected to Congress from Georgia. He was reelected twice to
serve in the U.S. House of Representatives. 

From 1982 to 1990, he served two terms as the 55th mayor
of Atlanta, a time when the city’s population and economy
exploded. During those eight years, he helped attract 1,100
companies, a million jobs and $70 billion in new investment
to the Atlanta area. 

“Maynard [Jackson] built the airport, and I filled it,”
Young told Georgia Trend in 2012, when he was named a
Georgia Trustee by the Georgia Historical Society. “Business
had been leaving the city, but we reversed that trend.”

He also played a part in convincing the world that Atlanta
could host the 1996 Olympics, serving as co-chair of the
Atlanta Committee for the Olympic Games. – EB
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THIRTY YEARS AGO,
a lot of Georgians
might have told you

the state had already
changed about as much as it
could. Not so, as it turns out.
There was plenty more to come:
population growth and new leadership.
The 1996 Olympics and the HOPE
Scholarship. A high-tech tsunami and a manufac-
turing resurgence. Blueberries. Zombies. 

Georgia seemed fairly crowded in 1985 – with just under
6 million people living here. Now that number is up to 10.1 million. Metro Atlanta
is about 4.3 million, and the traffic bears that out.

Three decades ago, Democrats had a firm grip on the Statehouse, the governor’s
office (occupied by Joe Frank Harris) and most local offices. Now all Constitutional offices
have Republican incumbents; the GOP controls both the Senate and the House and has
dramatically increased its numbers on city and county councils and commissions. 

It’s hard to pick the pivotal occurrence of the last 30 years, but two contenders stand out.
The 1996 Olympics in Atlanta – and Columbus, Gainesville, Savannah, Conyers, Stone
Mountain and Athens – put us on the global map and helped fuel a rush of foreign invest-
ment, and the establishment of the Georgia Lottery in 1992 to fund pre-K programs and
the HOPE Scholarship changed the face of early education and post-secondary education.
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The Olympics unleashed an outpour-
ing of civic pride that energized the entire

state. The games prompted a rush of rethinking,
retooling and refurbishing and brought a flurry

of new construction – not just sporting venues, but
housing and forward-thinking projects like the fiber-

optic cable lines installed in downtown Atlanta. That
infrastructure has helped attract the high-tech investment
that is creating jobs and possibilities no one could have
envisioned in the mid-’80s. 

The Georgia Lottery has more than fulfilled its promise to
further education. Pre-K classes help the young ones, and
the HOPE Scholarship keeps more of the best and brightest
in state and makes college affordable for some who other-
wise might not be able to attend. More than 1.3 million stu-
dents have benefited from the early learning programs, and
more than 1 million college stu-
dents have received HOPE funds.

CAUSE AND EFFECT
Business and industry have

seen some huge changes, both
cause and effect of what’s been
happening in Georgia for the last
30 years.

Take banking, altered irrevoca-
bly by industry-wide deregulation
that started in the late ‘70s. In 1985,
there were still several regional
powerhouse institutions with headquarters in the state, includ-
ing Citizens & Southern and First Atlanta banks. Now SunTrust,
once the Trust Company of Georgia, is the last one left. 

National banking firms with old and new names like
Wells Fargo and Bank of America swallowed up or merged
with local operations so fast it was hard to keep up. Lots of
smaller local institutions – de novo banks – joined the party
in the years leading up to the Great Recession. The newbies,
often underfunded and too heavily concentrated in residen-
tial real estate, struggled; many went under. 

Georgia owned the embarrassing distinction of being the
epicenter of bank failures during that time – some 74
between 2008 and 2011. Most financial institutions, even the
big guys, saw some hard times. Recovery has been slow, but
fairly steady. 

Construction – both commercial and residential – has
cycled up and down with the economy over the last 30 years.
Many cities saw their downtowns falter as merchants and
customers moved to the sprawling malls that went up out-
side the city limits, with big box stores, national chains,
unlimited parking and very little in the way of charm or
character. But out of that disruption came a downtown revi-
talization effort, aided by government grants and programs,
private investment and local determination. Places like
Albany, Toccoa, Carrollton, Rome, Augusta, Statesboro,
Hinesville and Columbus have put money and effort into re-
invigorating their downtowns. 

Specialty shops, parks, coffee shops and ambitious
restaurants have combined to make downtown areas across
the state more attractive to residents, but have also produced

an uptick in tourism. That industry
has broadened to include ecotourism,
historic tourism and agritourism –
from the attractions at Raisin’ Cane in
Lowndes County to the wineries in
and around Dahlonega and North
Georgia. Today, more than 10 percent
of all working Georgians are em-
ployed in the tourism industry.

OLD AND NEW
Agribusiness has never lost its No. 1

ranking among Georgia industries.
Nor is it likely to. It’s bigger than ever
– adding about $71 billion a year to
the state’s economy. Poultry, pecans,
peanuts, eggs and cotton are top
commodities. Tobacco is way down
from the days of price supports. 

Most surprisingly, blueberries
have surpassed peaches as the No. 1
fruit crop. In fact, Georgia is the lead-
ing blueberry-producing state in the
nation and an active participant –
even a leader – in the local food
movement.

Organic farming is coming on strong, often but not always
on small farms. At White Oak Pastures in Bluffton, Will
Harris has turned land his family has worked for more than
150 years into one of the country’s leading environmentally
sustainable agricultural operations, with a strong commit-
ment to animal welfare.

In the mid-’80s, manufacturing, especially the textile sec-
tor, was losing ground as companies took their factories and
jobs overseas where labor costs were cheaper and laws less
stringent. Too many communities have a story of hardship
that came when a company shut down. In Upson County,
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Pivotal Moments:

Above, Georgia Trend’s

November 1990 Olympics

announcement cover;

left, HOPE Scholarship

visionary former Gov.

Zell Miller with a 

student grant recipient

in 2007

Worldwide Clout: A recent bird’s-eye view of Hartsfield-Jackson

Atlanta International Airport 
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Thomaston Mills closed in 2001, eliminating 1,400 jobs. Levi
Strauss closed its Blue Ridge plant in 2002, putting some 400
people out of work. 

Carpet mills in northwest Georgia were particularly hard
hit – automation, consolidation and the recession took their
toll; unemployment rates escalated into double digits in the
first decade of the 21st century. 

Nonetheless, the carpet industry found a way to adapt –
many broadened their offerings. Bob Shaw sold Shaw
Industries to Warren Buffet’s Berkshire-Hathaway in 2001,

then started a new company, Engineered Floors, in 2010.
Inspired by the late visionary Ray Anderson of Interface
Carpets, many flooring manufacturers have become leaders
in environmental stewardship. 

The significant gains of late have been in advanced man-
ufacturing, from companies that depend on high-tech
processes and employees who can work with them. The auto-
motive industry, which has been migrating south for 20 years
or so, has a strong presence and a big investment in Georgia.
The KIA plant in West Point was a game-changer. Well before
it opened in 2009, it was drawing new suppliers and
strengthening existing businesses – operations like Honda

Lock in Bremen, Tenneco and, most recently, Haering
Precision USA in Hart County, Toyo Tires in Bartow County
and Kumho Tire in Macon.

The manufacturing revival and many other economic suc-
cesses owe much to the deep water ports in Brunswick and
Savannah and to Hartsfield-Jackson Atlanta International
Airport, the busiest in the world. 

In 1985, the remarkable Atlanta airport terminal, the
world’s largest, was still new. It was guided and prodded into
existence by former Mayor Maynard Jackson, whose name is

on the stunning international terminal that opened
this year. The airport and the two coastal ports are
connected not just by roads and freeways, but also by
economic interdependence. They have spawned a
lively logistics industry that includes trucking, ware-
housing and distribution.
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Economic Boon: Left, an aerial photo of the Garden City

Terminal at the Port of Savannah, taken at the dawn of the

1980s, shows one ship docked; below, a current-day aerial of

the same location shows five ships docked and a much more

crowded loading/unloading area.
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STRATEGY, HARD WORK
Georgia’s business community is anchored by 20 Fortune

500 companies’ headquarters – stalwarts like Coca-Cola,
Delta Air Lines, The Home Depot and Mohawk, and relative
newcomers like UPS and NCR. Their clout and status have
helped spur economic growth. But so have strong state and
local economic development teams that combine sophisticat-
ed strategy and old-fashioned hard work to attract new busi-
nesses and help existing ones expand. 

Baxter International, a pharmaceutical company, is building
a plant in North Georgia that will employ some 1,500, due

CONTINUED ON PAGE 40



1985

today$1.10

$2.60

Gallon of regular 
unleaded gasoline
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MONEY Snapshot

1985

today

$16,054

$25,182

Average Annual Income 
in Georgia

Unemployment
1985: 6.6%
today: 6.3%

D Joe Frank Harris 1983-1991
D Zell Miller 1991-1999
D Roy Barnes 1999-2003
R Sonny Perdue 2003-2011
R Nathan Deal 2011-present

D Zell Miller 1975-1991
D Pierre Howard 1991-1999
D Mark Taylor 1999-2003
R Casey Cagle 2003-present

D Mike Bowers 1981-1995
R Mike Bowers 1995-1997
D Thurbert Baker 1997-2011
R Sam Olens 2011-present

Governors Lt. Governors Attorneys General

TOP CROPS
1985: Total Value of 
Raw Products Sold: $2.8 billion

today: Total Value of 
Raw Products Sold: $10.1 billion 1985 today

Poultry 
$1.1 billion Poultry

$4.1 billion

Peanuts 
$390 million

Top 4 Commodities

Tobacco 
$105 million

Cotton 
$100 million

Chicken Eggs 
$532 million

Peanuts 
$1.11 billion

Cotton
$1.29 billion
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ot 1985

today

Live population in Georgia

New 
Category

Due to 
emergent
on-screen
migration
patterns

and
outbreaks

Undead population in Georgia

2014 estimates

Figures rounded up

NUMBERS NOT EXACT &
SUBJECT TO SUDDEN CHANGE

1985

today

WHAT ABOUT THE PEACH STATE'S SIGNATURE FRUIT? It's no longer even in the top 10 in a ranking of Georgia's top commodities. 
Blueberries have displaced the mighty peach as the state's top fruit crop. 
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1985
$60.7 million
economic impact

today
$6 billion
economic impact

1985
13 
film 
productions 
shot in the state today

248 
film & TV 

productions 
shot in the state

INDUSTRY
Snapshots

19
85

today

$26.6
MILLION

economic
impact

Thank you to the Georgia Department of Economic Development, the Georgia Ports Authority and the Georgia Department of Agriculture 
for providing many of the stats and figures. 

MANUFACTURING
1985 today (2014 DATA)

Number of employees 552,968 364,736
Number of mfg. establishments 8,630 9,458
Average weekly wages $366 $1,061

tourism
$8.5 

MILLION
economic

impact

In 1985, the Georgia Ports Authority (GPA) moved 452,430 20-foot
equivalent container units (TEUs) and 3,377,315 total tons of cargo.

PORTS

Last year, GPA moved 3,346,047 TEUs
and 30,384,412 total tons of cargo.

1985

today (2014 DATA)

TOP MANUFACTURING
PRODUCTS

Textiles
Motor Vehicles and other 
Transportation Equipment
Food and Beverage Processing

Food and Beverage Processing
Motor Vehicles and other 
Transportation Equipment
Chemical Products 

today
(2013 DATA)

19851
2

3

1
2

3



largely to efforts of the Joint Development
Authority of Jasper, Morgan, Newton and Walton

Counties and the state. Caterpillar, which expanded
operations and increased investment in its Griffin plant

four years ago, also has a new plant that straddles the
Clarke and Oconee county line.

Foreign investment continues to increase: Georgia has
nearly 3,000 foreign-owned business operations, represent-
ing 58 different countries. 

One of the state’s biggest recruiting assets is Georgia
Quick Start, operated by the state’s Technical College
System; it has provided specialized job training for new and
expanding industries for 40 years.

Two industries in particular have grown beyond expectations
in the last couple of decades: entertainment and technology.

Georgia has always had a music scene, but rap and hip-
hop took off in the ‘90s. Successful labels like So So Def and
LaFace Records made Atlanta a center of the music business.
We’ve had a long flirtation with Hollywood, going back to the

making of Deliverance in the ‘70s, but the relationship turned
serious when the legislature passed a series of tax incentives
that have made the state a major hub for film, TV, video and
commercials. In fact, in 2014, the state ranked third in the
nation for film production – just behind movie-making mec-
cas California and New York. The successful The Walking Dead
TV series has brought zombies and recognition to Senoia.
Pinewood Studios has a 700-acre production complex in
Fayetteville, and actor and entrepreneur Tyler Perry is buying
the old Fort McPherson property south of Atlanta for his stu-
dios. Moon River Studios, under construction in Effingham
County, is now the largest film studio project in the country.

Thanks to a combination of factors – the presence of
Georgia Tech, some forward-looking business and civic lead-
ers, widespread connectivity and that fiber-optic cable in
downtown Atlanta – Georgia is a serious player in financial
technology, communications services, information security,

logistics technology and especially health technology.
Communities throughout the state are reaping the benefits,
which include an influx of millennials, people who have
come of age since 2000 and are strongly invested in technol-
ogy and their own ideas about work-life balance and com-
munity. They are changing and challenging the way people
live and work in Atlanta, Savannah, Athens, Columbus and
Augusta.

Consolidation has made itself felt in healthcare, as hospi-
tals and health systems try to find ways to improve patient
care, fund new facilities and equipment and acquire enough
clout to deal with insurance companies. St. Joseph’s of
Savannah and Candler Hospital merged in 1997; the
Columbus Regional Healthcare System absorbed two local
hospitals, Doctors and Hughston Orthopedic Hospital. In
Atlanta, Emory Healthcare and St. Joseph’s Hospital entered
into a partnership in 2012. Smaller hospitals in rural areas
continue to struggle.

What else has changed? The environment is on every-
one’s minds. It’s no longer “tree-huggers” vs. the business
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establishment; companies like UPS, Coca-Cola and
Southern Co. put a great deal of effort into sustainability
initiatives. 

A growing state requires more energy: Georgia Power
and its partners are constructing the first new nuclear reac-
tors in the country in several decades at Plant Vogtle near
Waynesboro, where the first two in Georgia came online in
1987 and 1989. 

What hasn’t changed? Traffic is still an issue just about
everywhere, and the state’s K-12 public schools are by and
large underachieving, in contrast to higher education. 

To be sure, Georgia has a much higher national profile
than it did 30 years ago. As a state, we are more diverse and
more inclusive than ever before – and perhaps more chal-
lenged to live up to our own expectations.

This time around, though, we are smart enough to expect
some major changes in the next 30 years. 

Downtown Reimagined: Above, left, a view of the Westin Peachtree Plaza Hotel and Equitable buildings in downtown Atlanta in 1986. 

Right, nearly the same location photographed recently gives a good view of Centennial Olympic Park and the new SkyView Ferris wheel.
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Longtime Georgia Trend political columnist Bill Shipp
knows where all of the bodies are buried in the state’s political past. Shipp
covered Georgia politics for more than 50 years, from the early days of the

Civil Rights Movement to 2009, when he finally closed the cap on his pen and
retired. During that time, he had a clear-eyed view of the political goings-on, and
he never claimed a political side. “No matter where he was published, everyone
read him,” says Georgia Trend Co-Editor in Chief and Publisher Neely Young. “He
took many politicians to the woodshed, both Democrats and Republicans.”

As Georgia Trend celebrates its 30th anniversary, Associate Editor Karen Kirkpatrick sat down with Shipp to
haul all of the skeletons out of the Peach State’s proverbial political closet. Following are edited excerpts from the
interview. 
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GT: Let’s first take a look back at Georgia’s gover-
nors since 1985. What did each do well?

Shipp: Gov. Joe Frank Harris called himself the
education governor, and he did that very well. He gave
the teachers raises and took care of them.

Zell Miller is the one who really did a lot. Miller did
more than any other governor, I believe, for education
since Carl Sanders. Miller, against all political wisdom,
brought in the state lottery and started the HOPE
Scholarship. He funded pre-K, gave a lot of money, as
much as he could, to the University System. He was just
a go-getter. He’d come out of an academic background.
He was hard to get along with, but he did very well. 

Roy Barnes, I believe, would have carried on that tradi-
tion, except he tried to make some adjustments in teach-
ers’ compensation and teachers’ pension benefits. That
angered a lot of members of the education group and con-

tributed to the fact that he was a one-term governor. 
The other thing that contributed to his defeat was

changing the Georgia flag. He had planned, when run-
ning for office, that in his second term he would
change the flag. Some business leaders were impatient
because the Final Four basketball officials were talking
about not going to Atlanta [because of the Confederate
emblem on the flag]. He was pressured into immedi-
ately changing the flag. That caused a public outcry. It
also caused a group to be formed who were informal-
ly known as flaggers. They followed him everywhere
he went and yelled at him and waved and generally
caused him all kinds of consternation.

Then he also tackled the third rail of Georgia poli-
tics by talking transportation. There was a time in
Georgia politics that if you built a fellow a road, you
could bring in his vote. We have reached a time now, if

Q&A
Bill Shipp

Diggin’ Up Bones
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wouldn’t have to pay such high gas bills. That was
adopted by the legislature [in 1998]. And I’m still look-
ing for lower gas bills. Seems to me they continue to rise.
I think that’s one of Sonny’s great accomplishments,
helping the gas industry. He also had the bad luck to
come into office at about the time the recession began to
form. So he didn’t do very much.

GT: And Nathan Deal?
Shipp: Nathan Deal served for years representing

Congress. I’m still searching the Congressional Record to
find what he did. There’s no trace that I could find. In fact,
the [House ethics] committee was about to hold hearings
on Nathan Deal’s career in Congress – or lack thereof.
They claimed he used his office to promote his own busi-
ness. Which was, he might say he was in the antique busi-
ness. I’ve heard people say he was in the junk business.
The claim was out there, and it was widespread in
Congress. Both sides of the aisle talked about Nathan’s
inactivity. So just before the gavel fell on the ethics com-
mittee hearings involving Gov. Deal, he resigned from
Congress and came back home [and] ran for governor.

And that’s the story of Nathan Deal as governor. The
fact he had an “R” before his name got him elected.

Zell Miller was elected governor, a very strong gover-
nor, who brought in a very full agenda of education. Roy
Barnes came after him. Joe Frank Harris came before him.
Those are generally strong, pro-education governors.
They described themselves as education governors. Then
something happened, and I don’t know what it was. 

The Republicans fulfilled President [Lyndon] John-
son’s prediction that one day the South for generations
would fall into Republican hands. Georgia had never had
a Republican governor or lieutenant governor or any sig-
nificant majority in either house of the legislature. And
suddenly [after a 130]-year period, Republicans occupied
the governor’s and lieutenant governor’s [offices] and
several minor elected posts and held firmly to both hous-
es of the legislature. 

GT: What other events have been important?
Shipp: We’ve had a turnaround of racial attitudes. In

the 1980s, we seemed to be getting the racial problems
solved. One thing, we had Wyche Fowler, [a white man]
elected to the House from a majority black district in
Atlanta [from 1977-1987] just a few years after Andy Young
[a black man] had been elected from that same district, the
5th district, [when it was] majority white. That was solid
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Parade of Governors: From left, Joe Frank Harris, Zell Miller, Roy Barnes, Sonny Perdue and Nathan Deal

He’s cut back on education, the HOPE Scholarship.
Tuition has gone up steadily in state schools. Whatever
happened to the idea that these were land-grant col-
leges, the University of Georgia, and land grant meant
they could educate everybody?

GT: Now that we know the players, what’s the big-
gest political event in Georgia over the past 30 years? 

Shipp: Starting in the ‘80s, we had a definite up-
trend in the Democratic Party and slate and just the very
beginning of the Republican takeover. 

you build a fellow a road, he will vote against you sure
as hell. So Roy tried to put in an outer loop [around
Atlanta], and this alienated everybody. They wanted
nothing to do with it. Said it would ruin their property
values, blah, blah, blah. The loop failed. What that has
done is I-75 now has a rush hour that begins about 4:30
in the morning and ends at midnight every day. 

GT: What about Sonny Perdue?
Shipp: I don’t want to get into Sonny – yeah, I do.

When Sonny Perdue was in the Georgia Senate, he led
the crusade to deregulate natural gas, with the promise
that people would have more money because they



www.georgiatrend.com I SEPTEMBER 2015 I 43

evidence that we were finally mak-
ing some progress in race, that it
wasn’t the overwhelming card that
it is now. 

GT: What are the other impor-
tant political events of the last 30
years?

Shipp: It was really an opti-
mistic time in the ‘80s and ‘90s. The
economy was doing really well. In
1988, Georgia – Atlanta – attracted
the Democratic National Conven-
tion. In 1996, we hosted the Olym-
pics, and while that was not with-
out problems, that still helped put
us on the map. Then at the end of
that era [in 2000], we had a Super
Bowl – we didn’t play in a Super
Bowl, but we had a Super Bowl.
And that was a big event. All three
of those were big events. We also
[hosted the city’s first] Final Four
basketball elimination [in 2002]. 

Those were seen as guideposts
that Atlanta was thriving. We had
the busiest airport in the country.
In the minds of those who lived
around us, Atlanta was the focal
point of the Southeastern United
States. 

GT: How do you think Geor-
gia got where it is today?

Shipp: I could say it’s the
Republicans’ fault, but I won’t say
that. A lot of things changed. The
Democrats saw that the South was
no longer the solid South. So they
weren’t really paying attention
beyond North Carolina, and they’re
losing faith in that. So now
Georgia’s not even considered part
of the political world in Washington. 

Georgia has a fairly weak and
anonymous [congressional] delega-
tion, where Georgia used to have
guys who were in charge, like
Richard Russell and Sam Nunn, to
name just two. Those people took
care of things back home as well as
taking care of things in Washington.
Now bringing home federal proj-
ects is frowned upon. So Georgia

has lost its place as No. 1 or No. 2 for
defense spending.

GT: If you were still writing about
Georgia politics today, what would you
be covering?

Shipp: [The hunt] for a dynamic
candidate – either Democrat or Repub-
lican – for governor, who would get
Georgia back to where Miller had it
and where Carl Sanders started it. 

I’d also be writing about the needs
of the state, and how those needs are
not being met. I’d write about the fail-
ure of the state to take advantage of the
Obama Administration’s plans for
healthcare. There are hundreds of thou-
sands of Georgians who are not in-
sured because Gov. Deal did not sub-
scribe to that part of Medicaid that
would have helped fund that; Medicaid
also would have saved some rural hos-
pitals. And I think that is terrible.

I’d also be writing about what the
Democrats [are] going to do. They can’t
take Georgia, but they can tie up a lot of
Republican resources if they get a good
turnout of minorities. Because we have
a big minority, not only blacks, but also
Hispanics, there’s no reason the Demo-
crats can’t spend money to get people
to go to the polls. And the time will
finally come when [Democrats] will be
in the majority, but they can’t help
themselves if they don’t vote. 

GT: Are you optimistic for the
future here in Georgia?

Shipp: Yes, because I think it can’t
go on forever like this. You can only go
so far down this road of not helping
the schools as much as you should.
Not aiding education, causing a uni-
versity education to be out of the reach
of most. When the University of
Georgia is out of reach of most kids in
the state, there’s something seriously
wrong. And when hundreds of thou-
sands of Georgians are left without
health insurance ... that’s damn fool-
ishness. 

So it has been my experience over
the years that when the night gets the
darkest is when the daylight comes. 
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Georgia Trend has evolved since its beginning in
1985, expanding from covering Georgia’s business
community to providing insight into the state’s politics
and economic development as well. Our readership
has grown from 30,000 subscribers to 50,000. We’ve also
expanded online with a presence on both Facebook
and Twitter and through the launch of our Georgia Trend
Daily e-newsletter and Latest Trends blog.

Georgia has gone through many changes over the
past 30 years. Along the way, Trend has been right in the
thick of it, covering Atlanta regional air quality, the
state’s G-8 Conference and infrastructure growth, as
well as healthcare, higher education and agriculture. If
you take a look at our magazine covers over the years,
you’ll get a glimpse of just who and what makes
Georgia so great. 

Today, each issue features commentary on current
events affecting our readers, spotlights several counties
and cities across the state, details what our colleges and
universities are up to, provides reviews on some of the
best restaurants in the state and sheds light on many of
the sustainability and environmental challenges we face.

Aside from our monthly issues, we also publish Business
Georgia and the Small Business Guide each year. 

For nearly 20 years, we’ve introduced you to 40 of the
best and brightest in the state under the age of 40, and
each year since 1991 we’ve identified the state’s most
influential people. It’s also important to know who rep-
resents you and your business’s district, so each
February, we publish our annual Legislative Guide with a
current list of the state’s General Assembly members,
congressional delegation and government leaders.

Our credibility has never wavered. Since 2000, the
magazine has won 23 gold, 14 silver and 21 bronze
awards in national or regional competitions including
the Alliance of Area Business Publications, the Society
for Professional Journalists’ Green Eyeshade Awards,
the Atlanta Press Club and the Magazine Association
of the Southeast. 

As the media world continues to evolve, we remain
a steady, stable and reliable source for Georgia’s citi-
zens and leaders. We love Georgia more than ever and
are proud of our readers, every one of you, for what
we’ve accomplished together these past 30 years.

30 Years of
Award-winning
Journalism B Y  B E N  Y O U N G

It’s fun to look back at 30 years of a magazine as influential as Georgia Trend.
I’m proud to say we are as strong now as we were in 1985 and remain a staple for Georgia leaders and readers.
We’ve survived and thrived during a time of much upheaval in the magazine industry. Despite the rise of

blogs, social media and user-generated journalism, magazines like Georgia Trend continue to be trusted sources of
information. In fact, according to the Association of Magazine Media, readership has actually increased over the
past few years, with 1.2 billion people reading magazines last year. In a spring 2014 survey, 91 percent of adults
said they had read a magazine in the past month, and 96 percent of those respondents were under the age of 25.
Magazines, it seems, are going nowhere. 

Eugene Patterson Millard Grimes Virgil Williams
1985 - 1991 1991 - 1992 1992 - 1994

1994 - 1999

Georgia Trend Ownership History

From left, current 
owners Ben Young,
Neely Young (with
grandson, Holden) 
and Tom Cousins, at 
the 25th anniversary
celebration in 2010
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THEN
Georgia Trend’s
premiere cover,

September 1985, 
featured the

nuclear towers at
Plant Vogtle

For 30 years,

we’ve been 

fortunate at

Georgia Trend

to get to know

the most 

interesting 

people and

delve into

important

issues across

our state. 

For this

anniversary

edition, we

compiled

images from

some of our

favorite covers

through the

years. See how

many you 

recognize. 

...and, NOW

Scarlett 
O’Hara

“The Toughest
Boss In Georgia ...
Ever” July 1988

Roberto 
Goizueta

(Coca-Cola)
March 1986

Andrew 
Young

(Atlanta Mayor,
Ambassador)

February 
2012

Muhtar Kent
(Coca-Cola)

December 2011

Laura 
Turner 
Seydel

(Environmental 
Activist)

June 2014

Erk Russell
(Georgia Southern 

football)
August 2001Zell Miller

(Governor & 
U.S. Senator)

January 1999 

Bill Bolling
(Atlanta Community

Food Bank)
November 2006

Helen Kim Ho
(Asian-American

Advocate)
June 2013

Roy Barnes
(Governor)

December 1999
Billy Payne

(1996 Olympics
Organizer)

August 2006

Ted Turner
(Media Mogul)
March 1996

Shan Cooper
(Lockheed 
Martin)
March 
2011

Vince Dooley
(UGA Athletics)

February 2011

Herman 
Russell
(Pioneering 
Developer)
February 2013

Shirley Franklin
(Atlanta Mayor)

April 2004

Kasim Reed
(Atlanta Mayor)

June 2011

Maynard Jackson
(Altanta Mayor)
August 1987

Jimmy Carter
(U.S. President)

November 2012

Arthur Blank
(The Home Depot &

Falcons Owner)
March 1993 Tom Cousins

(Developer,
Philanthropist)

Feb 2012

John Bell
(Widspread Panic)

June 2010

Dan Amos
(AFLAC)

February 1992

Lewis Grizzard
(Writer, Humorist)

July 1992

Sara Blakely
(Spanx)

40 Under 40,
October 2002

Evander Holyfield
(Heavyweight 

Boxing Champ)
December 1989

Nathan Deal
(Governor)

September 2011

Sam Nunn
(U.S. Senator)
June 1993

Paula Wallace
(Savannah College 

of Art & Design)
February 2015

Pete Correll
(Georgia-Pacific)

July 1993

Olympics 
Jack Davis 

cover illustration
April 1996 

Zell Miller 
campaign pin 

October 1991 

Olympics 
torch relay
Jack Davis 
cover illustration
April 1996

“So Long To The
Yuppies”

January 1990

“How The Law
Became A Jungle”

March 1989

John Pruitt and Monica (Kaufman) Pearson
(WSB-TV News Anchors)

November 2005

“How Petty Politics 
Runs the PSC”

June 1988

“Airport Politics”
October 1990

Truett Cathy
(Chick-fil-A)
July 2007
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A Look Ahead
30 leaders on the
future of Georgia
An anniversary isn’t just a time for reflection and nostalgia. It’s also an opportunity to look for-

ward, to set goals for the next 30 years and to find ways to continue to improve. We asked 30
Georgians, leaders in their fields, what they are both most optimistic about and what they are

concerned about as we look ahead to the next three decades. Some of their answers may surprise you. 
Quotes were compiled by Mary Anne Dunkin, Lori Johnston, Karen Kirkpatrick, David Shivers and

Randy Southerland.

Economic Development
“Georgia’s innovation across an array of industry sec-

tors has me optimistic for the future. As an economic
development professional, I can’t help but get excited for
the future when I think about the corporate headquarters
relocating and expanding in Georgia, the research and
development investments within Georgia’s technology
industry and the dynamic partnerships I see at our
Technical College and University Systems of Georgia. Our

state absolutely has a strong economic future
ahead.” – AMANDA SHAILENDRA, Senior Project
Manager for Health Sciences and Advanced Tech-
nologies with the Georgia Department of Economic
Development

“[Motion Picture Association of America]-member
companies spent $696 million in Georgia in 2012. Long-
term effects of this are creation of a permanent sustainable
industry. Today in Georgia, numerous soundstages are
being built and support-service companies are locating
here, creating jobs for Georgians. Film tourism is a huge
component in communities across the state; we are devel-

oping the workforce through the new Georgia
Film Academy, and raising the state’s profile.” –
LEE THOMAS, Deputy Commissioner of Film, Music
& Digital Entertainment at the Georgia Department
of Economic Development

“The Savannah region has benefited from having a
diverse economy that includes tourism, advanced manu-
facturing, military, healthcare and logistics/warehousing. I
believe we will continue to see economic growth in our
region in the near future, in particular with advanced man-
ufacturing. Our existing manufacturers are growing, and
new companies are choosing Savannah. With that said, we
have a generation of skilled workers that are nearing
retirement, and we must do more to get students interest-
ed in pursuing technical training and advanced
manufacturing opportunities so our community
and our state continue to grow for generations to
come.” – TRIP TOLLISON, President and CEO of
the Savannah Economic Development Authority

“Our state is asking and answering the right questions
to move us forward into a brighter future. We continue to
invest heavily in education and workforce development.
Our state continues to be a place where entrepreneurs are
encouraged to take a chance on new and innovative ideas.
We continue to grow in leadership in the technology sec-
tor. And the strong base of our economy contin-
ues to be in the productive processes of agricul-
ture and manufacturing. These, to me, are the
building blocks of our collective success.” – State
Sen. CHARLIE BETHEL (R-Dalton)
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Education
“As a teacher, I get to witness firsthand the awesome power of seeing a student

make a connection and understand a larger concept for the first time. That ‘light-bulb
moment’ is powerful, and it is what drives kids forward to achieve more. We need to
ensure that we do not limit their potential by offering a less-than-stellar public educa-

tion. We cannot afford for parents to lose trust in our public schools. We
cannot afford for teachers to become dissatisfied or demoralized about
their chosen profession. We cannot afford to continue doing things the way
they have always been done.” – State Rep. AMY CARTER (R-Valdosta)  

“Our industry needs to help build a robust pipeline of students interested in science, technology, engineering and math (STEM)
careers. We fall well behind many other nations in this area and, to compound the problem, many of the baby boomers in our work-
force will be retiring soon. I believe it’s incumbent upon our industry to partner with educators to inspire young minds, engage in mean-
ingful programs and provide opportunities for people seeking these types of jobs, as well as jobs in critical manufacturing skills such

as welders, mechanics and assemblers. … The only way to remain relevant in this fast-paced world of ours is through inno-
vation. So, with the right mix of new STEM-focused talent working side by side with an experienced workforce to mentor
them, we can remain on the leading edge of technology.” – SHAN COOPER, Vice President and General Manager for Lockheed
Martin Aeronautics Company

Politics & Government
“Elected officials will be working in flatter administrative structures. Within the

halls of government they will be valued as skillful motivators and shrewd judges of tal-
ent. Outside the halls of government, they will be in demand as bridge
builders, connectors and collaborators. In summary: ‘Cheaper, faster,
smarter, better’ will replace ‘The buck stops here’ on office desks.” –
KWANZA HALL, Atlanta City Council Member

“Leadership in our city is very creative and works hard for innovative ways to
update the tax laws, zoning ordinances and decisions that affect real property and
development in our community. In the next 30 years, I expect development in our com-
munity to continue to thrive and grow. When construction and real estate
move, it is a positive indicator for the rest of the community and every pro-
fession from bankers to lawyers to small business owners.” – Columbus
Attorney LINDA NGUYEN with Page Scrantom Sprouse Tucker and Ford 

“We flourish because of forward-thinking decisions of leaders, many of whom are
soon to retire. Our city managers, mayors, councilmen, folks in education, the devel-
opment and industrial leaders, a lot of them are about to retire. So, while I may be the

chairman, I’m the youngest on the leadership block. That leadership void
concerns me the most about our future. But it also offers great opportunity.
These men and women leave big shoes to fill, but I believe our generation
stands prepared with innovative ideas to fill them.” – BLAKE TILLERY, Chair
of the Toombs County Commission 

Shifting Dynamics
“Georgia’s state economy is thriv-

ing. It’s not just the increased employ-
ment rate, it’s that we have a more sta-
ble and diverse industry base than we
had 15 to 20 years ago. We’re less
reliant on just real estate and the con-
struction sectors, which are very vul-
nerable during the inevitable cyclical
downturns. More high-tech jobs, par-
ticularly health IT, stronger production
sectors, more corporate headquarters
and regional headquarters moving
here make Georgia stronger
in terms of opportunities for
its people.” – JAN JONES,
House Speaker Pro Tem 

“Georgia is changing quickly in
both demography and economy. Thirty
years from now, we will be a state that
has effectively aligned our goals of
growth and achievement with prudent
early investment in our children's edu-
cation, the full development of capacity

in every citizen and leader-
ship that values difference
as a competitive advantage.”
– STACEY ABRAMS, House
Minority Leader

“I am most optimistic about the way
cities are broadening economic devel-
opment strategies to include entrepre-
neurship, place and talent. Georgia’s
cities offer unique quality of life to two
mobile talent pools: the graduating
millennials produced by our colleges
and universities and retiring boomers
seeking an encore career. The evolving
dialogue regarding thoughtful city
making, purposeful talent retention
and limitless potential of developing a
strong entrepreneurial ecosystem will
create a sustainable 21st-century
Georgia, ready for the next
economy.” – HEATHER PEN-
DERGAST, Executive Direc-
tor of Macon’s College Hill
Alliance

Healthcare
“America has a healthcare system in which we can document the thousands per year

who die because they cannot get decent healthcare. It is a cruel irony that while I have great
hope for the development of new and better cancer treatments, I also expect
these treatments to be expensive and disparities in outcome will increase.
Some Americans will die needlessly. This is a profound moral issue.” – OTIS W.
BRAWLEY, M.D., Chief Medical Officer for the American Cancer Society

“In 30 years we will know how the body repairs itself and possibly be able to mimic
how other species regenerate. The knowledge of this regenerative process will then be
applied to the most devastating diseases and injuries. For example, in the case of
Parkinson’s disease we could direct and orchestrate the brain’s ability to send its own

stem cells to a place within the brain where cells are dying and allow them
the ability to reform functional connections.” – STEVEN STICE, Director of
UGA’s Regenerative Bioscience Center and Chief Scientific Officer of ArunA
Biomedical Inc.
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Transportation
“It seems more and more difficult to pull together the necessary [state and fed-

eral government] partners to build big projects. In areas that are becoming more and
more congested, in order to get through the environmental process, it takes much

longer now. The project becomes more expensive, and the public gets
even more disenchanted. Still, I see us evolving into the true solution for
a myriad of transportation needs.” – KEITH PARKER, General Manager and
CEO of MARTA 

“Georgia’s transportation infrastructure has historically been critical to economic
growth. Fifteen years into the 21st century, transportation infrastructure dominates
public-policy discussion. Today’s leaders tackled the tough issue of funding, passing
new laws to help maintain our vital road network and deepen the Port of
Savannah. The stakes are high, and we must continue investing in trans-
portation infrastructure, as generations of Georgians have done, to expand
capacity for new roads, rail and mass transit.” – BEN TARBUTTON III,
Assistant Vice President of Sandersville Railroad Co.

Food & Drink
“More people are going out to eat –

and our clientele is more adventurous
than ever. The direct marketing that
social media provides also is exciting.
Something we are looking forward to is
technical colleges becoming more pop-
ular so they can produce a better-skilled
labor force in our industry. We also are

concerned about progres-
sively rising food costs.” – BO
HENRY, Albany Restaurateur,
Hotelier and Musician 

“I think that the TV chef phenomenon
will fade as we know it today and grow
into more realistic footage of chefs truly
cooking, their day-to-day lives and dig-
ging into their mindsets. As this relates
to food itself, I see the demand for mass-
produced food with sacrificed taste and
health benefits fading away
and a higher demand for
ingredients that are true to
their origin.” – Chef FORD FRY

“From a national perspec-
tive, my biggest concern for the industry
is the sheer magnitude of entrants into
the [craft beer] space. Hopefully these
folks are professionals who understand
the importance of producing high-quali-
ty products, not just for their own brand,
but [also] for the health of the industry as
a whole. There is a lot to be optimistic
about in the craft industry. Our sales vol-
ume grew 34 percent in 2014, while the
craft beer industry as a whole grew 17.6
percent. All of this growth is fueled by

new consumers moving di-
rectly into the craft space.” –
FREDDY BENSCH, Founder and
Chairman of SweetWater Brew-
ing Co.

Technology
“There are a number of cyber security companies in town working on solving different aspects of

this really complex problem [of privacy and cyber security]. Frankly, it’s an area of opportunity. Atlanta
[also] has a long history of doing really well with building business applications, so I see that continuing in

the future.” – DAVID CUMMINGS, Founder of Atlanta Tech Village 

“Right now, we have more tools than ever before to tell the stories of our communities. I look at my son, who is 3 years
old. He will never know a world without mobile technology. Just look at how that is revolutionizing our industry and
world. Who knows what types of innovations the decades ahead will bring?” – ERIC NESMITH, Vice President of Business
Development for Community Newspapers Inc. 

“With substantially higher levels of consolidation, regulation, technological proliferation and competition from banks and non-banks
alike, our industry arguably has seen more change in the last five years than in any period of its history. While no one knows
the future, I expect even more of the same, faster, and in ways we cannot begin to anticipate. Companies like Apple, Facebook
and Amazon – or their still-to-be-dreamed-of successors – will almost certainly offer financial services, and banks will have
to be even more strategically focused to remain competitive.” – KESSEL D. STELLING JR., Chairman and CEO of Synovus

Changing Demographics
“GALEO focuses on promoting civic engagement and leadership development of the

Latino community in Georgia. The biggest challenges associated with that are having an
environment in our state where all of the contributions of Latinos and immigrants are

recognized, embraced fully and respected by policy makers, opinion leaders
and Georgians of all walks of life. Latinos have become an integral fabric to
Georgia. The time has come to embrace Latinos and immigrants and help
shape a prosperous future together.” – JERRY GONZALEZ, Executive Director
of the Georgia Association of Latino Elected Officials (GALEO)

“My greatest cause for optimism comes from the increasing racial/ethnic diversi-
fication of our state and how these new neighbors will help shift public policies to be
more inclusive and fair for immigrants and other minorities. But demo-
graphics are not destiny. It takes years of voter mobilization, community
education and dialogue, and having more immigrants and refugees lead
the positive changes we are seeking.” – HELEN KIM HO, Executive Director
of Asian Americans Advancing Justice   

Agriculture
“The agritourism industry is ripe for the picking. It’s relatively new in

the state of Georgia. We were a dairy farm. Farmers in general are some
of your biggest and best entrepreneurs and willing to change when the
circumstances around them change. That’s what we did to move to agritourism and
away from dairy. What we’ve seen and what we are going to continue to adapt to is
growing crops that people want to come out and pick.” – JAKE CARTER, Co-owner of
McDonough’s Southern Belle Farm 



The Environment
“I’m proud to be part of what I think is a very impressive and growing community of conservation professionals that

we have working in Georgia, and that the community is increasingly tied together, communicating and working in part-
nership that leads to all of us being more successful with our efforts. The high level of competence, the broad conservation
community and our ability to work well together is helping to promote more of the conservation and stewardship of our
natural assets.” – BEN CARSWELL, Director of Conservation for the Jekyll Island Authority

“I am very encouraged by the leadership of Mayor Kasim Reed to make Atlanta a top-tier city for sustainability, includ-
ing the Better Building Challenge, citywide recycling and his continued commitment to protect the Chattahoochee River.
I am excited that the state legislature passed HB 59, which allows for financing of solar energy. I think we will see a tremen-
dous increase in solar energy by businesses and consumers.” – LAURA TURNER SEYDEL, Environmental Advocate and Chair

of the Captain Planet Foundation
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Quality of Life
“I am most optimistic about the work

that is being done to democratize public
space. What we are seeing in the
BeltLine neighborhoods is a wonderful
blend of singles, families, millennials
and seniors. Because of that diversity,
we have daily discussions with our
design team about how to ensure that
we are designing a space that appeals to
the greatest number of residents, pro-
vides accessibility to everyone and that

there is no singular claim of
ownership.” – PAUL MORRIS,
President and CEO of Atlanta
BeltLine Inc. 

“I find inspiration when I look at the
incredible progress we’ve had in the
fight against global poverty. Extreme
poverty rates have been cut in half in the
past 25 years. Child mortality is declin-
ing, and people are living longer, health-
ier lives. But stubborn pockets of pover-
ty remain. And that won’t change until
women and girls can reach their full
potential. With the support of people in
Georgia and beyond, we can
continue turning the tide
against poverty.” – MICHELLE
NUNN, President and CEO of
CARE USA 

“Quality of life issues are what I’m
most concerned about. I think North
Fulton in particular is fortunate to have
good schools; good infrastructure; a
safe, clean environment; and a well-
educated workforce. My concern is that
we continue that trend as our popula-
tion increases. We’re continuing to keep
our eye on extended public transit as an
option, bringing MARTA up in a bigger
way to North Fulton, on building out our
trail system, our greenways, doing all
those things that are going to try to
accommodate what’s happening in the

market 20 years from now.” –
ANN HANLON, Executive Direc-
tor of the North Fulton Com-
munity Improvement District 



Day

50 I SEPTEMBER 2015 I GeorgiaTrend

Over the last year, Georgia’s 239 banks have grown total
assets, total deposits and total loans, with loans and assets at
their highest levels since year-end 2008 and deposits at
record levels. Net income is also up; in first quarter 2015, net
income totaled $661 million – 12 percent higher than the first
quarter of 2014.

But with that growth comes challenges, ranging from
remaining profitable in the face of lower-than-low interest
rates and maintaining compliance with an ever-growing ros-
ter of federal regulations to adapting to a changing consumer
base. 

How are Georgia’s banks responding? Where are they
investing time and resources, and what strategies are prov-
ing most effective for staying competitive? Turns out, it’s a
relatively simple answer: They’re focusing on serving their
customers efficiently, thoughtfully and proactively.

Adapting to the Modern Market
“We are a reflection of the state and the communities we

serve, and those communities are doing better. The economy
is better. Family business finances are better, so the banks are
doing better,” says Georgia Bankers Association President
and CEO Joe Brannen. “We’ve had 20 consecutive quarters of
nonperforming loans being lower, so that says that folks are
being able to pay back their indebtedness, which is good for
everyone.

“Plus, banks are not having to deal with as much as they

dealt with in the downturn with people not being able to
meet their obligations, with loans that aren’t being repaid,
with foreclosures. All of that is in the past. What we’re deal-
ing with now are current and future opportunities, and that
is a different feel for businesses and banks.”

New opportunities afforded by the state’s rebounding
economy have led many banks to re-evaluate and revamp
their business plans. And an evolving customer base – with
growing numbers of tech-savvy millennials, their baby
boomer counterparts and everyone in between – presents
new challenges that banks must respond to. 

“What customers want a year ago and even sometimes a
week ago changes a lot. Banks have to be able to adapt,” says
Kessel Stelling, chairman and CEO of Synovus Financial
Corp., one of the largest banks operating in Georgia today. In
response to market demands for efficiency and customer
demands for convenience, Synovus has replaced more than
200 ATMs in recent years with “deposit automation” touch-
screen ATMs, which allow customers to withdraw money
and deposit stacks of cash or checks quickly – and well past
traditional operating hours. Many of its Georgia banks also
offer apps for mobile banking.

“As an industry, we’re having to get smarter about how to
give the customer what they want, whether it’s a mobile
banking app or a very good online banking experience for
consumers or small business, or whether it’s sophisticated
treasury products for larger customers,” Stelling says.

A New Day
Georgia's banks are seeing across-the-board 

gains while meeting evolving customer needs

By Anna Bentley
Photo By Becky Stein

“In Georgia, it’s a time of opportunity, potential and challenges,” says Rob Braswell,
president and CEO of the Community Bankers Association of Georgia. Braswell’s referring to the state’s
banking industry, which has rebounded from the recession with gains in nearly all areas across the state. 



Growing Opportunities:

Joe Brannen, president and

CEO of the Georgia Bankers

Association



To deliver a solid return on investment to shareholders;
consistent, high-quality service to customers; and competi-
tive products to their local communities, banks must contin-
ually evaluate their processes, technology and products. At
Flint Community Bank, a one-branch bank in Albany, a focus
on high-touch technology and lean operations has been a
priority since day one.

Flint Community Bank was formed in 2006 and has man-
aged to grow every year throughout the recession, a feat its
president and CEO, Scott Tomlinson,
attributes partly to its forward-thinking
business plan.

“The business plan and the template
that we’ve used has fortunately been one
that everyone else is chinning up to,” he
says. “It’s been a 10-year process, but we
started early on being very efficient with
high technology and low overhead to
deliver products and services in the com-
munity at the same level that banks with
several branches do.”

Flint Community Bank invested early
in online banking, mobile banking and
remote capture, all banking features that
today’s tech-savvy millennials require.
The things millennials don’t require as
much, it seems, are physical branches.

“As consumer behavior has changed, less and less people
find the need to go to a branch,” says Stelling. “We’ve also
found that when someone has a problem, they really do want
to meet with someone face to face, in many cases, to try to

solve that problem. We don’t
think branches are obsolete;
we just think we have to be
very efficient in what we do in
the branches.”

Some adaptations being
either implemented or con-
sidered in Georgia’s banks
include virtual bank teller
ATMs, new cash handling
technologies like smart safes
and cash recyclers that help
bank employees work more
efficiently,  and micro-branch-
es, compact versions of tradi-
tional branches featuring a
high-tech mix of self-service
machines and cross-trained
“universal tellers” to help
customers with more complex
requests. 

“We can do things to make
[banking] easier, and banks
are spending lots of money on
the technology piece just to

make the customer experience more positive for people,”
says Brannen.

Technology touches every aspect of banking, from devel-
oping the mobile apps that give consumers 24/7 access to
their money to managing the back-office processes that cor-
rectly tally balances and populate regulatory documentation.
At Flint Community Bank, it even trickles into marketing
plans. The bank has seen great success with digital market-
ing, pairing traditional television commercials with online

campaigns across its Facebook and YouTube
pages. Tomlinson says that highlighting the
bank’s customers and community partners,
instead of the bank itself, helps the bank
strengthen its ties to the local community –
and reach even more potential customers.

Still, other banks – like Northeast
Georgia-based Pinnacle Bank – have decid-
ed to make massive investments in their
technology bases to operate leaner. “We’ve
essentially redone our entire technology
platform and all of our infrastructure, and
that means hardware, software, staffing, all
of it. Everything,” says L. Jackson McCon-
nell, president and CEO at Pinnacle Bank.
“It’s been an ongoing process and will con-
tinue to be, but it is the products we provide
– things like mobile banking and mobile

deposit – and it’s also how we process items and how we
generate documents and make sure that our systems work
efficiently.”

Pinnacle Bank’s systems rehaul comes after a year and a
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Forward Thinking: Scott Tomlinson, president and CEO of Flint Community Bank

Creating Efficiencies: L. Jackson

McConnell, president and CEO at

Pinnacle Bank
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half of planning. The bank is three
years into implementation, which will
likely be an ongoing process. But, says
McConnell, it’s just a result of the
rebounding market, customer expecta-
tions and investments needed to stay
profitable. “We all have to be really effi-
cient with our technology, and we have
to be really efficient with the decisions
we make about investing in product or
expanding.”

Responding to 
Regulatory Requirements

In addition to keeping pace with
today’s customer and technological
demands, Georgia’s banks have anoth-
er major challenge to tackle each day:
the steady stream of federal compli-
ance regulations stemming from the
Dodd-Frank Wall Street Reform and
Consumer Protection Act, signed into
law in 2010.

“So many regulations have come
down to correct or address one aspect or
another, for instance maybe payday
lending or some Wall Street trading, but
unfortunately the regulations are also
what I call ‘catching the dolphins in the
nets.’ They’re also impacting the com-
munity banks that did not do the sub-
prime loans, that do not make the pay-

day loans,” says Braswell. “Unfor-
tunately, our community banks – the
dolphins, in this case – keep getting
caught in those regulatory nets.”

New capital rules for banks –
designed to ensure that banks have
ample capital in the case of a future
economic crisis – create excess strain
when banks are trying to focus on
growing loans instead. A new mortgage

disclosure rule consolidates informa-
tion from multiple forms into one two-
page disclosure – but requires technol-
ogy workarounds and new solutions to
populate the disclosure, plus 800 pages
of legal instruction just to explain it.
And Dodd-Frank’s qualified mortgage
rule, which lists restrictive qualifica-
tions for prospective homeowners,
hampers banks’ abilities to grant loans
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Meeting Consumer Needs: Rob Braswell,

president and CEO of the Community Bankers

Association of Georgia
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Community banks play a vital role
in the development and economic stability of
their communities. Nowhere is this more
true than Savannah, where Carver State
Bank – one of only two African-American-
owned community banks in Georgia – has
made an impact far greater than its assets
might suggest, says President Robert James.

“There was a time when all of the com-
mercial loans to African Americans in the
Savannah market would have been made by
Carver State Bank. There was a time when
most of the residential mortgages that were
made to African Americans – especially in
some of the housing areas in Savannah –
would have originated at Carver State Bank,”
says James. “We provide access to credit for
some individuals and some institutions that,
if it were not for our existence, would not
have access to credit, and that exists even
today.”

James has led Carver State Bank since
1971, taking over the helm when he was just
24 years old. In the bank’s 88-year history, it
has only had three presidents. James credits
this stability of leadership as one reason for
the bank’s longevity, along with its commu-
nity-integrated board of directors and loyal
customer base.

Carver State Bank was founded in 1927 by
Louis B. Toomer as Georgia Savings and
Realty Corp. Formed in response to racial
discrimination in Savannah’s banks, Toomer
focused on private banking and real estate
financing/management before converting to
a state bank in 1947. After Toomer died in
1961, the bank’s second president, Lawrence Perry, transformed it into a full-service commercial bank offering loans and
checking accounts. And the bank has continued to evolve under James’ leadership, with a specific focus on community
involvement and staff development.

“Because we are an African-American-owned financial institution – and we have succeeded during some very difficult
economic times and remained strong – we have been kind of a nucleus of commercial involvement for African Americans
in this area,” he says.

And that’s a legacy the bank plans on continuing. Carver State Bank’s leaders are currently defining a strategic plan to
outline the bank’s path forward in its changing market. 

“I don’t think a small community bank can remain independent and simply do the traditional banking business of
receiving deposits and making loans,” James says. “We will have to find other areas that we can become expert at. At this
institution, for example, we are looking at ... partnering with other institutions that would like to provide services in our
communities,” such as the Small Business Administration and USDA.

As a U.S. Treasury-certified Community Development Financial Institution (CDFI) , Carver State Bank is able to compete
for funding sources for services aimed at underserved markets – an area of particular interest to the bank. “We think there
is a niche there for us to be that financial entity that gets these agencies into our community,” James says. – Anna Bentley

Building on a Legacy

Stability of Leadership: Carver State Bank President Robert James
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to about 20 percent of consumers, according to Brannen,
severely affecting banks’ abilities to grow loans – and their
local communities.

“When banks have to address each of those regulations, they
either have to hire someone or take someone from another
aspect of their job to ensure that they are in compliance with the
latest regulations,” says Braswell. “That doesn’t add anything to
the bottom line. It’s a cost only; there’s no revenue generated.”

McConnell estimates that Pinnacle Bank’s compliance
department has doubled in five years alone. The burden is
felt across all banks, but more intensely at smaller banks,
where taking one person away from their normal duties – or
hiring someone new, usually with a substantial salary
because of the highly specialized knowledge necessary –
makes a bigger impact.

“Finding that right balance between allocating enough
resources to comply with the ever-increasing regulatory
demands and balancing that with the right resources to serve
your customers, and then ultimately to get a return to your
shareholders – that’s a struggle for banks, and certainly the
smaller ones face that every day,” says Stelling.

Banks are taking a proactive role with compliance and regu-
latory requirements, though. Compliance officers are establish-
ing and maintaining positive working relationships with audi-
tors and regulatory representatives to make sure that they’re
both aware of future requirements and understanding current

ones correctly. And they’re advocating for changes within the
industry and in Washington. By getting involved with banking
organizations like the Georgia Bankers Association and
Community Bankers Association of Georgia and voicing their
concerns to the FDIC, the Federal Reserve and representatives
in Washington, Georgia’s community banks are starting to see
the pendulum swing back in their favor.

As formidable as regulatory challenges are, though,
bankers don’t see them as the biggest threat to their ongoing
profitability. “The real challenges are mostly outside of
banking right now,” says Brannen. “The challenge is those
businesses and consumers that are thinking about borrow-
ing money but just haven’t done it yet.”

Just as bankers have weathered the economic storm, con-
sumers have as well. They have been conservative with
expanding their businesses or obtaining new loans. They
have been saving instead of borrowing, creating record lev-
els of liquidity at banks. And now, they are slowly gaining
confidence in the market – at the best possible time.

“There’s never been a better time to borrow money. Right
now, banks are trying to help their local communities under-
stand that rates, terms and the availability of money to lend
have never been better,” says Brannen. “There’s an awful lot
of competition for the bankable loans that are out there ...
and there’s a great opportunity for these businesses, families
and consumers to talk to their bank.”



Call 770.962.7580 to learn more.

Gwinnett Technical College
5150 Sugarloaf Parkway 
Lawrenceville, GA 30043
GwinnettTech.edu
Connect with us on:
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Alpharetta-North Fulton Campus Opens January 2016!

EDUCATION THAT WORKS
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Higher education institutions in Georgia span the spectrum, from the 30 public colleges of
the University System of Georgia (USG) that serve nearly 313,000 students and the 22-school Technical College
System of Georgia (TCSG) that serves nearly 150,000 students to the private and for-profit schools scattered
throughout the state. 

For the fourth year in a row, tuition at the majority of USG schools – 20 of them – was set to increase by 2.5
percent in fall 2015, while tuition increased between 3 percent and 9 percent at the other 10 schools. TCSG
tuition remains $89 per credit hour. 

Mergers continue to make news as they have in past years. Southern Polytechnic State University merged
with Kennesaw State University in Cobb County in January, and Southwest Georgia Technical College merged
with Moultrie Technical College to become Southern Regional Technical College in July. Set to merge in
January 2016 are Georgia State University and Georgia Perimeter College. 

Education officials project that by 2020 more than 60 percent of jobs in Georgia will require a certificate or
degree – up from 42 percent today. Coupled with the TCSG’s internationally acclaimed Quick Start program,
which partners with incoming industry to provide customized training, Georgia’s higher education institutions
can expect to see more students walking their halls in the future.  

The 2015 Higher Education Directory was compiled by Stacey Hudson. It includes degree-granting schools
that have a physical presence in Georgia and are eligible for HOPE scholarship enrollments. Listings include
contact information, test score requirements, tuition costs and courses of study, all based on information pro-
vided by the institutions. N/A indicates information was not available or is not applicable. – Karen Kirkpatrick
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Georgia Student Finance
Commission 
Provides financial aid to help
Georgia students reach their higher
education goals and administers the
HOPE Scholarship and Grant pro-
grams along with other state- and
lottery-funded scholarships, grants
and service cancelable loans.
2082 East Exchange Place 
Tucker 30084
800-505-GSFC
770-724-9000
www.gsfc.org
President: Tricia P. Chastain

Board of Regents of the 
University System of Georgia 
Oversees and sets policy for all 30
public colleges and universities in
Georgia.
270 Washington St. SW 
Atlanta 30334 

404-962-3050 
www.usg.edu
Chancellor: Hank Huckaby

Technical College System of
Georgia
Oversees the state’s 22 public tech-
nical colleges as well as adult edu-
cation programs and several eco-
nomic and workforce development
programs, including Quick Start.
1800 Century Place, Ste. 400 
Atlanta 30345 
404-679-1600 
www.tcsg.edu
Commissioner: Gretchen Corbin

Georgia Independent 
College Association
Association of 26 private colleges 
and universities. Also involved in
fundraising and student financial
aid.
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One Georgia Center
600 West Peachtree St. NW, 
Ste. 1710
Atlanta 30308
404-233-5433 
www.georgiacolleges.org
President: Dr. Susanna L. Baxter

Atlanta Regional Council 
for Higher Education 
(ARCHE)
Brings together the Atlanta 
region’s public and private 
colleges and universities to show 
their collective impact and help 
them share strengths and resources.
133 Peachtree St., Ste. 4925 
Atlanta 30303
404-651-2668 
www.atlantahighered.org
Senior Program Coordinator: 
Tracey B. Johnson



FEDERAL STUDENT AID
An office of the U.S. Department of Education 

that provides information on types of financial aid avail-
able, how to apply for financial aid and other issues.

800-433-3243 
www.studentaid.gov

FREE APPLICATION FOR 
FEDERAL STUDENT AID (FAFSA)

A form used by the U.S. Department of 
Education to determine financial aid.

800-433-3243
www.fafsa.gov

FINANCIAL AID FINDER
Free guide to maximizing financial aid for 

college with government grants, scholarships, student
loan programs and college saving plans. 

www.financialaidfinder.com

GEORGIA COLLEGE 411
A website provided by the Georgia Student 
Finance Commission that provides college 
advice, admission applications, financial aid, 
scholarships and college payment plans.
800-505-GSFC
www.georgiacollege411.org

GEORGIA ONmyLINE
A website where visitors can search online 
courses and degree programs offered by the 
30 colleges and universities governed by 
the Board of Regents of the University System of
Georgia. Georgia ONmyLINE is an information 
source, not a college or university, and thus 
does not offer courses, degree programs or 
grant degrees.
www.georgiaonmyline.org
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Albany State University
Address: 504 College Drive  
Albany 31705
Phone: 229-430-4600
Website: www.asurams.edu
President: Dr. Art Dunning
Provost & VP for Academic Affairs:
Dr. Abiodun Ojemakinde
Application Deadline: Priority: June 1
(Fall), Nov. 1 (Spring), April 1 (Summer) 
Minimum Entrance Scores: 
ACT: English, 17 Math, 17
SAT: Verbal/Critical Reading (CR), 430
Math, 400
Enrollment: 3,910
Student/Faculty Ratio: 16/1  
Undergrad Tuition & Fees: $2,744/
semester (in-state), $7,872 (out-of-state)
for 12 hours + $700 fees w/o housing
On-campus Housing: Yes
Highest Offering: Ed. Spec. Degree
Program: Liberal Arts

Albany Technical College
Address: 1704 South Slappey Blvd.
Albany 31701
Phone: 229-430-3500
Website: www.albanytech.edu
President: Dr. Anthony O. Parker
VP for Academic Affairs: Shirley
Armstrong
VP of Student Affairs and
Enrollment Management: Lisandra
De Jesus
Application Deadline: 
Open Enrollment; check website for
registration dates each semester
Minimum Entrance Scores: Varies by
program 
Enrollment: 3,893 (Fall 13); 3,783
(Spring 14)
Student/Faculty Ratio: 28/1
Undergrad Tuition & Fees: 
$1,591/semester for 15 or more credit
hours (full-time)
On-campus Housing: No
Highest Offering: Associate
Program: Technical College

American InterContinental
University
Address: 6600 Peachtree Dunwoody

Abraham Baldwin
Agricultural College
Address: 2802 Moore Highway
Tifton 31793
Phone: 229-391-5001, 800-733-3653
Website: www.abac.edu
President: Dr. David C. Bridges
VP of Academic Affairs: 
Dr. Gail Dillard (interim)
Director of Enrollment Services:
Donna Webb
Application Deadline: Aug. 1
Minimum Entrance Scores:
Admission decisions based on
academic GPA and test scores
Enrollment: 3,457
Student/Faculty Ratio: 20/1
Undergrad Tuition & Fees: $2,075/
semester (in-state)
On-campus Housing: Yes 
Highest Offering: Bachelor’s 
Program: Agriculture, Natural
Resource Management, Turfgrass and
Golf Course Management, Biology,
Business; interdisciplinary degree in
Rural Studies; associate degrees in
Nursing, Fine Arts in Music, and
Applied Science in Diversified
Agriculture, Environmental
Horticulture and Forestry

Agnes Scott College
Address: 141 East College Ave. 
Decatur 30030
Phone: 404-471-6000
Website: www.agnesscott.edu
President: Dr. Elizabeth Kiss
VP for Academic Affairs and Dean of
the College: Dr. Kerry Pannell
VP for Enrollment and Dean of
Admission: Laura Martin
Application Deadline: March 15
Entrance Scores: Test optional (see
website for admission requirements)
Enrollment: 882
Student/Faculty Ratio: 10/1
Undergrad Tuition & Fees: $37,236
per year
On-campus Housing: Yes
Highest Offering: Bachelor’s
Program: Liberal Arts 

Road, 500 Embassy Row, Atlanta 30328
Phone: 800-353-0182
Website: www.aiuniv.edu
President: Hisham Shaban
Application Deadline: Year-round
Minimum Entrance Scores: N/A
Enrollment: 1,727
Student/Faculty Ratio: N/A
Undergrad Tuition & Fees: Varies
according to program
On-campus Housing: No
Highest Offering: Master’s
Program: Business, Design, Criminal
Justice, Information Technology

Andrew College
Address: 501 College St. 
Cuthbert 39840
Phone: 800-664-9250
Website: www.andrewcollege.edu
President: Dr. Linda R. Buchanan
VP for Enrollment: Andy Geeter
Application Deadline: Aug. 14
Minimum Entrance Scores:
SAT: Verbal, 460   Math, 460
ACT: English, 19  Math, 19
GPA: 2.0
Enrollment: 325
Student/Faculty Ratio: 14/1
Undergrad Tuition & Fees: $24,106
(includes housing)
On-campus Housing:Yes
Highest Offering: Associate
Program: Liberal Arts

Argosy University/
Atlanta
Address: 980 Hammond Drive 
Building 2, Ste. 100
Atlanta 30328
Phone: 770-671-1200, 
888-671-4777
Website: www.argosy.edu/
locations/atlanta
President: Dr. Steven Yoho
Top Academic Officer: Dr. Murray
Bradfield
Director of Admissions: Hanna
Collins
Application Deadline: Varies by 
application submission
Minimum Entrance Scores: Based on
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variety of criteria
Enrollment: 2,761
Student/Faculty Ratio: 9.3/1
Undergrad Tuition & Fees: Varies by
program
On-campus Housing: No
Highest Offering: PsyD, EdD, DBA
Program: Business, Education,
Psychology

Armstrong State University
Address: 11935 Abercorn St. 
Savannah 31419
Phone: 912-344-2576, 800-633-2349
Website: www.armstrong.edu
President: Dr. Linda M. Bleicken
Provost & VP of Academic Affairs:
Dr. Robert Smith
Application Deadline: July 1
Minimum Entrance Scores:
Composite, 19
ACT: English, 18   Math, 18
SAT: CR, 440   Math, 410   
Combined: 900
Enrollment: 7,094
Student/Faculty Ratio: 19/1
Undergrad Tuition & Fees: 
In-state: $5,360 (12 hours), $6,332 (15
hours); out-of-state: $15,616 (12 hours),
$19,152 (15 hours)
On-campus Housing:Yes
Highest Offering: Doctorate
Program: Liberal Arts, Science &
Technology, Education, Health
Professions

Art Institute of Atlanta
Address: 6600 Peachtree Dunwoody
Road, 100 Embassy Row, Atlanta 30328
Additional campus: The Art Institute
of Atlanta-Decatur
Phone: 770-394-8300,
888-624-0300
Website: www.artinstitutes.edu/
atlanta
President: Jo Ann Koch
Dean of Academic Affairs: 
Dr. Ameeta Jadav
Sr. Director of Admissions: 
Joy McClure
Application Deadline: Rolling
Minimum Entrance Scores: N/A

Enrollment: 6,848 
Student/Faculty Ratio: 15/1 
Undergrad Tuition & Fees: Varies by
program
On-campus Housing: No
Highest Offering: Bachelor’s
Program: Design, Media Arts, Fashion
and Culinary Arts

Athens Technical College
Address: 800 U.S. Highway 29 North
Athens 30601
Phone: 706-355-5000
Website: www.athenstech.edu
President: Dr. Gail Thaxton (interim)
Executive VP for Academic Affairs:
Dr. Daniel J. Smith
Director of Admissions: Jennifer
Benson
Application Deadline: July 1 (Fall),
Nov. 1 (Spring), April 1 (Summer) 
Minimum Entrance Scores: N/A
Enrollment: 6,349
Student/Faculty Ratio: 19/1
Undergrad Tuition & Fees: $1,342/
semester for full-time enrollment
($89/credit hour + fees)
On-campus Housing: No
Highest Offering: Associate
Program: Business and Education, Life
Sciences and Public Safety, Technology
and Engineering

Atlanta Metropolitan State
College
Address: 1630 Metropolitan Parkway SW

Atlanta 30310
Phone: 404-756-4000
Website: www.atlm.edu
President: Dr. Gary A. McGaha
Application Deadline: July 15 (Fall),
Nov. 15 (Spring)
Minimum Entrance Scores: N/A
Enrollment: 2,999
Student/Faculty Ratio: 20/1
Undergrad Tuition & Fees: $97 per
credit hour (in-state), $361 per credit
hour (out-of-state) + fees
On-campus Housing: No
Highest Offering: Bachelor’s
Program: Liberal Arts and Sciences

Atlanta Technical College
Address: 1560 Metropolitan Parkway SW
Atlanta 30310
Phone: 404-225-4461
Website: www.atlantatech.edu
President: Dr. Alvetta Peterman
Thomas
VP of Academic Affairs: Dr. Murray
Williams
Director of Admissions: Vory Billups
Application Deadline: July 16 (Fall),
Nov. 6 (Spring)
Minimum Entrance Scores:
Degree:
ACT: 20 
SAT: Verbal, 450   Math, 430
Diploma:
ACT: 18 
SAT: Verbal, 430   Math, 410
Enrollment: 4,300

... Argosy University continued 
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Student/Faculty Ratio: 15/1
Undergrad Tuition & Fees: 
$89 per credit hour + fees
On-campus Housing: No
Highest Offering: Associate
Program: Health and Public Safety,
Business and Public Service, Industrial
and Transportation, Bioscience Tech-
nology, Industrial Engineering and
Industrial Systems Technology

Augusta Technical College
Address: 3200 Augusta Tech Drive
Augusta 30906
Additional Campuses: Grovetown,
Thomson, Waynesboro
Phone: 706-771-4000 Augusta; 
706-651-7368 Grovetown; 
706-595-0166 Thomson; 
706-437-6801 Waynesboro
Website: www.augustatech.edu
President: Terry D. Elam
Senior VP for Academic Affairs: 
Dr. C. Rick Hall
VP for Student Services: Dr. Nichole
Kennedy
Application Deadline: Open
Minimum Entrance Scores:
Diploma:
ACT: 17 Composite
SAT: CR, 430    
Math,  400
Associate Degree: 
ACT: 19 Composite
SAT: CR, 480   
Math, 440
Enrollment: 6,189
Student/Faculty Ratio: 11/1
Undergraduate Tuition and Fees: $89
per credit hour
On-campus Housing: No
Highest Offering: Associate
Program: Technical

Bainbridge State College
Address: 2500 East Shotwell St. 
Bainbridge 39819  
Additional Campuses: Early County
Phone: 866-825-1715, 229-248-6000,
229-724-2400 (Early County)
Website: www.bainbridge.edu
President: Dr. Richard Carvajal

VP for Academic Affairs/Student
Affairs: Dr. Rodney Carr
Application Deadline: Aug. 19 (Fall 15)
Minimum Entrance Scores:Varies with
program of study. COMPASS exam
required unless exempted by taking
SAT and scoring 430 CR, 400 Math,
ACT 17 English, 17 Math or by transfer
coursework.
Enrollment: 2,695
Student/Faculty Ratio: 16/1
Undergrad Tuition & Fees: Tuition &
fee charges are assessed in compliance
with policies of the USG and Board of
Regents and are subject to change
without notice.
On-campus Housing: No
Highest Offering: Associate. Also offers
cooperative programs for Bachelor’s
degrees from UGA-Tifton Campus,
Georgia Southwestern State University
and Thomas University.
Program: Liberal Arts for transfer
degrees; Technical Studies for degrees
and technical career diplomas and cer-
tificates

Berry College
Address: 2277 Martha Berry Highway
NW, Mount Berry 30149
Phone: 706-232-5374, 706-236-2215 or 
800-BERRY-GA to reach admissions office
Website: www.berry.edu
(www.berry.edu/admissions for
prospective students)
President: Dr. Stephen R. Briggs
Provost: Kathy Richardson
Assistant VP for Enrollment
Management: Brett E. Kennedy
Application Deadline: Nov. 1 (Early
Decision 1); Dec. 1 (Early Action); Jan.
15 (Early Decision 2); Feb. 1 (Regular
Decision) 
Minimum Entrance Scores:
SAT: recommended min. 1100 CR and
Math 
ACT: recommended min. 24 Composite 
Enrollment: 2,085 undergrad; 
92 graduate
Student/Faculty Ratio: 12/1
Undergrad Tuition & Fees: $31,996
($31,770 tuition + $226 fees)

On-campus Housing:Yes
Highest Offering: Master’s
Program: Liberal Arts, Business and
Education

Beulah Heights University
Address: 892 Berne St. SE
Atlanta 30316
Phone: 404-627-2681
Website: www.beulah.edu
President: Dr. Benson M. Karanja
VP and Dean of Academic Affairs:
Dr. Wes Wilson
Director of Admissions: John Dreher
Application Deadline: Open
Minimum Entrance Scores: N/A
Enrollment: 850
Student/Faculty Ratio: N/A
Undergrad Tuition & Fees: 
$306/semester hour; Graduate:
$405/semester hour; Doctorate:
$303/semester hour + fees
On-campus Housing:Yes
Highest Offering: Doctorate
Program: AA and BA in Religious
Studies and Leadership Studies; Master
of Arts in Leadership Studies and
Religious Studies; Master of Divinity
and of Business Administration;
Bachelor of Arts in Business
Administration; Graduate Certificate in
Nonprofit Development and
Management; Doctorate in Ministry

Brenau University
Address: 500 Washington St. SE
Gainesville 30501
Additional Campuses: North Atlanta,
South Atlanta, Augusta, Kings Bay and
Jacksonville, Fla.
Phone: 770-534-6299; 800-252-5119
Website: www.brenau.edu
President: Dr. Ed L. Schrader
Provost & VP of Academic Affairs: 
Dr. Nancy Krippel 
VP of Enrollment Management: 
Ray Tatum
VP for Student Services: 
Amanda Lammers
Application Deadline: Open
Minimum Entrance Scores:
ACT: 18     SAT: 900
Enrollment: 2,844

... Atlanta Technical College continued 
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Student/Faculty Ratio: 12/1 
Undergrad Tuition & Fees: Women’s
College, $25,478/year ($849/hour,
$12,739 flat rate per semester); all other
coeducational programs: undergradu-
ate, $250-$930/hour; undergraduate
(Nursing), $644/hour; Graduate, $250-
$930/hour; online, $594/hour (+ $175
tech fee/semester); Military, $250/hour
On-campus Housing: Yes (Women’s
College only) 
Highest Offering: Doctor of Nursing
Practice, Doctor of Occupational
Therapy, Doctor of Physical Therapy,
Master of Fine Arts in Interior Design
(terminal), Master’s Degree, Ed. Spec.
Program: More than 40 majors, includ-
ing Humanities, Interior Design,
Biology, Business, Health Care
Management, Organizational
Leadership, Project Management, 
Fine Arts, Mass Communication,
Teacher Education, Psychology, 
Biology, Nursing, Occupational
Therapy, Accounting, Dance, Music
and Theater

Brewton-Parker College
Address: 201 David-Eliza Fountain
Circle, P.O. Box 197

Mt. Vernon 30445
Additional Campuses: Newnan
Phone: 912-583-3265,
800-342-1087 ext. 3265
Website: www.bpc.edu
President: Dr. Stephen Echols
Provost: Dr. Tim Searcy
Director of Alumni, Development
and Church Relations: Dr. CB Scott
Application Deadline: Open
Minimum Entrance Scores:
GPA: 2.5
ACT/SAT scores considered
Enrollment: 602 (Fall 14)
Student/Faculty Ratio: 12/1
Undergrad Tuition & Fees: 
$22,130 per year (includes room &
board)
On-campus Housing: Yes
Highest Offering: Bachelor’s 
Program: Liberal Arts

Brown Mackie College
Address: 4370 Peachtree Road NE
Atlanta 30319
Phone: 404-799-4500, 877-479-8419
Website: www.brownmackie.edu
President: Reginald M. Morton
Application Deadline: Open
Minimum Entrance Scores: N/A

Enrollment: 621
Student/Faculty Ratio: 19/1
Undergrad Tuition & Fees: Varies by
program
On-campus Housing: No
Highest Offering: Associate
Program: Legal Studies, Business and
Technology, Early Childhood
Education, Healthcare and Wellness

Central Georgia 
Technical College
Address: 80 Cohen Walker Drive
Warner Robins 31088
Additional Campuses: Macon and
Milledgeville, with centers in Eatonton,
Forsyth, Gray, Hawkinsville,
Jeffersonville and Roberta
Phone: 478-988-6800
Website: www.centralgatech.edu
President: Dr. Ivan Allen
VP of Academic Affairs: Dr. Amy
Holloway
VP of Student Affairs: 
Craig Jackson
Director of Admissions: 
Dann Webb
Application Deadline: Open
Minimum Entrance Scores:
Associate of Applied Science:
ACT: Reading, 17   English, 16   Math, 19
SAT: CR, 450   Math, 440
COMPASS: Reading, 79  Writing, 62
Algebra, 37    
Diplomas:
ACT: Reading, 13   English, 12   Math, 17
SAT: CR, 430   Math, 400
COMPASS: Reading, 79  Writing, 62
Math, 26  Algebra, 37       
Enrollment: 8,000
Student/Faculty Ratio: 17/1
Undergrad Tuition & Fees: 
$1,068/semester + fees and books
On-campus Housing: No
Highest Offering: Associate of Applied
Science
Program: Aerospace, Trade and
Industry, Business and Computer
Technologies, Health Sciences, Public
Safety and Professional Services,
Customized Business and Industry
Services, Continuing Education, Adult
Education/GED

... Brenau University continued 
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Chattahoochee Technical
College
Address: Marietta Campus: 
980 South Cobb Drive 
Marietta 30060-3398
Additional Campuses: Appalachian,
Austell, Canton (non-credit only),
Mountain View, North Metro, Paulding,
Woodstock
Phone: 770-528-4545
Website: www.chattahoocheetech.edu
President: Dr. Ron Newcomb
Executive Director of Admissions: 
Missy Cusack
Application Deadline: Approx. 1
month before each term. (See website
for upcoming deadlines.)
Minimum Entrance Score:
SAT: CR, 460   Math, 440
ACT: English, 19   Reading, 19   Math,
19
Enrollment: 15,000 annually
Student/Faculty Ratio: 23/1
Tuition & Fees: $89 per credit hour 
in-state 
On-campus Housing: No
Highest Offering: Associate
Program: Arts and Sciences, Business
and Technical Studies, Health Sciences

Clark Atlanta University
Address: 223 James P. Brawley Drive
SW, Atlanta 30314
Phone: 404-880-8000
Website: www.cau.edu
President: Dr. Ronald A. Johnson
Application Deadline: June 1 (Fall)
Minimum Entrance Scores:
ACT: 19 composite
SAT: 800 (comprehensive)
Enrollment: 3,485
Student/Faculty Ratio: 15/1
Undergrad Tuition & Fees: $20,886
per year
On-campus Housing:Yes
Highest Offering: Doctorate
Program: Comprehensive 
University classified as Doctoral
Research University (D/RU)

Clayton State University
Address: 2000 Clayton State Blvd.
Morrow 30260

Phone: 678-466-4000
Website: www.clayton.edu
President: Dr. Thomas J. Hynes Jr.
Provost & VP of Academic Affairs:
Dr. Kevin Demmitt (interim)
Application Deadline: Rolling
Minimum Entrance Scores:
Freshman Index used instead of
straight SAT/ACT scores
Enrollment: 7,024 (Fall 14)
Student/Faculty Ratio: 30/1 
Undergrad Tuition & Fees: $2,823 (in-
state); $7,826 (out-of-state)
On-campus Housing:Yes
Highest Offering: Master’s
Program: Business, Psychology,
Healthcare Management, Biology,
Criminal Justice, Nursing, Teacher
Education, Film Production

Coastal Pines Technical
College
Address: 1701 Carswell Ave. 
Waycross 31503
Additional Campuses: Waycross,
Alma, Hazlehurst, Baxley, 
Brunswick’s Golden Isles Career
Academy and Camden County’s
Camden Center
Phone: 912-287-6584, 877-332-8682
Website: www.coastalpines.edu
President: Dr. Glenn Deibert
VP Academic Affairs: Dr. Al
Cunningham
VP Student Affairs: Karla Eubanks
Application Deadline: Varies by
program 
Minimum Entrance Scores:Varies by
program
Enrollment: 3,666
Student/Faculty Ratio: N/A
Undergrad Tuition & Fees: Per semes-
ter: $89/credit hour (in-state),
$178/credit (out-of-state) up to 15 
credit hours
On-campus Housing: No
Highest Offering: Associate
Program: Technical College

College of Coastal Georgia
Address: 1 College Drive 
Brunswick 31520
Phone: 912-279-5700

Additional Campuses: Kingsland 
912-510-3300
Website: www.ccga.edu
President: Dr. Gregory F. Aloia
Associate VP Academic Affairs: Dr.
Tracy Pellett
Registrar: Lisa Lesseig
Assistant VP for Enrollment
Management: Clayton Daniels
Application Deadline: 30 days prior
to start of semester
Minimum Entrance Scores:
SAT: CR, 350   Math, 350
ACT: English, 14   Math, 14 
Enrollment: 3,000
Student/Faculty Ratio: 25/1
Undergrad Tuition & Fees: $4,434 (in-
state), $12,692 (out-of-state)  
On-campus Housing:Yes
Highest Offering: Bachelor’s
Program: Career Associates, Two-Year
Transfer Associates, Science, Nursing,
Business Administration, Education,
Health Informatics, Biology, Mathematics,
Psychology, Spanish (eMajor), French
(eMajor), Interdisciplinary Studies

Columbia Theological
Seminary
Address: 701 S. Columbia Drive 
(P.O. Box 520), Decatur 30030 (30031)
Phone: 404-378-8821
Website: www.ctsnet.edu
President: Dr. Leanne Van Dyk
Dean of the Faculty & Executive VP:
Dr. Deborah F. Mullen
Dean of Students & VP for Student
Services: Dr. Paul  “Skip”  Johnson
Application Deadline: July 15
Minimum Entrance Scores: N/A
Enrollment: 400
Student/Faculty Ratio: 10/1 on FTE or
15/1 on headcount
Tuition & Fees: $428-$506 per credit
hour + fees
On-campus Housing:Yes, for individu-
als, couples and families
Highest Offering: Doctorate 
Program: Theological Education

Columbus State University
Address: 4225 University Ave.
Columbus 31907
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Phone: 706-507-8800 
Website: www.columbusstate.edu
President: Dr. Chris Markwood
Provost & VP Academic Affairs:
Dr. Tom Hackett
Dean of Students: Dr. Aaron Reese
Assistant VP for Enrollment
Management: John McElveen
Application Deadline: June 30 (Fall)
Minimum Entrance Scores:
High School GPA: 2.5
17 Units in CPC
ACT: English, 17   Math, 17 
SAT: Verbal, 440   Math, 410
Enrollment: 8,194
Student/Faculty Ratio: 17/1
Undergraduate Tuition and Fees:
$5,998 (in-state); $18,894 (out-of-state)
On-Campus Housing:Yes
Highest Offering: Doctoral degree 
Program: Curriculum and Leadership

Columbus Technical College
Address: 928 Manchester Expressway
Columbus 31904
Phone: 706-649-1800
Website: www.columbustech.edu
President: Loretta M. Hoover
VP of Academic Affairs: 
Dr. Melanie Thornton
VP of Student Affairs: Tara Askew
Application Deadline: 2 weeks prior
to beginning of each semester
Minimum Entrance Scores:
Degree Programs:
ACT: Reading, 17   English, 16   
Math, 19 
SAT: CR, 450   Math, 440
Diploma Programs:
ACT: Reading, 13   English, 12   
Math, 17 
SAT: CR, 430   Math, 400
Enrollment: 6,150
Student/Faculty Ratio: 34/1
Undergrad Tuition & Fees: 
$89 per credit hour, plus fees
On-campus Housing: No
Highest Offering: Associate
Program: Technical and Occupational

Covenant College
Address: 14049 Scenic Highway
Lookout Mountain 30750

Phone: 706-820-1560, 888-451-2683
(Admissions)
Website: www.covenant.edu
President: Dr. Derek Halvorson
VP for Academic Affairs: 
Dr. Jeff Hall
Application Deadline: Rolling
Average Entrance Scores:
ACT: 26
SAT: 1173, CR+Math
GPA: 3.61
Enrollment: 1,173 (includes graduate
students) 
Student/Faculty Ratio: 14/1
Undergrad Tuition & Fees: $31,320
per year (tuition + fees)
On-campus Housing:Yes
Highest Offering: Master’s
Program: Christian Liberal Arts

Dalton State College
Address: 650 College Drive 
Dalton 30720
Additional Campuses: Gilmer Center,
Ellijay
Phone: 706-272-4436, 800-829-4436
Website: www.daltonstate.edu
President: Dr. Margaret Veneble 
(interim)
VP for Academic Affairs:
Dr. Andy Meyer (interim)
VP for Enrollment & Student

Services: Dr. Jodi Johnson
Application Deadline: July 1
Minimum Entrance Scores:
SAT: CR, 330   Math, 310  
ACT: English, 14   Math, 12
Enrollment: 5,015 
Student/Faculty Ratio: 22/1
Undergrad Tuition & Fees: $2,028 
(15 hours, in-state per semester); 
$6,157 (15 hours, out-of-state per
semester)
On-campus Housing:Yes
Highest Offering: Bachelor’s
Program: Business & Management,
Education, Science & Mathematics,
Liberal Arts, Social Work, Nursing,
Interdisciplinary Studies, Technology
Management, Organizational
Leadership (eMajor), Criminal Justice,
Psychology, Respiratory Therapy,
Health Information Management

Darton State College
Address: 2400 Gillionville Road 
Albany 31707
Phone: 229-317-6000, 866-775-1214
Website: www.darton.edu
President: Dr. Paul Jones (interim)
Director of Admissions: 
Susan Bowen
Application Deadline: Aug. 1 (Fall)
Minimum Entrance Scores:
ACT: English, 17   Math, 17
SAT: Verbal, 430   Math, 400
Enrollment: 5,700
Student/Faculty Ratio: 19/1
Undergrad Tuition & Fees:
$1,970/semester (in-state)
On-campus Housing:Yes
Highest Offering: Bachelor’s
Program: Two-year degrees, one-year 
certificate programs, four-year nursing
program

DeVry University
Address: One West Court Square
Decatur 30030 
Additional Campuses: Alpharetta,
Cobb-Galleria, Duluth, Stockbridge
Phone: 404-270-2700
Website: www.devry.edu 
President: Christopher T. Chavez
Dean of Academic Affairs: Dr. John
Dunbar

... Columbus State University continued 
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Senior Director of Admissions:
Jimmy Coples
Application Deadline: Rolling
Minimum Entrance Scores:
ACT: English, 17   Math, 17
SAT: Verbal/CR, 460   Math, 460
or appropriate scores on DeVry-admin-
istered college placement exams in
reading, writing, arithmetic and algebra
Enrollment: 3,177 (Fall 14)
Student/Faculty Ratio: 18/1
Undergrad Tuition & Fees: 
$8,566/semester 
On-campus Housing: No
Highest Offering: Master’s
Program: Business, Management,
Technology, Healthcare Technology

East Georgia State College
Address: 131 College Circle 
Swainsboro 30401
Additional Campuses: Statesboro and
Augusta

Phone: 478-289-2169
Website: www.ega.edu
President: Dr. Robert G. Boehmer
VP for Academic Affairs: 
Dr. Tim Goodman
VP for Student and Enrollment
Services: Dr. Donald Avery
Application Deadline: Aug. 1 (Fall),
Dec. 15 (Spring), June 1 (Summer)
Enrollment: 3,000
Student/Faculty Ratio: 32/1
Undergrad Tuition & Fees: 
$1,806 (in-state); $5,603 (out-of-state) for
15 hours 
On-campus Housing:Yes
Highest Offering: Bachelor’s 
Program: Liberal arts with 21 
associate degree programs, new
Bachelor of Science degrees in
Biology and in Fire and Emergency
Services Administration; and online
degree programs in General Studies,
Psychology and Sociology

... DeVry University continued 

Embry-Riddle Aeronautical
University
Address: 1395 S. Marietta Pkwy., 
Bldg. 200-226, Marietta 30067
Additional Campuses: Savannah,
Robins AFB, Moody AFB, Columbus
Phone: 770-426-9990
Website: www.worldwide.erau.edu
President: Dr. John R. Watret
Campus Director: Patricia Moriarty
Application Deadline: Continual
(12 months per year)
Undergrad Tuition:Varies
Programs: Aeronautics, Aeronautical
Science, Aviation Business Administration,
Aviation Maintenance, Business
Administration in Aviation, Engineering
(Associate), Emergency Services,
Leadership, Logistics and Supply Chain
Management, Management, Project
Management, Technical Management,
Transportation
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Emmanuel College 
Address: 181 Springs St. 
Franklin Springs 30639 
Phone: 800-860-8800 
Website: www.ec.edu
VP of Academic Affairs:
John Henzel
VP for Enrollment Management &
Marketing: Wendy Vinson
Application Deadline: Aug. 1
Minimum Entrance Scores:
ACT: 18 composite
SAT: 860 
(Math & CR only)
Enrollment: 800
Student/Faculty Ratio: 13/1 
Undergrad Tuition & Fees: $9,000/
semester
On-campus Housing:Yes
Highest Offering: Bachelor
Program: Four-year Liberal Arts
Christian college

Emory University
Address: 201 Dowman Drive 
Atlanta 30322
Phone: 404-727-6036
Website: www.emory.edu
President: Dr. James W. Wagner 
Senior Associate Dean for
Undergraduate Education:
Joanne Brzinski
Dean of Admissions: John Latting
Application Deadline: Nov. 1 (early
decision 1), Jan. 1 (early decision 2), Jan.
15 (regular decision)
Minimum Entrance Scores:
Middle 50th percentile of first-year
class: ACT: 30-34
SAT: Verbal, 650-750
Math, 670-770
Writing, 670-760
Enrollment: 7,836 (undergrads); 14,513
total (includes all graduate & undergrads)
Student/Faculty Ratio: 8/1
Undergrad Tuition & Fees: $45,700

tuition, $614 fees per year
On-campus Housing:Yes
Highest Offering: Doctorate
Program: Liberal Arts college embed-
ded within major research university

Fort Valley State University
Address: 1005 State University Drive
Fort Valley 31030-4313
Phone: 478-825-6520
Website: www.fvsu.edu
President: Dr. Jessica M. Bailey 
(interim)
Provost & VP Academic Affairs: Dr.
Rayton Sianjina (interim)
VP for Student Success &
Enrollment Management: Dr. Angela
S. Harris
Application Deadline: July 19 (Fall),
Dec. 5 (Spring), May 3 (Summer)
Minimum Entrance Scores:
ACT: English, 17    Math, 17
SAT: CR, 430   Math, 400
GPA: 2.25
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Enrollment: 3,186 
Student/Faculty Ratio: 23/1
Undergrad Tuition & Fees: $3,224 (in-
state), $9,477 (out-of-state) for 15 hours,
including fees as of Summer 2015
On-campus Housing:Yes
Highest Offering: Master’s, Specialist
and Collaborative

Program: Liberal Arts, Science, Social
Science, Education, Business and
Engineering

Georgia College 
Address: 231 West Hancock St.
Milledgeville 31061-3375
Phone: 478-445-5004

Admissions: 478-445-2774
Website: www.gcsu.edu
President: Dr. Steve Dorman
Provost: Dr. Kelli Brown
Associate VP of Enrollment
Management: Suzanne Pittman
Application Deadline: Freshmen:
April 1 (Fall), Nov. 1 (Spring); Transfer:
July 1 (Fall), Nov. 1 (Spring)
Minimum Entrance Scores:
Fall 2014: Middle 50 percent (25th &
75th percentile) test scores of admitted
first time freshmen
SAT (CR & M): 1090-1240
ACT Composite: 23-27
HS GPA: 3.27-3.79
Enrollment: 6,772
Student/Faculty Ratio: 17.5/1
Undergrad Tuition & Fees: $4,585 per
full-time semester (in-state), $13,759
per full-time semester (out-of-state)
On-campus Housing:Yes
Highest Degree Offering: Master’s,
Specialists, Doctorate 
Program: Georgia’s designated Public
Liberal Arts University

Georgia Gwinnett College
Address: 1000 University Center Lane
Lawrenceville 30043
Phone: 678-407-5313
Website: www.ggc.edu
President: Dr. Stas Preczewski
Senior VP for Academic & Student
Affairs/Provost: Dr. Lois C. Richardson
(interim)
Executive Director for Enrollment
Management: Laura Ledford
Application Deadline: June 1
Enrollment: 10,828, (Fall 14)
Student/Faculty Ratio: 19/1
Tuition and Fees: Fall 2015-Summer
2016: $128 per credit hour with a
semester maximum of $1,922 for 15+
credit hours; $852 in fees for 6+ credit
hours
On-campus Housing: Yes
Highest Offering: Bachelor’s
Program: Liberal Arts

Georgia Highlands College 
Address: 3175 Cedartown Highway
Rome 30161 

... Fort Valley State University continued 
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for Milledgeville campus; Oct. 1 (Fall)
for all other campuses
Minimum Entrance Scores: N/A
Enrollment: 7,015 commuter, online
and cadets
Student/Faculty Ratio: 17/1
Undergrad Tuition & Fees: Varies by
campus from $100 to $133 per credit
hour. Cadets (Milledgeville campus
only) approx. $23,000/year for tuition,
room and board
On-campus Housing: Cadets only
Highest Offering: Associate
Program: Two-year liberal arts college

Georgia Northwestern
Technical College
Address: One Maurice Culberson Drive
Rome 30161 (Main Floyd County
Campus)
Additional Campuses: Gordon, Polk,
Whitfield and Walker counties
Phone: 706-295-6963,

888-331-GNTC (4682)
Website: www.gntc.edu
President: Pete McDonald
VP of Academic Affairs: 
Dr. Melinda McCannon
VP of Student Affairs: Stuart Phillips
Application Deadline: Each semester
Minimum Entrance Scores:
Associate Degree:
ACT: English, 16   Math, 19    
Reading, 17
SAT: CR, 450   Math, 440
Diploma/Certificate:
ACT: English, 12   Math, 17   
Reading, 13
SAT: CR, 430   Math, 400
Enrollment: 14,462 (8,249 credit enroll-
ment)
Student/Faculty Ratio: 10/1
Tuition & Fees: $89 per credit hour
(Georgia/Alabama/Tennessee) $178 per
credit hour + fees (out-of-state)
On-campus Housing: No

Highest Offering: Associate
Program: Technical, w/division areas
in Business, Health, Industrial, Nursing
and Public Services

Georgia Perimeter College
Address: 3251 Panthersville Road
Decatur 30034
Additional Campuses: Clarkston,
Decatur, Dunwoody, Newton,
Alpharetta, online
Phone: 678-891-2300
Website: www.gpc.edu
President: Rob Watts (interim)
VP of Academic Affairs: 
Dr. Ingrid Thompson-Sellers (interim)
VP for Student Affairs: Dr. Vincent June
Application Due Dates: July 1 (Fall)
Nov. 1 (Spring), April 1 (Summer) 
Enrollment: 21,123
Student/Faculty Ratio: 12/1
Undergrad Tuition & Fees:
$90.87/credit hour for up to 15 hours

... Georgia Military College continued 
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Highest Offering: Doctorate and First
Professional
Program: Health Sciences, Business,
Education, Arts, Sciences, Liberal Arts

Georgia Southern University
Address: 1332 Southern Drive 
Statesboro 30458

Phone: 912-478-INFO (4636)
Website: www.georgiasouthern.edu
President: Dr. Jean Bartels (interim)
Provost & VP for Academic Affairs:
Dr. Diana M. Cone (interim)
VP for Student Affairs & Enrollment
Management: Dr. Teresa E. Thompson
Application Deadline: April 1 (Fall,

(in-state), $345/credit hour (out-of-
state), $135/credit hour online + fees
On-campus Housing: No
Highest Offering: Associate 
Program: 40+ programs of study lead-
ing to an Associate of Art or Associate
of Science degree. Certificate program
in Sign Language Interpreting  

Georgia Piedmont
Technical College
Address: 495 North Indian Creek
Drive, Clarkston 30021
Additional Campus: Newton
Phone: 404-297-9522
Website: www.gptc.edu
President: Dr. Jabari Simama
VP of Academic Affairs: 
Dr. Mariam Dittmann
VP of Student Affairs: Dr. Irvin Clark
Application Deadline: July 21 (Fall 15)
Minimum Entrance Scores: Unique to
each program of study
Enrollment: 6,241 (Full year 2014 credit
enrollment)
Student/Faculty Ratio: 20/1
Undergrad Tuition & Fees:
$89/semester hour (in-state), $178/
semester hour (out-of-state) + fees
On-campus Housing: No
Highest Offering: Associate of Applied
Science 
Program: More than 130 programs of
study

Georgia Regents University
Address: 1120 15th St. 
Augusta 30912
Phone: 706-737-1524
Website: www.gru.edu 
President: Dr. Brooks Keel
Provost: Dr. Gretchen Caughman
Application Deadline: Nov. 15
(Freshman Early Action); June 1 (Final)
Minimum Entrance Scores: 
Varies by program, Freshman Index
(Fall 2016): 2340
Enrollment: 8,530
Student/Faculty Ratio: 16/1
(Undergraduate)
Undergrad Tuition & Fees: $4,141/
semester (in-state)
On-campus Housing: Yes
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Freshman Priority); May 1 (Fall,
Freshman Final); Dec. 1 (Spring); 
April 1 (Summer)
Minimum Entrance Scores:
ACT: 21 Composite 
SAT: 1010 (M+CR only)
Enrollment: 20,517
Student/Faculty Ratio: 21/1
Undergrad Tuition & Fees: $9,071;
more info at georgiasouthern.edu
On-campus Housing:Yes
Highest Offering: Doctorate
Program: Engineering & 
Information Technology, Business,
Education, Health & Human Sciences,
Liberal Arts & Social Sciences,
Science & Mathematics, Public
Health, Graduate Studies,
International Studies

Georgia Southwestern State
University
Address: 800 Georgia Southwestern
State University Drive, Americus 31709
Phone: 877-871-4594
Website: www.gsw.edu
President: Dr. Charles Patterson
(interim)
VP of Academic Affairs and Dean of
the Faculty: Dr. Brian U. Adler
VP of Enrollment Management: Dr.
Gaye Hayes
Application Deadline:
Undergraduate: July 21 (Fall), Dec. 10
(Spring), Graduate: Contact for dead-
lines
Minimum Entrance Scores:
ACT: English, 17   Math, 17
SAT: Verbal, 430   Math, 400
Enrollment: 2,666 (Fall 2014)
Student/Faculty Ratio: 19/1
Undergrad Tuition & Fees 2015-
2016: $3,117 (GA, FL, AL, SC), $9,527
(out-of-state) per 15-hour semester 
On-campus Housing: Yes  
Highest Offering: Specialist
Program: Arts & Sciences, Business,
Education, Computing and Mathematics,
Nursing, Pre-Professional Programs,
Professional Golf management; Grad-
uate degrees in Business, Education,
Computer Science, English, Nursing

Georgia State University
Address: 33 Gilmer St.
Atlanta 30303
Additional Campuses: Alpharetta,
Buckhead, Peachtree-Dunwoody
Phone: 404-413-2000
Website: www.gsu.edu 
President: Dr. Mark P. Becker
Registrar: Shari Piotrowski 
Application Deadline: Nov. 16 (Fall
early action), March 1 (regular)
Average Entrance Scores: SAT: Range
from 950-1160
Enrollment: 32,541 (Fall 14) 
Student/Faculty Ratio: 22/1
Undergrad Tuition & Fees:
$5,343 (in-state), $14,448 (out-of-state)
per semester
On-campus Housing:Yes
Highest Offering: Doctorate
Program: Business, Education, Law,
Arts & Sciences, Nursing & Health
Professions, Public Health, Policy
Studies, Honors

Gordon State College
Address: 419 College Drive 
Barnesville 30204
Phone: 678-359-5021, 800-282-6504 
Website: www.gordonstate.edu
President: Max Burns
VP of Academic Affairs: Jeff Knighton
(interim)
Director of Admissions: Ben Ferguson
Application Deadline: 
Preferred Aug. 3
Minimum Entrance Scores:
SAT: CR, 330   Math, 310
ACT: English, 12   Math, 14
Enrollment: 4,000
Student/Faculty Ratio: 28/1
Undergrad Tuition & Fees: $2,082 
(in-state, 15 hours)
On-campus Housing:Yes
Highest Offering: Bachelor
Program: Baccalaureate degrees 
in Biology/Biology w/ teacher 
certification; Early Childhood
Education; Health Services &
Informatics Administration; 
Human Services; Mathematics/
Mathematics w/ teacher certification;

... Georgia Southern University continued 

Nursing – RN – BSN completion;
English; History; Management and
Administration, as well as 40 fully
transferable programs of study

Gwinnett Technical College
Address: 5150 Sugarloaf Parkway
Lawrenceville 30043
Additional campuses: Alpharetta-
North Fulton (starting January 2016)
Phone: 770-962-7580
Website: www.gwinnetttech.edu
President: Dr. Glen Cannon
VP of Academic Affairs or Provost:
Dr. Victoria Seals
Director of Admissions: Brenda Pyle
Application Deadline: June 25 (Fall),
Oct. 29 (Spring)
Minimum Entrance Scores:
Diploma:
COMPASS: Reading, 70   Writing, 38 
Pre-Algebra, 37
ACT: Reading, 15  English, 17  
Math, 17
SAT: CR, 430   Math, 400
Degree:
COMPASS: Reading, 79   Writing, 62
Pre-Algebra, 37   
Algebra (for drafting only), 37
ACT: Reading, 17   English, 20  
Math, 19
SAT: CR, 480   Math, 400
Enrollment: 10,088
Student/Faculty Ratio: 22/1
Tuition & Fees: $1,398 full-time per
semester ($89/credit hour + $330
semester fees)
On-campus Housing: No
Highest Offering: Associate
Program: Technical and 
Occupational

Herzing University
Address: 3393 Peachtree Road NE
Atlanta 30326
Phone: 404-816-4533
Website: www.herzing.edu
President: Theatis Anderson
Academic Dean: Marsha Johnson
Director of Admissions: Shannon
Moore
Application Deadline: New class
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every 8 weeks
Minimum Entrance Scores:
Wonderlic Placement Exam
Enrollment: 500
Student/Faculty Ratio: N/A
Undergrad Tuition & Fees: 
Varies by program 
On-campus Housing: No
Highest Offering: Bachelor’s and MBA
Program: Business, Paralegal and
Healthcare Management Programs,
Legal Studies, Criminal Justice, IT,
Nursing

Interactive College of
Technology
Address: 5303 New Peachtree Road
Chamblee 30341
Additional Campuses: Morrow &
Gainesville; Newport, Ky.; and 
North Houston, Pasadena and 
Hillcroft campuses in Texas
Phone: 770-216-2960
Website: www.ict.edu
President: Elmer R. Smith
Academic Dean: Thomas Blair
Admissions Director, VP-ESL: 
Larisa Naydenova
Occupational Programs: 
Iryna Petryshyn
Application Deadline: Open
Minimum Entrance Scores: N/A
Enrollment: 2,800
Student/Faculty Ratio: 16/1
Undergrad Tuition & Fees: $365/
semester credit + fees 
On-campus Housing: No
Highest Offering: Associate
Program: HVAC, Information
Technology, Computer Information
Systems, Accounting, Office
Technology, Business Information
Management, Medical Office
Administration, Bilingual
Administrative Support, English as a
Second Language

Kennesaw State University
Address: 1000 Chastain Road
Kennesaw 30144
Marietta Campus: 1110 South Marietta
Parkway, Marietta 30060
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Phone: 470-578-6000
Website: www.kennesaw.edu 
President: Dr. Daniel S. Papp
Provost & VP for Academic Affairs:
Dr. Ken Harmon
Associate VP of Enrollment Services:
Kim West
Application Deadline: Check website
Minimum Entrance Scores: 
Entrance Requirements:
2.5 GPA and 17 units of required high
school coursework 
ACT: English, 18   Math, 18
ACT: Composite, 20 (21 for architecture
program)
SAT: Verbal, 450   Math, 450
SAT: Combined, 950  (1000 for architec-
ture program)
Enrollment: 32,500 (Fall 2014 com-
bined enrollment of both campuses);
Undergrad: 29,563; Graduate enroll-
ment: 2,937

Student/Faculty Ratio: 21/1
Undergrad Tuition & Fees: In-state,
$3,663; out-of-state, $10,391 for 15 cred-
it hours
On-campus Housing:Yes
Highest Offering: Doctor of
Education (Ed.D), Doctor of Business
Administration (DBA), Doctor of
Nursing Science, Ph.D. in International
Conflict Management, and Ph.D. in
Analytics and Data Science
Program: Humanities & Social
Sciences, Business, Engineering &
Engineering Technology, Education,
Health & Human Services, Arts,
Science & Mathematics, Architecture
& Construction Management and
Computing & Software Engineering

LaGrange College
Address: 601 Broad St. 
LaGrange 30240
Phone: 706-880-8000

Website: www.lagrange.edu
President: Dr. Dan McAlexander
Provost: Dr. David Garrison
Dean of Enrollment Management:
Joseph Miller
Application Deadline: Rolling
Minimum Entrance Scores:
Average ACT: 21 
Average SAT: 1020
Enrollment: 964
Student/Faculty Ratio: 10/1
Undergrad Tuition & Fees: $27,210
per year
On-campus Housing:Yes
Highest Offering: Specialist in
Education (Ed.S.)
Program: Liberal Arts

Lanier Technical College
Address: 2990 Landrum Education
Drive, Oakwood 30566 
Additional Campuses: Forsyth,
Barrow, Dawson, Jackson

... Kennesaw State University continued 
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Phone: 770-531-6300
Website: www.laniertech.edu
President: Dr. Ray Perren
VP of Academic Affairs:
Dr. Tavarez Holston
Director of Admissions: 
Sue Cronic
Application Deadline: June 26 (Fall),
July 1 (Fall Priority), Nov. 5 (Spring),
Nov. 3 (Spring Priority), March 18
(Summer), April 1 (Summer Priority)
Minimum Entrance Scores:Varies by
program
Enrollment: An average of 5,000 stu-
dents (unduplicated) served in 2013
and 2014
Student/Faculty Ratio: N/A
Undergrad Tuition & Fees: $89 (in-
state), $170 (out-of-state) per credit
hour + fees
On-campus Housing: No
Highest Offering: Associate
Program: Technical

Life University
Address: 1269 Barclay Circle
Marietta 30060
Phone: 770-426-2600, 800-543-3202
Website: www.LIFE.edu
President: Dr. Guy F. Riekeman
VP of Academic Affairs: Dr. Rob Scott
Exec. Director of Enrollment
Management: Dr. Gary Sullenger
Application Deadline: Sept. 7 (Fall)
Minimum Entrance Scores:
ACT: Composite, 19       SAT: 1460
Enrollment: 2,567
Student/Faculty Ratio: 17/1
Tuition & Fees: Chiropractic:
$329/credit hour; Graduate: $248/credit
hour; Undergraduate: $218/credit hour
(+ $350 quarterly fee)
On-campus Housing:Yes
Highest Offering: Doctor of
Chiropractic
Program: College of Chiropractic

Luther Rice College &
Seminary
Address: 3038 Evans Mill Road
Lithonia 30038
Phone: 770-484-1204, 800-442-1577
Website: www.lutherrice.edu
President: Dr. James Flanagan
VP of Academic Affairs: 
Dr. Jeff McCann
Enrollment Advisor: Steve Pray
Application Deadline: N/A
Minimum Entrance Scores: N/A
Enrollment: 1,300
Student/Faculty Ratio: 27/1
Undergrad Tuition & Fees: $235 per
credit hour, plus $55 technology fee 
per course
On-campus Housing: No
Highest Offering: Doctorate – DMin
Program: Theology

Mercer University
Address: 1501 Mercer University Drive
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Student/Faculty Ratio: 20/1 
Tuition & Fees: In-state $1,936/semes-
ter for full course load. See
www.mga.edu/bursar/tuition-and-
fees.aspx
On-campus Housing:Yes (Macon,
Cochran, Eastman campuses)
Highest Offering: Master’s 
Program: Master’s programs in IT and
Nursing, pending approval by SACS; 17
Bachelor’s degrees, including Business,
IT, Nursing and Education, plus associ-
ate’s degrees and certificates

Morehouse College
Address: 830 Westview Drive SW
Atlanta 30314
Phone: 404-681-2800
Website: www.morehouse.edu
President: Dr. John Silvanus Wilson Jr.

Director of Admission: Darryl Isom 
Associate VP for Enrollment
Management: Terrance L. Dixon
Application Deadline: Nov. 1 (early
action); Feb. 1 (regular action); Nov. 1
(Spring)
Minimum Entrance Scores: ACT: 22 
SAT: 1500
Enrollment: 2,106
Student/Faculty Ratio: 12/1

Macon 31207
Additional Campuses: Atlanta,
Savannah; Regional Academic Centers
at Henry County, Douglas County and
Newnan; School of Medicine campuses
at Macon, Savannah and Columbus 
Phone: 478-301-2700, 678-547-6000
Website: www.mercer.edu
President: William D. Underwood
Provost: Dr. D. Scott Davis
Senior VP for Enrollment
Management: Dr. Penny L. Elkins
Application Deadline: Feb. 1 (Regular
Decision); Nov. 1 (Early Action)
Minimum Entrance Scores:
SAT profile: 1120-1300
ACT profile: 25-30
Enrollment: 8,557
Student/Faculty Ratio: 12.8/1
Undergrad Tuition & Fees: $34,450
per year
On-campus Housing:Yes
Highest Offering: Doctorate
Program: 84 undergraduate degree
programs, 49 graduate degree pro-
grams, 13 professional/doctoral degree
programs, 12 schools and colleges
including Liberal Arts, Business,
Engineering, Education, Health
Professions, Music, Medicine, Law,
Pharmacy, Nursing, Theology and
Penfield College of Mercer University

Middle Georgia State
University 
Address: 100 University Parkway
Macon 31206
Additional Campuses: Cochran, Dublin,
Eastman, Warner Robins
Phone: 478-471-2700
Website: www.mga.edu 
President: Dr. Christopher Blake
VP for Academic Affairs: 
Dr. Martha Venn
VP Enrollment Management: 
Dr. Sheri Rowland
Application Deadline: See
www.mga.edu/admissions/important-
dates.aspx
Minimum Entrance Scores: See
www.mga.edu/why-mgsc
Enrollment: 8,000

Undergrad Tuition & Fees: $26,090
per year
On-campus Housing: Yes
Highest Offering: Bachelor’s
Program: Liberal Arts

Morehouse School of
Medicine
Address: 720 Westview Drive SW
Atlanta 30310-1495
Phone: 404-752-1500
Website: www.msm.edu
President and Dean: Valerie
Montgomery Rice, MD
Director of Admissions: 
Brandon J. Hunter
Application Deadline: Dec. 1 (MD),
Feb. 1 (PhD), March 1 (MPH), April 1
(MSBR/BT), April 1 (MSMS), April 1
(MSCR)
Minimum Entrance Scores: N/A
Enrollment: 340
Student/Faculty Ratio: Nearly 2/1
Tuition & Fees:Varies by program
On-campus Housing: No
Highest Offering: MD, PhD
Program: Training tomorrow’s leaders
in science, medicine and public health

North Georgia Technical
College
Address: P.O. Box 65, 1500 Highway 197
North, Clarkesville 30523
Additional Campuses: Blairsville,
Currahee
Phone: 706-754-7700
Website: www.northgatech.edu
President: Dr. Gail Thaxton
VP for Academic Affairs: 
Kathie Ivester
Director of Admissions: Dr. Michele
Shirley
Application Deadline:
Varies by program
Minimum Entrance Scores:
Varies by program
Enrollment: 2,604
Student/Faculty Ratio: 19/1
Undergrad Tuition & Fees:
$89 per credit hour plus fees
On-campus Housing:Yes
Highest Offering: Associate

... Mercer University continued 



www.georgiatrend.com I SEPTEMBER 2015 I 83

2015 GEORGIA HIGHER EDUCATION DIRECTORY
Program: Technical and Industrial,
Health Sciences, Personal Services,
Transportation, Business and Computer
Technologies, Economic Development
& Work-based Studies, Environmental
Sciences

Oconee Fall Line Technical
College
Address: 1189 Deepstep Road
Sandersville 31082
Additional Campuses: Dublin, Helena,
Louisville, Sparta, Sandersville
Phone: 478-553-2050, 877-399-8324
Website: www.oftc.edu 
President: Lloyd Horadan
VP of Academic and Student Affairs:
Erica Harden
Director of Admissions: 
Raydor Coneway
Application Deadline: Open
Minimum Entrance Scores:
Varies by program

Enrollment: 2,676
Student/Faculty Ratio: 10/1 
Undergrad Tuition & Fees: $89/credit
hour for most programs, $132/credit for
CTD programs. Visit oftc.edu for full
fee schedule.
On-campus Housing: No
Highest Offering: Associate
Program: Technical

Ogeechee Technical College
Address: One Joseph E. Kennedy Blvd.
Statesboro 30458
Phone: 912-681-5500
Website: www.ogeecheetech.edu
President: Dr. Dawn H. Cartee
Executive VP for Academic Affairs:
Dr. Charlene J. Lamar
VP for Student Affairs: Dr. Ryan Foley
Application Deadline: 
Each semester
Minimum Entrance Scores:
Varies by program

Enrollment: 2,216
Student/Faculty Ratio: 16/1
Undergrad Tuition & Fees: 
$2,812 per year
On-campus Housing: No
Highest Offering: Associate
Program: Technical College

Oglethorpe University
Address: 4484 Peachtree Road NE
Atlanta 30319
Phone: 404-261-1441, 800-428-4484 
Website: www.oglethorpe.edu
President: Dr. Lawrence M. Schall
VP for Enrollment & Financial Aid:
Lucy Leusch
Application Deadline: Nov. 15 (Early
Action, with notification by Dec. 5) fol-
lowed by rolling admission through
August
Minimum Entrance Scores: Holistic
application review
Average ACT: 22-27        
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Director of Undergraduate
Admissions: Brenda Boonstra
Director of Graduate Admissions:
Kathleen Anderson
Application Deadline: 30 days prior to
semester
Minimum Entrance Scores: N/A
Enrollment: 2,127 
Student/Faculty Ratio: 15/1
Undergrad Tuition & Fees: $21,900
per year in Demorest; $16,392 in Athens
On-campus Housing: Yes (Demorest
Campus only)
Highest Offering: Education Doctor
(EdD)
Program: Liberal Arts with Business
and Nursing; graduate degrees in
Business, Education and Nursing

Point University
Address: 507 West 10th St.
West Point 31833
Phone: 706-385-1000, 855-37-POINT
Website: www.point.edu
President: Dean C. Collins
VP of Enrollment Management:
Stacy Bartlett
Application Deadline: Rolling
Minimum Entrance Scores: Sliding
scale based on SAT/ACT scores and
GPA; contact enrollment counselor at
admissions@point.edu for more infor-
mation
Enrollment: 1,522 in adult and tradi-
tional programs
Student/Faculty Ratio: 20/1
Undergrad Tuition & Fees: $18,500
annual full-time
On-campus Housing:Yes
Highest Offering: Bachelor’s
Program: Christian liberal arts with 24
degree programs and 24 minors

Reinhardt University
Address: 7300 Reinhardt Circle
Waleska 30183-2981
Additional Classes Taught At:
Alpharetta, Cartersville, Marietta
Phone: 770-720-5600
Website: www.reinhardt.edu 
President: Dr. Kina S. Mallard
VP & Dean for Academic Affairs:
Dr. Mark A. Roberts

Undergrad Tuition & Fees:
$19,826 per year
On-campus Housing:Yes 
Highest Offering: Bachelor of Arts and
Bachelor of Science
Program: Humanities, Education,
Business Administration, Natural
Sciences & Mathematics, Social
Sciences, Media Studies   

Georgia Campus –
Philadelphia College of
Osteopathic Medicine 
Address: 625 Old Peachtree 
Road NW, Suwanee 30024
Phone: 678-225-7500
Website: pcom.edu
President and CEO: 
Jay S. Feldstein, DO
School of Osteopathic Medicine
Dean and Chief Academic Officer: 
H. William Craver III, DO
School of Pharmacy Dean and Chief
Academic Officer: Mark P. Okamoto,
PharmD
Admissions Director: Craig Brown
Application Deadline: Rolling
Minimum Entrance Scores:
MCAT required for Medicine 
Program; PCAT required for 
Pharmacy Program
Enrollment: 1,058 Georgia campus;
2,809 total
Student/Faculty Ratio: N/A
Undergraduate Tuition and Fees:
D of Osteopathic Medicine:
$47,345/year; Doctor of Pharmacy:
$36,185/year; Master of Science in
Biomedical Sciences: $857/credit plus
$543 school fee
On-campus Housing: No
Highest Offering: Doctor of
Osteopathic Medicine; Doctor of
Pharmacy
Program: Medical/Pharmacy 

Piedmont College
Address: 1021 Central Avenue 
Demorest 30535
Additional Campuses: Athens
Phone: 800-277-7020
Website: www.piedmont.edu 
President: Dr. James F. Mellichamp

Average SAT: 520-630 (CR); 510-610
(math)
Enrollment: 1,100
Student/Faculty Ratio: 13/1
Undergrad Tuition & Fees: $33,520;
$12,180 room & board + $280 activity fee
On-campus Housing: Yes 
Highest Offering: Bachelor’s
Program: Liberal Arts

Oxford College of Emory
University
Address: 810 Whatcoat St.
Oxford 30054
Phone: 770-784-8328
Website: www.oxford.emory.edu
Dean: Dr. Stephen Bowen
Dean of Academic Affairs & Chief
Academic Officer: Kenneth Anderson
Dean for Enrollment Services: 
Kelley Lips
Application Deadline: Nov. 1 (Early
Decision I), Jan. 1 (Early Decision II and
Regular)
Entrance Scores (25%-75% range):
GPA average: 3.55 to 3.92
ACT: 29 to 33
SAT: 1950 to 2200
Enrollment: 910
Student/Faculty Ratio: 13/1
Undergrad Tuition & Fees: $56,000
On-campus Housing: Yes
Highest Offering: Associate
Program: First two years of Emory
Liberal Arts degree

Paine College
Address: 1235 15th St.
Augusta 30901
Phone: 706-821-8320 admissions,
706-821-8200 main campus
Website: www.paine.edu
President: Dr. Samuel Sullivan 
Provost & VP of Academic Affairs:
Cheryl Evans Jones 
Assistant Director of Admissions:
Charles Singley III 
Application Deadline:
July 15 (Fall), Dec. 1 (Spring), May 1
(Summer)
Minimum Entrance Scores: N/A
Enrollment: 699
Student/Faculty Ratio: 13/1

... Oglethorpe University continued 
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Director of Admissions:
Lacey Satterfield
Application Deadline: N/A
Minimum Entrance Scores:
ACT: 18 composite
SAT: 860 (critical reading, math
combined)
Enrollment: 1,428
Student/Faculty Ratio: 17/1
Undergrad Tuition & Fees: $20,266/year
On-campus Housing:Yes
Highest Offering: Master’s
Program: Private comprehensive uni-
versity grounded in the liberal arts
focused on shaping lives and building
futures; 44 degree programs

Saint Leo University
Address: 7426 Hodgson Memorial
Drive, Suite A, Savannah 31406
Additional Campuses: Gwinnett,
Marietta, Morrow 
Phone: 912-352-8331
Website: www.saintleo.edu

President: Dr. William J. Lennox Jr.
VP Academic Affairs: Dr. Michael
Nastanski
VP of Continuing Education and
Student Services: Dr. Edward Dadez
Application Deadline: Open
Enrollment
Minimum Entrance Scores: None
required
Enrollment: Gwinnett, 164; Marietta,
159; Morrow, 387; Savannah, 739
Student/Faculty Ratio: 15/1
Tuition & Fees: $9,252
On-campus Housing: No
Highest Offering: Master’s
Program: Business, Criminal Justice,
Human Resources, Theology,
Homeland Security, Human Services,
Psychology, Health Care Management

Savannah College 
of Art and Design
Address: P.O. Box 2072 
Savannah 31402

Additional Campuses: Atlanta; 
e-learning; Lacoste, France; 
Hong Kong
Phone: 800-869-7223 (Savannah), 
877-722-3285 (Atlanta)
Website: www.scad.edu
President: Paula S. Wallace
Application Deadline: 
Rolling admission
Minimum Entrance Scores: N/A
Enrollment: 11,973
Student/Faculty Ratio: 19/1
Undergrad Tuition & Fees: $34,470
(2015/2016); Graduate: $35,325 (2015/
2016)
On-campus Housing:Yes
Highest Offering: Master’s
Program: Art and Design

Savannah State University
Address: 3219 College St. 
Savannah 31404
Phone: 912-358-4338
Website: www.savannahstate.edu
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Savannah Technical College
Address: 5717 White Bluff Road
Savannah 31405
Additional Campuses: Liberty,
Effingham, Fort Stewart AEC,
Crossroads Business Park in 
Savannah
Phone: 912-443-5700
Website: www.savannahtech.edu
President: Dr. Kathy S. Love
Executive Director of Institutional
Advancement & Communications:
Gail Eubanks
Application Deadline: Open
Minimum Entrance Scores:Varies by
program
Enrollment: 4,700
Student/Faculty Ratio: 14/1
Undergrad Tuition & Fees: $89 per
credit hour
On-campus Housing: No
Highest Offering: Associate of Science
Program: Aviation Technology, Health

President: Dr. Cheryl Davenport
Dozier 
Provost & VP of Academic Affairs:
Dr. Kimberly Sinclair Holmes (interim)
Asst. Director of Admissions: 
Brian Dawsey
Application Deadlines:
July 15 (Fall); Nov. 15 (Spring); May 1
(Summer)
Minimum Entrance Scores:
ACT: English, 17    Math, 17
SAT: CR, 430 
Math, 400
Enrollment: 4,915
Student/Faculty Ratio: 20/1
Undergraduate Tuition & Fees:
$6,616 per year (in-state); $19,436 per
year (out-of-state); in-state tuition avail-
able for residents of SC, FL and AL
On-campus Housing:Yes
Highest Offering: Master’s
Program: Liberal Arts, Business,
Sciences & Technology, Education

... Savannah State University continued 

Sciences, Business & Technology,
General Studies, Industrial Technology
& Public Service

Shorter University
Address: 315 Shorter Ave. 
Rome 30165
Additional Campuses: Marietta,
Duluth, Riverdale
Phone: 706-291-2121, 800-868-6980
Website: www.shorter.edu
President: Dr. Donald Dowless
Provost: Dr. Donald L. Martin Jr.
VP for Enrollment Management:
Emily Messer
Application Deadline: Rolling 
admission – preferred deadline 
March 15
Minimum Entrance Scores: N/A
Enrollment: 2,400 
Student/Faculty Ratio: 15/1
Undergrad Tuition and Fees: 
$20,476 per year



On-campus Housing:Yes
Highest Offering: Master’s
Program: Liberal Arts, Education,
Business, Sciences, School of Arts,
Nursing, Criminal Justice, Christian
Studies, Online Degree Programs

South Georgia State College
Address: 100 West College Park Drive
Douglas 31533
Additional Campus: Waycross
Phone: 912-260-4200, 800-342-6364
Website: www.sgsc.edu 
President: Dr. Virginia M. Carson
VP of Academic Affairs: 
Dr. Rob Page (interim)
Director of Admissions: Angela
Wasdin
Application Deadline: July 27
Minimum Entrance Scores: N/A
Enrollment: 2,611
Student/Faculty Ratio: 20/1
Undergrad Tuition & Fees:
$91/credit hour (in-state) + fees,
$344/credit hour (out-of-state) + fees
On-campus Housing:Yes
Highest Offering: Bachelor’s
Program: Bachelor of Science in
Biological Sciences, Bachelor of Science
in Nursing, Associate of Arts, Associate
of Science and Associate in Science in

Nursing. At the Associate level, there
are 23 pathways for transfer.

South Georgia 
Technical College
Address: 900 South Georgia Tech
Parkway, Americus 31709
Phone: 800-928-0283
Additional Campus: Cordele 
Website: www.southgatech.edu
President: Sparky Reeves
VP for Academic Affairs:
Dr. John Watford
Registrar: Julie Partain
Application Deadline: Semester
Minimum Entrance Scores:
Degree:
ACT: Reading, 17   English, 16   Math, 19
SAT: CR, 450   Math, 440
Diploma:
ACT: Reading, 13   English, 12   Math, 17
SAT: CR, 430     Math, 400
Enrollment: 3,500
Student/Faculty Ratio: N/A 
Undergrad Tuition & Fees: $1,629/
semester for 15 or more credit hours
On-campus Housing:Yes
Highest Offering: Associate
Program: Technical College with 
99 percent job placement rate 
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Highest Offering: Doctorate
Program: Health Professions,
Pharmacy, Business, Behavioral
Science, Criminal Justice, Legal
Studies, Information Technology,
Nursing

Southeastern Technical
College
Address: 3001 East First St. 
Vidalia 30474
Additional Campuses: Swainsboro
Phone: 912-538-3100
Website: www.southeasterntech.edu
President: Larry Calhoun (interim)
VP for Academic Affairs: 
Teresa Coleman
Director of Enrollment Services: 
Brad Hart
Application Deadline: Two weeks
prior to beginning of each semester
Minimum Entrance Scores:
ACT: Reading, 13   Writing, 12   Math, 17 

SAT: Reading, 430   Math, 400 
Enrollment: 2,554
Student/Faculty Ratio: 12/1
Undergrad Tuition & Fees: $89/credit
hour + $408 in fees
On-campus Housing: No
Highest Offering: Associate
Program: Industrial and
Environmental Technologies, Health
Sciences, Business Technologies,
Human Services

Southern Crescent Technical
College
Address: 501 Varsity Road
Griffin 30223
Additional Campus: Griffin, Flint
River
Phone: 770-228-7348
Website: www.sctech.edu
President: Dr. Randall Peters
Executive VP: Mark Andrews

South University, Savannah
Address: 709 Mall Blvd. 
Savannah 31406-4805
Additional Campuses: Cleveland,
Ohio; Columbia, S.C.; Montgomery,
Ala.; Novi, Mich.; Richmond and
Virginia Beach, Va.; Tampa and West
Palm Beach, Fla.; Austin, Texas; High
Point, N.C.
Phone: 912-201-8000
Website: www.southuniversity.edu
President: Todd Cellini, Ed.D
Vice Chancellor for Academic
Affairs: Joseph Harm, PhD
Sr. Director of Admissions: 
Charlie Parker
Application Deadline: Open
Minimum Entrance Scores: N/A
Enrollment: 1,503
Student/Faculty Ratio: 15/1
Undergrad Tuition & Fees:
$5,555/quarter (varies by program)
On-campus Housing:Yes
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Director of Enrollment Management:
Jasper Foust
Application Deadline: Rolling
Minimum Entrance Scores: Varies by
program
Enrollment: 7,198 (FY 14)
Student/Faculty Ratio: 18/1
Undergrad Tuition & Fees: $1,339/
semester (in-state, full time @ 12 credit
hours)
On-campus Housing: No
Highest Offering: Associate
Program: Technical/Industrial,
Business, Personal Services, Computers,
Public Services and Allied Health

Southern Regional Technical
College
Address: 15689 U.S. Highway 19 N
Thomasville 31792 
Additional Campuses: Ashburn,
Cairo, Camilla, Moultrie, Tifton and
Sylvester
Phone: 229-225-4096 (Thomasville)
Website: www.southernregional.edu
President: Dr. Craig R. Wentworth
VP of Academic Affairs: Dr. Annie
Laurie McElroy
VP of Student Affairs: Leigh Wallace
Application Deadline: N/A
Minimum Entrance Scores:
ACT: English, 20   Reading, 17   Math, 19
SAT: CR, 480   Math, 440
Enrollment: 3,600
Student/Faculty Ratio: 20/1
Undergrad Tuition & Fees: 
$89/credit hour
On-campus Housing: No
Highest Offering: Associate
Program: Health Sciences, Business,
Professional Services, Industrial
Technology, Arts & Sciences

Spelman College
Address: 350 Spelman Lane SW
Atlanta 30314
Phone: 404-681-3643
Website: www.spelman.edu
President: Dr. Mary Schmidt
Campbell
Provost & VP of Academic Affairs: 
Dr. Myra Burnett (interim)
VP of Enrollment Management:
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University of North Georgia
Address: 82 College Circle 
Dahlonega 30597
Additional Campuses: Gainesville,
Cumming, Oconee County, Blue Ridge
Phone: 706-864-1800, 800-498-9581
Website: www.ung.edu 
President: Dr. Bonita Jacobs
Provost & Senior VP of Academic
Affairs: Dr. Richard Oates
Director of Undergraduate
Admissions: Keith Antonia
Director of Cadet Admissions:
Anthony Fritchle
Director of Graduate Admissions:
Susan Perry 
Application Deadline: Bachelor’s pro-
grams: Feb. 15; Associate programs: 
July 1
Minimum Entrance Scores:
Based on Freshman Index
Enrollment: 16,064
Student/Faculty Ratio: 21/1
Tuition & Fees: Baccalaureate
$3,054/semester, Associate $1,653/
semester based on 12 credit hours
On-campus Housing: Dahlonega 
campus only
Highest Offering: Doctoral
Program: One of only six senior mili-
tary colleges in the nation; discipline
areas include education, business,
science and mathematics, health sci-
ences and professions, arts and let-
ters, and environmental and spatial
analysis

University of West Georgia
Address: 1601 Maple St. 
Carrollton 30118 
Additional Campuses: Newnan,
Douglasville
Phone: 678-839-5000
Website: www.westga.edu
President: Dr. Kyle Marrero
Provost & VP for Academic Affairs:
Dr. J. Micheal Crafton 
Director of Admissions: Justin Barlow
Application Deadline: June 1 (Fall),
Nov. 15 (Spring), May 15 (Summer)
Minimum Entrance Scores:
ACT: English, 17   Math, 17

Highest Offering: Bachelor’s
Program: Liberal Arts

Truett-McConnell College
Address: 100 Alumni Drive 
Cleveland 30528
Phone: 706-865-2134
Website: www.truett.edu
President: Dr. Emir F. Caner
VP for Academic Services: 
Dr. Bradley Reynolds
Director for Admissions: Andrew
Gailey
Application Deadline: Aug. 1 (Fall), 
Dec. 1 (Spring), May 1 (Summer)
Minimum Entrance Scores: 2.0 GPA,
ACT 15, SAT 1100
Enrollment: 1,660
Student/Faculty Ratio: 13/1
Undergrad Tuition & Fees: $8,900/
semester + fees
On-campus Housing:Yes
Highest Offering: Master’s
Program: Liberal Arts

University of Georgia
Address: Athens 30602
Additional Campuses: Griffin, Tifton,
Gwinnett Co., Atlanta (Terry College of
Business only)
Phone: 706-542-3000
Website: www.uga.edu
President: Jere W. Morehead
Senior VP for Academic Affairs and
Provost: Pamela Whitten
Associate VP for Admissions and
Enrollment Management:
Patrick Winter
Application Deadline: Oct. 15 (early),
Jan. 15 (final)
Minimum Entrance Scores:
Composite academic achievement
Enrollment: 35,197
Student/Faculty Ratio: 18/1
Undergrad Tuition & Fees: $10,836 
(in-state); $29,832 (out-of-state)
On-campus Housing:Yes
Highest Offering: Doctorate
Program: First state-chartered universi-
ty in America and flagship institution of
the University System of Georgia

Ingrid Hayes
Application Deadline: Feb. 1 (reg.
decision); Nov. 1 (early decision); 
Nov. 15 (early notification)
Minimum Entrance Scores:
ACT: 22 (average composite)
CR 495, M 529
Total: 1,024
Enrollment: 2,135
Student/Faculty Ratio: 10/1
Undergrad Tuition & Fees: $38,751/
year (includes fees and room & board)
On-campus Housing:Yes
Highest Offering: Bachelor of Arts and
Bachelor of Science
Program: Historically black women’s
liberal arts college established in 1881

Thomas University
Address: 1501 Millpond Road
Thomasville 31792
Phone: 229-226-1621, 800-538-9784
Website: www.thomasu.edu
President: Dr. Gary Bonvillian
Director of Admissions: Rita Gagliano
Application Deadline: Priority
Processing Dates: June 1 (Fall), Nov. 1
(Spring), March 1 (Summer)
Enrollment: 1,138
Student/Faculty Ratio: 10/1 
Undergrad Tuition & Fees: $8,200/
semester
On-campus Housing:Yes
Highest Offering: Master’s
Program: Liberal Arts and Professional
Studies

Toccoa Falls College
Address: 107 Kincaid Drive 
Toccoa Falls 30598
Phone: 706-886-6831
Website: www.tfc.edu
President: Dr. Robert Myers
Academic Dean: Dr. Brian Shelton
Director of Admissions: Cathy Doan
Application Deadline: Rolling
Minimum Entrance Scores: N/A
Enrollment: 915
Student/Faculty Ratio: 15/1
Undergrad Tuition & Fees: $20,110 per
year; $29,519 with room & board 
On-campus Housing:Yes

... Spelman College continued 
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SAT: Verbal,  430   Math, 410
Enrollment: 12,206
Student/Faculty Ratio: 21/1
Undergrad Tuition & Fees: $3,594/
semester (in-state), $10,203/semester
(out-of-state) based on 15 credit hours
On-campus Housing:Yes 
Highest Offering: Doctorate
Program: Liberal Arts

Valdosta State University
Address: 1500 North Patterson St.
Valdosta 31698
Additional Campuses:Valdosta, Kings
Bay Naval Base, Moody Air Force Base
Phone: 229-333-5800
Website: www.valdosta.edu
President: Dr. Cecil Staton
Top Admissions Officer: Tee Mitchell
Application Deadline: July 1
Minimum Entrance Scores:
ACT: Composite, 19 
English, 17   Math, 17

SAT: CR+M, 900
min. CR, 430   Math, 400
Enrollment: 11,885
Student/Faculty Ratio: 20/1
Undergrad Tuition & Fees: $3,671/
semester (in-state), $10,280/semester
(out-of-state) for 15+ hours
On-campus Housing:Yes
Highest Offering: Doctorate
Program: Degrees offered in 5 colleges:
Arts & Sciences, Business Administra-
tion, Education & Human Services,
Nursing & Health Sciences and Fine
Arts 

Wesleyan College
Address: 4760 Forsyth Road 
Macon 31210
Phone: 800-447-6610
Website: www.wesleyancollege.edu
President: Ruth Austin Knox
Provost of College: Dr. Vivia L. Fowler
VP for Enrollment Services:

C. Stephen Farr
Application Deadline: Nov. 15 (early
decision), Jan. 15 (scholarship priority),
Feb. 15 (regular decision); rolling
admissions
Minimum Entrance Scores: 
SAT: 1000 (average), CR+Math, 920
GPA: 3.0 (average)
Enrollment: 721 total undergraduate
and graduate
Student/Faculty Ratio: 13/1
Undergrad Tuition & Fees: $20,140
tuition + $9,020 room & board
On-campus Housing:Yes
Highest Offering: Master’s (EMBA and
M.Ed. Early Childhood Education)
Program: Nationally recognized liber-
al arts college for women; first college
in the world chartered to grant degrees
to women

West Georgia Technical College
Address: 176 Murphy Campus Blvd.
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Waco 30182
Additional Locations: Carrollton,
Douglasville, LaGrange, Newnan
Phone: 770-537-6000
Website: www.westgatech.edu
President: Steve G. Daniel
VP Academic Affairs: Pat Hannon
VP Student Affairs: Dr. Tonya
Whitlock
Application Deadline: June 25 (Fall),
Nov. 12 (Spring), April 7 (Summer)
Minimum Entrance Scores:

ACT: Reading, 17   English, 16   
Math, 19
SAT: CR, 450   Math, 440
Enrollment: 9,075
Student/Faculty Ratio: 18/1
Tuition & Fees: $89/credit hour + fees
On-campus Housing: No
Highest Offering: Associate
Program: Schools of Arts and 
Sciences, Business & Public 
Services, Health Sciences, Trade 
and Technology

Wiregrass Georgia
Technical College
Address: 4089 Val Tech Road
Valdosta 31602
Additional Campuses: 
Ben Hill-Irwin Campus, Fitzgerald;
Coffee County Campus, Douglas;
Cook Co. Workforce Development
Center, Sparks
Phone: 229-333-2100
Website: www.wiregrass.edu
President: Dr. Tina K. Anderson
Executive VP: Dr. Shawn Utley
Application Deadline: Open
Minimum Entrance Scores:
Accepts Compass, ACT and SAT 
Enrollment: 6,500
Student/Faculty Ratio: 13/1
Undergrad Tuition & Fees: $1,335/
semester (15+ credit hours;
$89/credit hour + fees); with fees,
$1,584
On-campus Housing: No
Highest Offering: Associate 
Program: Allied Health, Technical
& Industrial, Computer Science &
Digital Media, Business Education,
Professional Services, Arts and
Sciences, Adult Education and
Continuing Education

Young Harris College
Address: 1 College St. 
P.O. Box 116 
Young Harris 30582
Phone: 800-241-3754
Website: www.yhc.edu
President: Cathy Cox
VP for Academic Affairs and
Dean of the Faculty: Dr. Gary L.
Myers
VP for Enrollment Management:
Clinton G. Hobbs
Application Deadline: Open
Minimum Entrance Scores: N/A
Enrollment: 1,200
Student/Faculty Ratio: 13/1
Undergrad Tuition & Fees: $27,012
per year
On-campus Housing:Yes
Highest Offering: Bachelor’s 
Program: Liberal Arts

... West Georgia Technical College continued 
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ON LOCATION
Finding new businesses, city upgrades

B Y  L O R I  J O H N S T O N

The three companies – Eagle Rock Studios Atlanta in
Norcross, Breakers Korean BBQ in Duluth and DraftServ
Technologies in Suwanee – show how Gwinnett can be a
spot for everyone, say local leaders. Access to I-85 and
Hartsfield-Jackson Atlanta International Airport continue
to be key factors attracting corporations, international com-
panies and small businesses.

Gwinnett, one of the most diverse counties in the nation,
has nearly 900,000 residents and 16 municipalities – includ-
ing newest city Peachtree Corners, incorporated in 2013.
“Gwinnett had been in our sights for several years,”

says Steve Economos, CEO of Eagle Rock Studios Atlanta.
“It’s a fantastic place to work, but it was also centrally
located for our business to work logistically.”

International Flavor: Duluth Mayor Nancy Harris at Breakers Korean BBQ
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SOME OF GWINNETT’S NEWEST BUSINESSES have
a quirky flavor that perfectly illustrates the diversity of the
county itself. 

There’s the beer distributor that bought a 690,000-square-
foot warehouse formerly used by Kraft to not only distribute
beer, but to also house the nation’s largest film and TV pro-
duction studio under one roof.

There’s the Korean barbecue restaurant located in a strip
center beside David’s Bridal that’s so popular with the coun-
ty’s significant Asian population – and others – that it takes
reservations for lunch and dinner.

There’s the self-serve beer dispenser manufacturer that
recently added 150 jobs after business boomed with new clients
such as major league baseball parks and Carnival Cruise Line.
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Lawrenceville

GLOBAL AND LOCAL
Partnership Gwinnett, the county’s

economic development arm, announced
$125 million in investments and 1,600
in new job creation in Gwinnett in 2014.

Some companies receive county and
state job credits through Opportunity
Zone and Less Developed Census
Tracts (LDCT) initiatives, which offer
incentives including job creation tax
credits of up to $3,500 per job, per year
for five years. 

More than 500 international compa-
nies are in Gwinnett, and of those, 129
companies, including Mitsubishi, have a
headquarters or regional headquarters
in the county. Gwinnett is home to 25
percent of Chinese companies and 40
percent of Italian companies in Georgia,
says Nick Masino, the Gwinnett Cham-
ber of Commerce’s senior vice president
for economic development and Partner-
ship Gwinnett.

“Your international companies want
to go to where your growth is,” he says.

“It’s access to a world-class airport, a
great quality of life, great education for
their kids, and we’re almost at a million
people – we have the workforce.”

With so many benefits to locating in
Gwinnett, many companies looking for
larger digs are choosing to stay within
the county borders. Comcast announced
in 2015 that it will move its regional
headquarters from Norcross to a larger,
88,000-square-foot facility in Peachtree
Corners and add 150 new jobs.

Those international companies also
are expanding, including German ther-
moplastic elastomers manufacturer
Kraiburg TPE with a $15-million invest-
ment and 20 new jobs in Duluth.
MöInIycke Health Care, a Swedish
company, made a nearly $1-million
investment in 2014 with the 24,000-
square-foot expansion of its North
American headquarters in Peachtree
Corners.

Four Fortune 500 companies are
based in Gwinnett, but small business-
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LOCAL LEADERS
Charlotte J. Nash

Chair
Gwinnett County 

Board of Commissioners
770.822.7010

charlotte.nash@gwinnettcounty.com

Dan Kaufman
President & CEO

Gwinnett Chamber of Commerce
770.232.3000

dkaufman@gwinnettchamber.org

Lisa Anders
Executive Director
Explore Gwinnett 

770.814.6044
lisa@exploregwinnett.org

Population
(2013 estimate)
County, 858,956

Lawrenceville (county seat), 29,868

Per Capita Income 
(2013)

County, $25,932
Georgia, $25,182

Unemployment
(May 2015)

County, 5.4 percent
Georgia, 6.3 percent

Top Employers
Gwinnett County Public School

System, Gwinnett County Government,
Gwinnett County Medical System,

Cisco Systems, Walmart, Fiserv,
Primerica Financial Services, NCR

Corp., Publix Super Markets

Sources
U.S. Census Bureau, Georgia Department 

of Labor, Gwinnett County Division of
Economic Analysis

Gwinnett County

maps

Movies and Beer: Nick Masino, left, the Gwinnett Chamber of Commerce’s senior vice president

for economic development and Partnership Gwinnett, and Steve Economos, CEO of Eagle Rock

Studios Atlanta
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GGC has generated a $1-billion eco-
nomic impact in its first nine years. New
programs include chemistry and envi-
ronmental science, and a strong pace of
internship programs with major compa-
nies are helping keep graduates in the
county, he says. Gwinnett Tech’s 50-plus
program areas range from bioscience
technology to cyber crime specialist to
radiologic technology.

To address the physician shortage,
Gwinnett Medical Center in summer
2015 expanded its graduate medical
education program to include internal
medicine residents. (Family medicine
residents began in 2014.) The majority
of residents typically stay in the com-
munities where they have completed
their residency, says Phil Wolfe, presi-
dent and CEO of Gwinnett Medical
Center. “If you have a residency pro-
gram, you’re growing your own,” he
adds.

FILM FRIENDLY 
A gigantic breezeway inside Eagle

Rock, with studios on both sides, is
empty in late May, but soon trailers will
pull in, bringing actors and crew. For
starters, Sony will film its PlayStation
original series, Powers, there in 2015 and
2016.

The property – 60 acres – first appeared
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es remain prominent. Of the 21,547
businesses in Gwinnett, 75 percent (or
16,078) have less than 10 employees,
according to the U.S. Census Bureau. 

As small businesses and corpora-
tions hire, schools such as Georgia
Gwinnett College (GGC) and Gwinnett
Technical College (GTC) are creating
degree programs based on workforce
needs. “We’re providing the future
leaders, the future employees,” says
GGC President Stas Preczewski.

Home-grown Physicians: Phil Wolfe, 

president and CEO of Gwinnett Medical Center

Hotel Hub: Lisa Anders, executive director of Explore Gwinnett
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just in bringing Hollywood-type head-
lines to Gwinnett, but in filling hotel
rooms. “The crew for The Hunger Games
stayed at one of our hotels in Peachtree
Corners for weeks and weeks and
weeks, so it’s great hotel business,”
Anders says

More hotels are on the way, includ-
ing two at Duluth’s Gwinnett Center.

Embassy Suites, with 166 rooms, was
expected to break ground in August. A
full-service Marriott with 290 rooms is
expected to break ground in early 2016.

“We really haven’t been what you
would call an exciting destination for
something jazzy like the entertainment
industry, but that’s changing,” says
Charlotte J. Nash, chair of the Gwinnett
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too big for Eagle Rock as it looked for
another beer distribution facility.
Economos, whose Stone Mountain stu-
dio is used for productions such as
Lifetime’s Devious Maids, asked his
ABC/Disney contacts to view the
Norcross property to determine the
viability for studios. 

“We had a good relationship with
them, the industry was thriving, and
that’s when we had the idea: Well,
maybe there might be some use for
them at the facility. And the rest is kind
of history. We finally settled on four
studios and all the support space, all
under one roof,” Economos says in a
conference room overlooking the
breezeway.

Eagle Rock’s beer and filming oper-
ations will employ 350, not counting
crews and contractors providing serv-
ices such as lighting.

Jacoby Development’s Atlanta
Media Campus and Studios, under de-
velopment off Jimmy Carter Boule-
vard, will be the Southeast’s largest
movie studio campus once completed. 

The county and cities are trying to
be film-friendly by assisting studios
and productions with location scouting
and permitting to avoid delays, says
Lisa Anders, executive director of
Explore Gwinnett, the county’s con-
vention and visitors bureau.

The investment is worthwhile, not

Future Leaders: Georgia Gwinnett College

President Stas Preczewski
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County Board of Commissioners and a
Gwinnett native.

LIVE, WORK, PLAY 
Just a couple of miles from the

make-believe worlds at Eagle Rock,
redevelopment is a reality in down-
town Norcross. A key step was the $6-
million-plus expansion of the 5-acre
Lillian Webb Park that increased the
size of the downtown district, says
Mayor Bucky Johnson. The city also
renovated Thrasher Park and relocated
the public works building outside
downtown to free up parking. The area
hosts about 300 events annually, from
concerts to car shows to arts festivals.

Norcross, which is living out its slo-
gan, “A Place to Imagine,” is joined by
redevelopment efforts in Duluth, Lil-
burn, Lawrenceville and Suwanee.
Sugar Hill’s new city hall and The Bowl
@ Sugar Hill, an event venue, are part
of that city’s new downtown.

“We’re building the live-work-play
kinds of environments that also are

attractive to the young professionals
we’re trying to attract and retain,” says
Dan Kaufman, president and CEO of
the Gwinnett Chamber of Commerce.

Public art is adding character to city
centers in Suwanee, Lilburn and
Duluth, which created a public art mas-
ter plan and has installed privately
funded works. Live music brings folks
to downtown Duluth’s Eddie Owen
Presents at Red Clay Music Foundry for
singer-songwriter events. In Lawrence-
ville, the Aurora Theatre is celebrating
its 20th anniversary in 2015. In down-
town Norcross, the Lionheart Theatre
Co. performs in a renovated cotton gin,
and Kudzu Art Zone serves as a hub for
artists.

In Duluth, some buildings are being
demolished to pave the way for new
mixed-use development, while others
are being saved, funded by a $7.5-mil-
lion bond project approved by the city
in May 2015. “A strong, vibrant down-
town feeds out into the entire city lim-
its,” says Duluth Mayor Nancy Harris.
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Parks and Rec: Norcross Mayor Bucky Johnson
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Sugarloaf Marketplace, a Fuqua
Development project expected to be
complete in spring 2016 at Sugarloaf
Parkway and Peachtree Industrial
Boulevard, will add 330 apartments and
a Sprouts Farmers Market. A mixed-
use development with 625 homes and
nearly 450,000 square feet of retail is
planned in Grayson.

“If we can offer those urban ameni-
ties and those urban assets closer to
home, people are ready for that,”
Harris says.

The county appears to be reclaiming
its role as a leader in the housing mar-
ket’s recovery, including the return of
new construction. Gwinnett posted the
highest number of single-family sales
of any Georgia county in June 2015, and
the average sold price was $237,057, up
from $214,136 in June 2014. 

INROADS FOR MILLENNIALS
Leaders hope that investing in walk-

able, mixed-use settings will attract
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Mixed-use Investment: Gwinnett Chamber

of Commerce President and CEO Dan Kaufman
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millennials who may grimace
at the thought of living in
Gwinnett. 

“Their view of the world is
all the cool people live inside
the perimeter,” says Bryan
Cohen, president and CEO of
Quantum National Bank, based
in Suwanee, whose children
are 28 and 31. “Folks have seen
by the example of Norcross, or
by the example of Suwanee, or
some of the things that have
happened in Lawrenceville,
that when you create that type
of environment, that people do
choose to live there.”

Creating millennial-friendly
settings also could attract more
companies, particularly tech-
nology firms. Gwinnett County
employs more than 23,000 peo-
ple in technology-related jobs,
according to the Georgia De-
partment of Labor.

“We have identified certain

G W I N N E T T  C O U N T Y

Diversity Rules: Gwinnett County Commission Chair Charlotte Nash
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The county is kicking off an update of its long-term, com-
prehensive transportation plan, Nash says. Transportation
projects receive 70 percent of funds generated by the 1-per-
cent Gwinnett SPLOST sales tax, which was renewed in 2014

corridors and activity center areas where we are very inter-
ested in redevelopment projects and are very accepting of
the idea of greater density that would lend itself to develop-
ing a center that would be attractive to millennials and
younger folks,” Nash says.

Expanding companies with millen-
nial workers include Luckie and Co., an
advertising and marketing agency that
benefited from the state’s LDCT incen-
tive. LDCT areas include the Gwinnett
Place Community Improvement Dis-
trict (CID), which in May expanded its
boundaries bringing its total to 240
parcels and boosting value to $591.5
million.

Executive director Joe Allen says
the Gwinnett Place CID – one of three
CIDs in the county – has launched a
matchmaking effort to connect larger
property owners holding sites poised
for redevelopment with potential
buyers or users. The Activate Gwin-
nett Place initiative, which includes
roadway, transportation and infrastruc-
ture projects, is the CID’s driving force
for the next several years, Allen says.
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ACTIVE LIFESTYLES: Residents gush over Gwinnett County’s parks and

recreation system, which includes 46 parks offering everything from bocce ball

to equestrian trails. New businesses are also offering venues for family-friendly

entertainment.

Slingshot Entertainment, a newcomer in Peachtree Corners, offers an indoor

obstacle course that will appeal to fans of the TV reality competition American

Ninja Warrior. There are also electric go-karts and an interactive bowling alley.

TreeTop Quest tested the ropes when it opened its ziplines in 2011. TreeTop,

whose parent company is based in France, received assistance from economic

development and tourism officials in finding a location at Buford’s Gwinnett

Environmental and Heritage Center. “Gwinnett County was the county that was

the most responsive to a new business and a new attraction,” says Cloe Amara,

regional director of operations.

TreeTop had more than 22,000 participants in 2014 and has expanded to

Dunwoody. When Amara looks up at the ziplines, she sees kids and adults who

reflect the county’s international diversity. 

“We have absolutely everybody,” she says. “Everybody is up for the chal-

lenge. I think it’s amazing.” – Lori Johnston 

LOCAL FLAVOR
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and is expected to raise $453 million for capital projects over
three years.

The Gwinnett Village CID celebrated the completion of
the Jimmy Carter Boulevard diverging diamond interchange
(DDI) this past spring – one of two DDIs in the county. Since
the DDI opened at Pleasant Hill Road in 2013, there has been
a 51 percent decrease in the average number of stops and 43
percent decrease in total delays, Allen notes. 

“We’ve been able to devote literally hundreds of millions
of dollars to transportation improvements,” Kaufman says.
“While we have done a lot to help ourselves, there are still
significant needs remaining both here in Gwinnett and the
metro region.”

A BIGGER MELTING POT
Marinated chicken sizzles on a tabletop grill, accompa-

nied by bowls of kimchi, Himalayan salt and rice. It’s not one
of those smoke-filled, hibachi experiences, but a high-end
meal in a sleek setting that makes Korean culture the center-
piece. Waiters at Breakers Korean BBQ, which opened in 2013
in Duluth, rush to serve diners who push a call button on the
table. Managers frequently stop by to inquire if diners are
enjoying their meal.

Breakers is one of the restaurants being promoted in
Explore Gwinnett’s new food marketing campaign that edu-

cates residents and visitors about the county’s authentic
international foods. 

The international businesses in Gwinnett range from
restaurants to manufacturers to technology firms. Well over
100 companies in Gwinnett are Japanese, with an estimated
40 British firms, Masino says. Of 54 Swedish companies in
Georgia, 27 are in Gwinnett. Quantum National Bank, for
example, has financed hotels, convenience stores and mar-
kets owned by south Asian entrepreneurs, and several
Hindu temples, Cohen says.

Duluth’s Asian population is 23 percent, according to cen-
sus data. At Gwinnett Medical Center-Duluth, three doctors,
four X-ray technicians, a dietitian and many nurses speak
Korean, and the hospital’s Korean patient liaison is the
Southeast’s only Korean certified medical interpreter. Two
Korean physicians are also affiliated with the hospital’s
Lawrenceville location.

Georgia Gwinnett College reflects the county’s growing
diversity. In 2015, U.S. News & World Report rated the school
the most diverse public or private college in the South.
Individuals holding citizenship from 104 countries and 42
percent of students are first-generation college students.

“Gwinnett County is the most diverse county in the
Southeast,” Allen says. “We see that as a positive that we
want to build upon.”





Formerly known as Kimberly-Clark Health
Care, the medical products business spun off
from its parent company last summer and estab-
lished its headquarters in Roswell, just a stone’s
throw away from Dallas, Texas-based Kim-
berly-Clark’s Alpharetta outpost. Company offi-
cials said the “risk of losing top talent was too
great” for the company to leave the state. 

In early 2014, Atlanta-based American
CareSource Holdings Inc. acquired Correct-
Med, which operated several urgent care cen-
ters in the Atlanta metro area. That acquisition
marked the healthcare company’s entrance
into the fast-growing, $14.5-billion urgent care
centers subsector and also boosted it into the
state’s top 100, entering at #97. 

Halyard Health and American CareSource
are just two of the 400 life sciences companies
that call Georgia home. With a strong biotech
presence, solid medical and research colleges
and a robust telecommunications infrastruc-
ture, the state continues to solidify its reputa-
tion as a hub for healthcare, health IT and bio-
science companies. In all, 11 companies on this
year’s list fall into those categories. 

G
eorgia’s economy continues to zoom forward with new companies announcing
moves to the state almost daily, and Georgia’s top businesses are not getting left
out of the charge ahead. In all, this year’s top 100 companies saw an increase in

revenue of more than $30 billion from 2013.  

According to the Georgia Department of
Economic Development, a total of 20 Fortune
500 companies have their global headquarters
in Georgia. Of those 20, only one – First Data –
is a private company; the rest are represented in
this list. Thirty-three of the Fortune 1000 call
Georgia home. 

For the second year in a row, Georgia is the
No. 1 state in the country for business according
to the national economic development maga-
zine Site Selection, and four companies new to
this year’s list would agree. 

In 2014, Norcross-based Unisource Worldwide
and Loveland, Ohio-based xpedx merged to form
packaging company Veritiv Corp. At the end of
last year, Veritiv Corp. announced it would be
moving its headquarters to Sandy Springs. 

Last summer, PulteGroup Inc., one of the
largest homebuilding companies in the
United States, moved its headquarters from
Bloomfield Hills, Mich., to Atlanta. The com-
pany stated it wanted to be closer to its cus-
tomers and a large portion of its investment
portfolio as reasons for the move.

Halyard Health decided to stay in Georgia.
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managed services. 
Georgia-Carolina

Bancshares and its
subsidiary, First Bank
of Georgia, was ac-
quired by Atlanta-
based State Bank
Financial Corp., #77 on
this year’s list. The $82-million merger
was the largest whole bank transaction

As for the four that left the Top 100,
three were acquired and one, battery
manufacturer Exide Technologies, filed
for bankruptcy. Gentiva Health Ser-
vices Inc. was sold to Louisville, Ky.-
based Kindred Healthcare Inc. CBe-
yond was acquired by Atlanta-based
Birch Communications, a privately
held company that provides business-
focused communications, cloud and

in Georgia since 2007.
How did the Top 10 change? Not

much. SunTrust scooted down from
#10 last year to #11, and HD Supply
Holdings cracked the Top 10. Rock-
Tenn and AGCO Corp. switched
places. (Rock-Tenn merged in July
2015 with Virginia-based Mead-
Westvaco Corp. and was renamed
WestRock Co.) Otherwise the top 10
stayed the same. 

Georgia Trend’s 2015 list of
Georgia’s Top 100 Public Companies
is determined by S&P Capital IQ, a
partner of McGraw Hill Financial, and
is based on data supplied for 2014. –
Christy Simo
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The Home Depot Inc. Atlanta 83,176 Home Improvement Retail Craig A. Menear 371,000 www.homedepot.com
HD      NYSE

United Parcel Service Inc. Atlanta 58,232 Air Freight & Logistics David P. Abney 435,000 www.ups.com
UPS     NYSE

Coca-Cola Co. Atlanta 45,998 Soft Drinks Muhtar Kent 129,200 www.cocacola.com
KO      NYSE

Delta Air Lines Inc. Atlanta 40,362 Airlines Richard H. Anderson 79,655 www.delta.com
DAL     NYSE

AFLAC Inc. Columbus 22,728 Life & Health Insurance Daniel P. Amos 9,525 www.aflac.com
AFL     NYSE

Southern Co. Atlanta 18,467 Electric Utilities Thomas A. Fanning 26,369 www.southernco.com
SO      NYSE

Genuine Parts Co. Atlanta 15,342 Distributors Thomas C. Gallagher 39,000 www.genpt.com
GPC     NYSE

Rock-Tenn Co. ** Norcross 9,895 Paper Packaging Steven C. Voorhees 26,600 www.rocktenn.com
RKT     NYSE

AGCO Corp. Duluth 9,724 Agricultural Martin H.  20,828 www.agcocorp.com
AGCO    NYSE & Farm Machinery Richenhagen

HD Supply Holdings Inc. Atlanta 8,882 Trading Companies Joseph J. DeAngelo 15,000 www.hdsupply.com
HDS     NASDAQ & Distributors

SunTrust Banks Inc. Atlanta 8,707 Regional Banks William H. Rogers Jr. 24,638 www.suntrust.com
STI     NYSE

Coca-Cola Enterprises Inc. Atlanta 8,264 Soft Drinks John F. Brock 11,650 www.cokecce.com
CCE     NYSE

Mohawk Industries Inc. Calhoun 7,803 Home Furnishings Jeffrey S. 32,300 www.mohawkind.com
MHK     NYSE Lorberbaum

Veritiv Corp. Norcross 7,407 Trading Companies Mary A. Laschinger 8,900 www.veritivcorp.com
VRTV    NYSE & Distributors

NCR Corp. Duluth 6,591 Technology Hardware, William R. Nuti 30,200 www.ncr.com
NCR     NYSE Storage & Peripherals

Asbury Automotive Group Inc. Duluth 5,868 Automotive Retail Craig T. Monaghan 8,300 www.asburyauto.com
ABG     NYSE

PulteGroup Inc. Atlanta 5,822 Homebuilding Richard J. Dugas Jr. 4,149 www.pultegroupinc.com
PHM     NYSE

Newell Rubbermaid Inc. Atlanta 5,727 Housewares & Specialties Michael B. Polk 17,400 www.newellrubbermaid.com
NWL     NYSE

AGL Resources Inc. Atlanta 5,385 Gas Utilities John W. 5,165 www.aglresources.com
GAS     NYSE Somerhalder II

ARRIS Group Inc. Suwanee 5,323 Communications Robert J. Stanzione 6,660 www.arrisi.com
ARRS    NASDAQ Equipment

Invesco Ltd. Atlanta 5,147 Asset Management Martin L. Flanagan 6,264 www.invesco.com
IVZ     NYSE & Custody Banks

Axiall Corp. Atlanta 4,569 Commodity Chemicals Paul D. Carrico 6,000 www.axiall.com
AXLL    NYSE

Graphic Packaging Holding Co. Atlanta 4,241 Paper Packaging David W. Scheible 11,500 www.graphicpkg.com
GPK     NYSE

Intercontinental Exchange Inc. Atlanta 4,221 Specialized Finance Jeffrey C. Sprecher 2,902 www.theice.com
ICE     NYSE

Flowers Foods Inc. Thomasville 3,749 Packaged Foods & Meats Allen L. Shiver 10,380 www.flowersfoods.com
FLO     NYSE

*Bank revenue is the sum of interest and non-interest income       **Merged with MeadWestvaco Corp. in July 2015 and renamed WestRock Co.
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Carter’s Inc. Atlanta 2,933 Apparel, Accessories Michael D. Casey 11,565 www.carters.com
CRI     NYSE & Luxury Goods

Aaron’s Inc. Atlanta 2,725 Homefurnishing Retail John W. Robinson III 12,400 www.aarons.com
AAN     NYSE

Global Payments Inc. Atlanta 2,554 Data Processing Jeffrey S. Sloan 4,135 www.globalpaymentsinc.com
GPN     NYSE & Outsourced Services

Total System Services Inc. Columbus 2,447 Data Processing M. Troy Woods 9,900 www.tsys.com
TSS     NYSE & Outsourced Services

Equifax Inc. Atlanta 2,436 Research Richard F. Smith 7,500 www.equifax.com
EFX     NYSE & Consulting Services

Acuity Brands Inc. Atlanta 2,394 Electrical Components Vernon J. Nagel 7,000 www.acuitybrands.com
AYI     NYSE & Equipment

RPC Inc. Atlanta 2,337 Oil & Gas Equipment Richard A. Hubbell 4,500 www.rpc.net
RES     NYSE & Services

Ocwen Financial Corp. Atlanta 2,131 Thrifts & Mortgage Finance Ronald M. Faris 11,400 www.ocwen.com
OCN     NYSE

BlueLinx Holdings Inc. Atlanta 1,979 Trading Companies Mitchell B. Lewis 1,700 www.bluelinxco.com
BXC     NYSE & Distributors

Halyard Health Inc. Alpharetta 1,672 Healthcare Supplies Robert E. Abernathy 12,000 www.halyardhealth.com
HYH     NYSE

Beazer Homes USA Inc. Atlanta 1,464 Homebuilding Allan P. Merrill 1,027 www.beazer.com
BZH     NYSE

Rollins Inc. Atlanta 1,412 Environmental Gary W. Rollins 10,936 www.rollins.com
ROL     NYSE & Facilities Services

Primerica Inc. Duluth 1,340 Life & Health Insurance Glenn J. Williams 2,579 www.primerica.com
PRI     NYSE

Saia Inc. Johns Creek 1,272 Trucking Richard D. O’Dell 8,900 www.saia.com
SAIA    NASDAQ

Cumulus Media Inc. Atlanta 1,263 Broadcasting Lewis W. Dickey Jr. 6,132 www.cumulus.com
CMLS    NASDAQ

Crawford & Co. Atlanta 1,217 Insurance Brokers Jeffrey T. Bowman 8,841 www.crawfordandcompany.com
CRD.B   NYSE

FleetCor Technologies Inc. Norcross 1,199 Data Processing Ronald F. Clarke 4,780 www.fleetcor.com
FLT     NYSE & Outsourced Services

Synovus Financial Corp. Columbus 1,191 Regional Banks Kessel D. Stelling 4,511 www.synovus.com
SNV     NYSE

Mueller Water Products Inc. Atlanta 1,185 Industrial Machinery Gregory E. Hyland 4,200 www.muellerwaterproducts.com
MWA     NYSE

EarthLink Holdings Corp. Atlanta 1,177 Internet Software Joseph F. Eazor 2,659 www.earthlink.net
ELNK    NASDAQ & Services

Oxford Industries Inc. Atlanta 1,016 Apparel, Accessories Thomas C. Chubb III 5,400 www.oxfordinc.com
OXM     NYSE & Luxury Goods

Interface Inc. Atlanta 1,004 Office Services & Supplies Daniel T. Hendrix 3,245 www.interface.com
TILE    NASDAQ

Neenah Paper Inc. Alpharetta 903 Paper Products John P. O’Donnell 2,000 www.neenah.com
NP      NYSE

Schweitzer-Mauduit Intl Inc. Alpharetta 794 Paper Products Frederic P. 3,000 www.swmintl.com
SWM     NYSE Villoutreix

ExamWorks Group Inc. Atlanta 776 Healthcare Services James K. Price 2,800 www.examworks.com
EXAM    NYSE

GEORGIA’S TOP 100 PUBLIC COMPANIES

*Bank revenue is the sum of interest and non-interest income       
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Haverty Furniture Companies Inc. Atlanta 769 Homefurnishing Retail Clarence H. Smith 3,388 www.havertys.com
HVT     NYSE

MedAssets Inc. Alpharetta 720 Healthcare Technology R. Halsey Wise 3,350 www.medassets.com
MDAS    NASDAQ

Invesco Mortgage Capital Inc. Atlanta 701 Mortgage REITs Richard J. King 0 www.invescomortgagecapital.com
IVR     NYSE

Zep Inc. Atlanta 696 Specialty Chemicals John K. Morgan 2,300 www.zepinc.com
ZEP     NYSE

Carmike Cinemas Inc. Columbus 690 Movies & Entertainment S. David Passman III 7,800 www.carmike.com
CKEC    NASDAQ

Citi Trends Inc. Savannah 671 Apparel Retail Jason T. Mazzola 5,200 www.cititrends.com
CTRN    NASDAQ

Premiere Global Services Inc. Atlanta 567 Alternative Carriers Boland T. Jones 2,250 www.pgi.com
PGI     NYSE

Piedmont Office Realty Trust Inc. Johns Creek 566 Office REITs Donald A. Miller 130 www.piedmontreit.com
PDM     NYSE

Columbia Property Trust Inc. Atlanta 548 Office REITs E. Nelson Mills 99 www.columbiapropertytrust.com
CXP     NYSE

Gray Television Inc. Atlanta 508 Broadcasting Hilton H. Howell Jr. 2,937 www.gray.tv
GTN     NYSE

Manhattan Associates Inc. Atlanta 492 Application Software Eddie Capel 2,770 www.manh.com
MANH    NASDAQ

OCI Resources LP Atlanta 465 Commodity Chemicals Kirk H. Milling 420 www.ociresources.com
OCIR    NYSE

Post Properties Inc. Atlanta 380 Residential REITs David P. Stockert 594 www.postproperties.com
PPS     NYSE

Cousins Properties Inc. Atlanta 373 Diversified REITs Lawrence L. 257 www.cousinsproperties.com
CUZ     NYSE Gellerstedt III

Internap Corp. Atlanta 335 Internet Software Michael A. Ruffolo 700 www.internap.com
INAP    NASDAQ & Services

United Community Banks Inc. Blairsville 304 Regional Banks Jimmy C. Tallent 1,506 www.ucbi.com
UCBI    NASDAQ

Popeyes Louisiana Kitchen Inc. Atlanta 236 Restaurants Cheryl A. Bachelder 2,158 www.popeyes.com
PLKI    NASDAQ

SED International Holdings Inc. Lawrenceville 232 Technology Distributors Hesham M. Gad 327 www.sedintl.com
SEDN    OTC Pink

Ameris Bancorp Moultrie 227 Regional Banks Edwin W. 1,027 www.amerisbank.com
ABCB    NASDAQ Hortman Jr.

Ebix Inc. Atlanta 214 Application Software Robin Raina 2,343 www.ebix.com
EBIX    NASDAQ

Fidelity Southern Corp. Atlanta 197 Regional Banks James B. Miller Jr. 1,038 www.lionbank.com
LION    NASDAQ

AdCare Health Systems Inc. Roswell 193 Healthcare Facilities William McBride III 3,414 www.adcarehealth.com
ADK     NYSE Amex

Marine Products Corp. Atlanta 171 Leisure Products Richard A. Hubbell 605 www.marineproductscorp.com
MPX     NYSE

Atlanticus Holdings Corp. Atlanta 170 Consumer Finance David G. Hanna 319 www.atlanticus.com
ATLC    NASDAQ

Atlantic American Corp. Atlanta 166 Multi-line Insurance Hilton H. Howell Jr. 145 www.atlam.com
AAME    NASDAQ

GEORGIA’S TOP 100 PUBLIC COMPANIES

*Bank revenue is the sum of interest and non-interest income       
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PRGX Global Inc. Atlanta 164 Data Processing Ronald E. Stewart 1,500 www.prgx.com
PRGX    NASDAQ & Outsourced Services

State Bank Financial Corp. Atlanta 153 Regional Banks Joseph W. Evans 566 www.statebt.com
STBZ    NASDAQ

CryoLife Inc. Kennesaw 145 Healthcare Equipment J. Patrick Mackin 535 www.cryolife.com
CRY     NYSE

MiMedx Group Inc. Marietta 118 Biotechnology Parker H. Petit 386 www.mimedx.com
MDXG    NASDAQ

SunLink Health Systems Inc. Atlanta 105 Healthcare Facilities Robert M. NA www.sunlinkhealth.com
SSY     NYSE Amex Thornton Jr.

Agilysys Inc. Alpharetta 104 Technology Distributors James H. Dennedy 474 www.agilysys.com
AGYS    NASDAQ

American Software Inc. Atlanta 101 Application Software J. Michael Edenfield 383 www.amsoftware.com
AMSWA   NASDAQ

Heritage Financial Group Inc. Albany 98 Thrifts & Mortgage O. Leonard 568 www.eheritagebank.com
HBOS    NASDAQ  *** Finance Dorminey

Numerex Corp. Atlanta 94 Communications Stratton J. 201 www.numerex.com
NMRX    NASDAQ Equipment Nicolaides

Southeastern Bank Financial Corp. Augusta 80 Regional Banks R. Daniel Blanton 340 www.georgiabankandtrust.com
SBFC    OTC Pink

Concurrent Computer Corp. Duluth 71 Technology Hardware, Derek Elder 236 www.ccur.com
CCUR    NASDAQ Storage & Peripherals

Biota Pharmaceuticals Inc. Alpharetta 69 Biotechnology Joseph M. Patti 66 www.biotapharma.com
BOTA    NASDAQ

DLH Holdings Corp. Atlanta 60 Human Resource Zachary C. Parker 1,200 www.dlhcorp.com
DLHC    NASDAQ & Employment Services

Perma Fix Environmental Services Inc. Atlanta 57 Environmental Louis F. Centofanti 281 www.perma-fix.com
PESI    NASDAQ & Facilities Services

Preferred Apartment Communities Inc. Atlanta 57 Residential REITs John A. Williams 0 www.pacapts.com
APTS    NYSE Amex

Digirad Corp. Suwanee 56 Healthcare Services Matthew G. Molchan 297 www.digirad.com
DRAD    NASDAQ

CatchMark Timber Trust Inc. Atlanta 54 Specialized REITs Jerry Barag 13 www.catchmark.com
CTT     NYSE

Colony Bankcorp Inc. Fitzgerald 54 Regional Banks Edward P. Loomis Jr. 320 www.colonybank.com
CBAN    NASDAQ

Charter Financial Corp./MD West Point 50 Thrifts & Mortgage Robert L. Johnson 288 www.charterbk.com
CHFN    NASDAQ Finance

Premier Exhibitions Inc. Atlanta 29 Leisure Facilities Michael J. Little 174 www.prxi.com
PRXI    NASDAQ

Streamline Health Solutions Atlanta 28 Healthcare Technology David W. Sides 123 www.streamlinehealth.net
STRM    NASDAQ

American CareSource Holdings Inc. Atlanta 27 Healthcare Services John Pappajohn 141 www.americancaresource.com
ANCI    NASDAQ

Southwest Georgia Financial Corp. Moultrie 20 Regional Banks Dewitt Drew 116 www.sgfc.com
SGB     NYSE Amex

Citizens Bancshares Corp. Atlanta 18 Regional Banks Cynthia N. Day 104 www.ctbconnect.com
CZBS    OTC Pink

Intelligent System Corp. Norcross 15 Industrial Machinery J. Leland Strange 263 www.intelsys.com
INS     NYSE Amex

GEORGIA’S TOP 100 PUBLIC COMPANIES

*Bank revenue is the sum of interest and non-interest income   ***Acquired by Tupelo, Miss.-based Renasant Corp. in July 2015
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COMING BACK STRONGER
Floor covering, new industry and public improvements

B Y  R A N D Y  S O U T H E R L A N D

Seeking to Diversify: Carl Campbell, executive director of economic development with the Dalton-Whitfield County Joint

Development Authority. 
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DALTON AND WHITFIELD COUNTY EARNED THE TITLE
“Carpet Capital of the World” decades ago by nurturing an
industry that eventually covered the globe. Its success provid-
ed jobs and security for thousands of workers. 

When the Great Recession dampened the demand for new
housing, the downside of being a one-industry town became
brutally apparent. These days, however, locals are expressing a
new sense of optimism and the feeling that the bad old days
are mostly behind them. 

Whitfield County, in Northwest Georgia, is a place shaped
by history and geography. With a rocky landscape not con-
ducive to farming and little access to outside capital, the region
and its people focused on homegrown industries. The early
production of handmade bedspreads evolved into carpet and
floor coverings. Few could have imagined at the beginning of
the 20th century that this fledgling business would eventually

come to dominate the market. Today, fully 80 percent of the
world’s carpet is made within a 30-mile radius of Dalton.

“We’re not there yet, but the kind of malaise that we felt in
2008 through 2010 is finally past,” says Robert Smalley, an
attorney with McCamy, Phillips, Tuggle & Fordham and chair-
man of the Greater Dalton Chamber of Commerce. “We defi-
nitely seem to have rounded the corner now. It’s just a sense of
energy that wasn’t there.”

He points to a recent upsurge in real estate activity, with
more home building and new stores and restaurants opening
in downtown Dalton. The hotels that crowd I-75 are mostly full
these days with folks just passing through as well as visitors to
the city. 

Most of all, people in Dalton are feeling inspired and hope-
ful as the carpet and floor-covering industry has begun to rise
again. Legendary names like Shaw and Mohawk are once
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Dalton

fully incorporate the carpet-making
process from end-to-end and create
both higher value and more profit in an
industry that hasn’t seen much of either
lately. 

“It goes in as plastic, comes out as
carpet. Rather than buying our yarn
from DuPont, we’re buying plastic chips
and making our own yarn,” Shaw says.
“The more value you add, the more con-
trol you have over the quality.”

In past decades, a carpet mill might
have added as little as 32 percent of the
value of the product, but by consolidat-
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LOCAL LEADERS
Mike Babb

Chairman
Whitfield County 

Board of Commissioners
706.275.7500

mbabb@whitfieldcountyga.com

Carl Campbell
Executive Director of 

Economic Development
Dalton-Whitfield County Joint

Development Authority
706.712.0958 

campbell@daltonchamber.org  

Dennis Mock
Mayor

City of Dalton
706.278.9500

dmock@cityofdalton-ga.gov

Population
(2013 estimate)
County, 103,087
Dalton, 33,414

Per Capita Income 
(2013)

Dalton, $35,538
County, $40,471
Georgia, $25,182

Unemployment
(May 2015)

County, 6.3 percent
Georgia, 6.3 percent

Top Employers
Shaw Industries, Mohawk Industries,

Beaulieu Group, Hamilton Health
Care System, Whitfield County

Schools

Sources
Greater Dalton Chamber of 

Commerce, Georgia Department of Labor,
U.S. Census Bureau

Whitfield County

maps

again expanding and hiring thanks to a
slow, but growing residential and com-
mercial demand. 

And, then there’s the rebirth of the
other Shaw legend – Bob Shaw. 

Back in 2001, he sold Shaw Industries
for $2.35 billion to Warren Buffett’s
Berkshire Hathaway. For most men, that
would be a career. Not Shaw. He had
some ideas about how to make the car-
pet and floor-covering business work
better. And, besides, he jokes, his golf
game wasn’t getting any better. 

Despite a deepening recession, in
2010 he founded a new company called
Engineered Floors and began imple-
menting an innovative and strategic
approach to the floor-covering market. 

Instead of cranking up an old mill,
Engineered Floors invested in new facil-
ities and cutting-edge technology. The
company focused on selling to high-vol-
ume customers who supply carpet to
apartment complexes and other com-
mercial establishments. After building
plants in Calhoun and Dalton, he
acquired residential carpet maker
Dream Weaver Carpets in 2011 to con-
nect to the retail market. 

Today, the company is constructing a
massive 2.4-million-square-foot manu-
facturing plant south of Dalton that will
eventually employ more than 2,000
workers. The $450-million complex will

Increased Energy: Robert Smalley, attorney and chairman of the Greater Dalton Chamber of

Commerce

Flooring Pioneer: Bob Shaw, founder,

chairman and CEO of Engineered Floors
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ing more of the steps of production under one roof that figure
could be upped to 70 percent or more. “So you have consider-
ably bigger control,” says Shaw. “If you control value, you
have a better chance of making a profit. You’re controlling the
quality from the time you bring in plastic to the time that you
ship out carpet.”

When his family’s company was founded in 1946 as Star
Dye Co., its job was dyeing carpet made by other producers. In
those days, that was the way the industry worked. One compa-
ny made the carpet from fibers manufactured by another,
while a third applied the dye. Shaw saw that he needed a dif-
ferent, end-to-end approach if he wanted to be successful. 

These days, Shaw is doing battle with the biggest names in
the carpet business, but unlike many industries all his com-
petitors are within a short drive of his downtown Dalton office. 

“The nice thing about the carpet business is that we really
don’t have foreign competitors simply because the productiv-
ity is such that [foreign] labor is not competitive,” he explains.
“Moving a 700-pound roll of carpet is more difficult than box-
ing something. So Third World countries have never been a
competitor, and we still have that moat around us.”

FOCUSED ON DIVERSIFICATION
Despite the resurgence in carpet, local leaders are working

hard to cultivate new industries so that Dalton is a bit less of a
company town. 

“Our main push right now is to get a little bit of diversifi-
cation,” says Carl Campbell, executive director of economic
development with the Dalton-Whitfield County Joint
Development Authority. “With the Volkswagen automotive
plant just north of us [in Chattanooga], we’re certainly work-
ing to try to get some of that supplier business. There will be
a need for new and increased capacity [at the plant], so we’re
recruiting Tier One, Tier Two and Tier Three suppliers that can
not only serve VW, but other car manufacturers in the
Southeast.”

Economic developers are also on the hunt for food produc-
tion companies, emphasizing access to plentiful water and
city-owned utilities eager to work with new plants. Then, of
course, there are all those workers and the deep heritage of
industrialization that has shaped Whitfield County since the
very beginning. 

Connecting those workers to 21st-century manufacturing
jobs requires a great deal of training and retraining, but
Dalton is ready. Right off I-75 is Dalton State College, and the
city also boasts a campus of Georgia Northwestern Technical
College (GNTC), which shares a campus with the local career
academy.

“We have people who are excellent employees and under-
stand shift work,” says Whitfield County Board of
Commissioners Chairman Mike Babb. “They understand pro-
duction, and they understand the necessity of keeping





116 I SEPTEMBER 2015 I GeorgiaTrend

DA LT O N       W H I T F I E L D  C O U N T Y

machines going. We’re going to have to find them some other
kind of manufacturing job, I hope, because their skills are in
manufacturing.”

Even with the rise in demand for carpet that has driven hir-
ing within the industry, many of the carpet mills that once
hummed with life are unlikely to reopen. Those particular jobs
won’t be coming back. In fact, never again will this region see
the sheer number of mills that once dotted the landscape pro-
ducing products around the clock to meet a seemingly nev-
erending need. 

“What everyone needs to understand is not only did the
floor-covering industry go through the Great Recession and
was affected tremendously by it, but also it was a time of
changing technologies,” observes Babb. “They took this
opportunity with the drop in production to go ahead and do
what they had been anticipating and planning on doing for a

decade and a half. That was the transition out of the spun yarn,
which is a more expensive way of producing yarn, and going
to an extrusion method, which is very productive, takes fewer
people and is just a step up in technology.”

Today, the challenge for Dalton and Whitfield County is to
take those thousands of people who were working in spun
yarn plants and transition their training and their education
and their work abilities into the new technologies.

“That’s the big immediate challenge, and I don’t think

there is going to be enough jobs created,” says Babb. “We can
produce the same number of pounds of yarn as we did before
the recession with less people. As a result, some of those peo-
ple who were previously working in the carpet industry and
the spun yarn plants are going to have to move into something
other than carpet. And that’s why we’re also, in the Dalton
area, looking at diversifying our industrial base up here.”

“We’re a manufacturing town, and advanced manufactur-
ing in general is a target,” Campbell says. “This town is built
around and to serve manufacturing. The infrastructure is
there. We’re in a great location, and we can serve the market
very easily from here. That’s the draw.”

RETRAINING FOR THE FUTURE
Many of those workers are receiving training at GNTC. The

institution opened its campus here largely at the urging of

local leaders and business. Its primary goal is to teach the
right skills to create a workforce that can serve the changing
and increasingly high-tech needs of companies. 

“Our business is to work with business and industry to
ensure that they have the skilled workers they need,” says Dr.
Ginger Mathis, associate vice president of academic affairs
and campus manager of the Dalton location. “One of the first
things we did when we moved here to the Whitfield County
area in 2011 was to talk with business and industry.”

Important Partnerships: Ginger Mathis, left, campus manager of the Dalton campus of Georgia Northwestern Technical College, and Mike

Babb, chairman of the Whitfield County Board of Commissioners
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Local business and government leaders had been seeking
a branch of the technical college to meet the region’s growing
training needs. Since then, the college has worked closely not
only with businesses in need of trained workers, but also other
colleges throughout the state that have expertise and experi-
ence in creating particular types of programs. One of the first
areas GNTC tackled was a program in mechatronics – the
multidisciplinary field that combines various forms of tech-
nology and mechanical engineering, essentials for modern
manufacturing.

Since then, the college’s programs have been filled both
day and evenings, and it is even considering offering classes
on weekends. These courses have attracted both workers
already with companies and students just out of high school,
according to Mathis. 

“The workplace of today in the manufacturing area is not
the same place that it was 20 years ago,” says Mathis. “It’s high
tech, with robotics programing and computerized controllers.
Everything is connected to a computer, and that’s just part of
the arsenal you need in your tool belt to be productive. Now
the skill sets needed are a little more advanced and more tech-
nology related. I’ve also noticed a shift where they’re looking
for individuals who have a broader range of skill sets.”

Helping students move more easily from the classroom to
the shop floor prompted the creation of internships that
would give students real-world experience.

“We’re developing internship programs, because students
coming out of school need to have already set foot in the busi-
ness world,” says Mathis. “It helps both the students and busi-
ness to be able to preview folks who are interested and in the
market. It also helps the students see real-world needs and the
skills they need to develop.”

NEW OPTIMISM
The comeback of carpet – modest though it may be – has

clearly contributed to a new level of optimism in the region.

DA LT O N       W H I T F I E L D  C O U N T Y

Meeting Real-world Needs: Georgia Northwestern Technical College
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economy 
by Jeffrey Humphreys

ON THE TRADING FLOOR
THE OUTLOOK IS A MIXED BAG for both finan-
cial planners and stockbrokers, as well as the
people who rely on them to manage their
money. In the short-term, revenues will rise
faster than GDP, reflecting growth in disposable
personal income, increased employment, a 5.4
percent savings rate and the recent wealth gains
of many high net worth individuals. 

Rising interest rates will cause investor
uncertainty to increase in 2016, which will lead
to short-term increases in trading volumes but
may discourage retail investors over the long
term. Nonetheless, the long-run forecast for
stockbrokers is good but not exuberant, in part
because two major market reversals since 2000
did lasting damage to people’s opinion of equi-
ties as an investment. 

More individuals are entering their retire-
ment years, which argues for asset allocations
that give heavier weight to bonds rather than
stocks – or at least toward income stocks rather
than growth stocks. Of course, the view of real
estate as an investment has darkened some-
what, which could tip the balance back toward
stocks even as people become more comfort-
able with the overall state of the economy and
their level of personal debt.

Increases in longevity, the increasing median
age of the population and concerns about the
viability of Social Security and other pensions
favor stockbrokers and financial planners.
People will take more responsibility for their
own retirement incomes, and their growing
investments will increase revenues derived
from asset management and commissions. 

Going forward, increases in the average re-
tirement age – and increases in labor force par-
ticipation by persons 65 and over – also should
benefit financial planners and stockbrokers.

Major long-run challenges include more
competition from banks, insurance companies
and online discount brokers that promote do-it-
yourself financial planning.

The growing use of alternative trading sys-
tems will cause the industry to become more
focused on retail investors over institutional
investors. The industry will become more
dependent on fees charged based on the value
of assets under management rather than com-
missions. This ongoing shift will help stabilize

industry-wide revenues – and profits – because
fees are earned whether or not stocks are traded.

Consolidation and a slowing of new compa-
nies in the financial planning market are increas-
ing industry concentration. Economies of scale
created by new technologies will encourage fur-
ther consolidation. As consumers become more
familiar with online and mobile banking, they
will be more prone to engage in the online or
mobile trading of stocks and more apt to manage
their own accounts. 

As of mid-2015, it appears that equities are
modestly overvalued whereas treasuries and bonds
generally are substantially overpriced. Assuming
that the financial markets and the overall econo-
my continue to heal, the outlook for equities is
slightly positive, which implies that trading activi-
ty probably will neither rise nor fall significantly. 

Sustained economic recovery will increase the
volume of initial public offerings as well as merg-
ers and acquisitions, which bodes well for stock
prices. In many industries, relentless competition
and new regulations will spur merger and acqui-
sitions activity. Slower growth in corporate prof-
its as well as the lagged effects of the Federal
Reserve’s winding down of bond purchases will
temper stock price gains in 2016. 

The Federal Reserve will raise short-term
interest rates in 2016, with long-term market
interest rates also rising. Interest costs are not
expected to erode companies’ net earnings very
dramatically, however. That lends stability to
stock prices – even for debt-heavy companies – at
least in the short term. 

On the negative side, the dollar’s high value
might discourage foreign investors from purchas-
ing U.S. equities. Also, growing recognition that
the U.S. real estate market is in a sustainable
recovery may cause some investors to put more of
their money into real estate, which could temper
gains for other asset classes, including equities. 

Of course, extreme volatility in either the
economy or stock prices could cause such funds
to remain in safer, more liquid types of invest-
ments, such as cash or very short-term CDs. On
the other hand, in the short-term, volatility can
encourage investors to seek out professional
financial advice, but extended periods of volatili-
ty discourage participation in the stock market by
small retail investors. 

Sustained 

economic recovery

will increase 

the volume of 

initial public 

offerings as well 

as mergers and

acquisitions, 

which bodes 

well for 

stock prices. 

Dr. Jeffrey Humphreys is
Director of the Selig

Center For Economic
Growth at the Terry

College of Business at 
the University of Georgia.



  downtime art of the meal
by Krista Reese
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Harvest on Main
576 East Main St., Blue Ridge

706.946.6164 or harvestonmain.com
Hours: Lunch and dinner Thursdays-Mondays. 
Lunch only on Tuesdays. (Closed Wednesdays.)

Parking: On street and in nearby free lots.
Dress Code: Anything from hiking gear 

to silk and pearls.

Blue Ridge Blue Plate
With our longest days

– and, we hope, harshest
heat – behind us, we’re all

looking forward to fall. But if you just
can’t wait, why not head up to the
mountains, where the breezes are
already cooler, the nights and morn-
ings breathable? 

Soon, of course, the colors will start
changing, and if you haven’t been up
there in a while, you’ll be pleasantly
surprised at the rapidly evolving food
scene. Take, for example, Blue Ridge,
with a mini-explosion of small brew-
eries, a bona fide Internet sensation
(the previously little-known Joe’s
BBQ, which confounded many with its
sudden coronation as best barbecue in
the country by the reader-reviewers
on TripAdvisor) and several recent
entries on the more sophisticated din-
ing scene. 

Probably the most high-profile of
the bunch, Harvest on Main occupies
an imposing, rustic-cabin-style space
on Blue Ridge’s tourist-friendly Main
Street. Chef/owner Danny Mellman,
who earned numerous awards at his
coastal Florida restaurants, was also
one of the area’s pioneers in using
local meats and produce in innovative
dishes. 

Opened in January 2010, Harvest
on Main’s soaring exposed beams
house a dangling old canoe; an enor-
mous, 12-point elk head protrudes
over the stacked-stone fireplace that
surely crackles to life in cold weather.
Wood floors creak underfoot. The
design has become so commonplace
you could be in a Ralph Lauren store



bourbon-scented, they smear
smoothly over crisp pita chips,
served with the cold house “dilly”
green beans. It went nicely with a
well-crafted Pisco sour, a classic
cocktail with Peruvian brandy, its

sweet-tart edge
mollified by
whipped egg
whites. I’m think-
ing: This is Blue
Ridge? 

Yes. Yes, it is. So is
the lightly dressed
tangle of tender
local lettuces as well
as the Arctic char, a
trout-like fish served
in a nightly special
over garlic mashed
potatoes with a
chorizo and scallops
cream sauce. The
duck was, to my
taste, just a little
over-much – seared
and served over

pecan-flecked mashed sweet potatoes
and sautéed red cabbage with house-
smoked bacon, with a big patty of
merguez (lamb sausage) on the side.
All it needs is a sautéed cherry on top.
Which it has. Several, actually. The
weather was still too warm for me to
enjoy this kind of dish, but I could see
craving it on a bone-chilling winter’s
day, like a big stack of pancakes. 

Desserts are crowd-pleasing, ice
cream-topped, nut-sprinkled,
caramel-laced goodies that are surely
meant to be shared – but I could bare-
ly make a dent in Miss Patty’s
Chocolate Cake (with pecan caramel
cream cheese mousse) after that sig-
nificant dinner. 

Lesson learned: You can actually
eat too well in Blue Ridge. We’ll have
to return to correct our error.
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hot dogs and mac-and-cheese,
or semi-boneless pan-seared
Springer Mountain half-chick-
en and Brasstown Farm meat-
loaf. 

Meanwhile, their parents
sipped big glasses of cabernet

sauvignon with their steaks and pasta. 
The restaurant’s sheer volume of

dishes and drinks is impressive, but
not overwhelming – and the waitstaff
is incredibly cheerful and helpful in
making choices. Our server seemed
attuned to our vibe right away, volun-
teered to fetch multiple tastes of wine
and helped us sort through the multi-
tude of options. The food is friendly
without being dumbed-down – the
pâté sealed in its little jar with
schmaltz is described on the menu as
“smashed chicken livers.” Cool and

Restaurant Tips? Comments? Email Krista Reese at gtcritic@mindspring.com.

as easily as a foothills lodge. Still, here
it reminds you where you are – specif-
ically in the mountains, and likely on
vacation. 

The food fits the bill for exactly
that, with a menu that embraces picky
eaters and more adventurous diners.
On the early side for dinner, I was
struck by how many families packed
the space – and how well-behaved the

children were, as if
somehow equally
awed and entertained
by the environment.
They chowed down
on flatbread pizzas,

Speaking of those Blue Ridge breweries …
Celebrate Georgia’s new law, which went into effect July 1, that allows visitors to buy and take home beer from a

local brewery as part of a tour. To further investigate, check out the Blue Ridge Brewery (187 Depot St., 706.632.6611,

blueridgebrewery.com), Grumpy Old Men Brewing (1315 East Main St., 770.331.8870, grumpyoldmenbrewing.com) and

Fannin Brewing Co. (3758 East First St., 706.258.2762, fanninbrewingcompany.com). All have craft brews; some serve

food and have live music. 

Vacation Vibe: Opposite, “smashed chicken livers.” 

This page, clockwise from top, a Classic Pisco Sour;

pan-seared half-chicken on garlic mashed potatoes

with sautéed green beans and herb jus; Miss Patty’s

Chocolate Cake with caramel mousse and caramel

sauce, topped with pecans
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sustainable georgia
by Ben Young

SUPPORTING STEM
THERE’S BEEN MUCH ADO ABOUT STEM 

(science, technology, engineering and mathe-
matics) education over the past few years. Some
pundits are panicked that the United States
isn’t turning out enough scientists and engi-
neers and that our students aren’t ready for the
jobs of the future. 

There are various reasons offered for this per-
ceived shortage of Bunsen Honeydews, the lab-
coated scientist from The Muppet Show. Some
believe that a liberal arts education may be a cul-
prit, that students learning Shakespeare aren’t
able to knuckle down and also learn program-
ming and deep calculus with the distractions of
Pyramus and Thisbe beckoning in the periphery.

Whether or not this is hogwash, or if there
will indeed be a surplus of programming and
code writing jobs, it’s probably not a bad idea
for us to promote and celebrate the sciences
and illuminate an easier path for students who
are so inclined. 

Schools in Georgia are using sustainability
to bring STEM awareness, with programs
simultaneously engaging students with envi-
ronmental solutions and the sciences. One for-
mer school of mine, Brookwood Elementary in
Dalton, is using sustainability in its curriculum
to qualify for STEM certification, which the
state Department of Education awards to
schools that offer an integrated STEM curricu-
lum driven by problem solving, discovery, proj-
ect-based learning and student-centered devel-
opment of ideas and solutions. 

Brookwood fourth graders are working on a
research project with Dalton State College in
which turtles are trapped, weighed, marked,
gender-identified and then released. The
school’s first graders work with the Tennessee
Aquarium and the University of Georgia on a
Monarch butterfly research project. And the
whole school tends to a garden with the sup-
port of local agricultural engineers. Other busi-
ness partners, including Shaw Industries,
United Way and Keep Dalton Beautiful, help
create STEM-integrated, sustainability-infused
lessons for all grades. Go Brookwood Beavers!

At Tucker Middle School in DeKalb County,
local businesses partner with the school to
allow students to work on projects to solve real
business problems. Students are redesigning

habitats for Zoo Atlanta, engineering power
transmission lines across lakes for Georgia
Transmission Corp. and considering environ-
mental solutions to large-truck parking for
Marten Transport.

Nearby, Henderson Mill Elementary received
STEM status for programs including Engineering
is Elementary, Small Fry to Go, a school garden
and LEGO Build to Express. Funding to help
support the school garden and Small Fry to Go
was provided by Northrup Grumman and the
Atlanta Hawks Foundation. A rain collection sys-
tem designed and built by AMEC Engineering of
Tucker keeps the garden green. 

Tucker’s Green Power EMC, which provides
renewable energy to Georgia cooperatives, has
installed photovoltaic solar systems in schools
throughout the state through its SunPower for
Schools program. Students can learn hands-on
how renewable power impacts the grid. Chatta-
hoochee Riverkeeper has created “floating class-
rooms” on West Point Lake and Lake Lanier.
Savannah’s Skidaway Institute takes students
out on a barge and promotes STEM education
using underwater robots. 

These programs are bearing fruit in a new
generation of sustainability advocates best
demonstrated by Georgia Conservancy’s
Generation Green, which has become a great
forum for eco-conscious millennials. College
campuses around the state are rife with similar
eco-collaborations with their surrounding com-
munities. Promoting STEM on the college level
is important, too. 

I might add, however: Do not underestimate
the importance of a liberal arts education. In
indirect ways, the vast variety of courses I took
in college have been indispensible to my ability
to solve day-to-day problems and run a compa-
ny. I can’t begin to measure the importance of
the ability to improvise in unexpected situations. 

In an even more technological future, high
school students may not go to a liberal arts col-
lege right away, or in the same way that we’re
used to. But I hope they’ll still take philosophy
and fine arts courses that enable them to expe-
rience education, somehow, as I did. These
classes may be more important to the art of
growing up than where we end up working, but
that still counts.
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Ben Young is 
Georgia Trend’s

Co-Editor in Chief and
Publisher. Contact him at

byoung@georgiatrend.com.









This year marks a special milestone for Children’s Healthcare of Atlanta. In September we celebrate 100 years of 
providing specialized, pediatric healthcare to the children of Georgia. When the Scottish Rite Convalescent Home 
for Crippled Children opened its doors in Decatur in 1915, the facility consisted of two rented bungalows housing 
a total of 20 beds. Today, Children’s looks a bit different. With three hospitals, 575 beds and 25 neighborhood 
locations, including Marcus Autism Center, we are one of the top pediatric healthcare systems in the country. While 
we have grown in size and scope of services, one thing remains unchanged: our commitment to providing expert 
care that meets the unique needs of Georgia’s kids.
 
Last year alone, Children’s cared for more than 365,000 patients. We also reached more than 300,000 kids through our 
Strong4Life childhood wellness effort. From performing our 300th heart transplant to researching ground-breaking 
methods for diagnosing autism, we continue to build upon our heritage of being at the forefront of pediatric healthcare. 
 
As we look to the next 100 years, we have a renewed focus on advancing specialized pediatric care, the kind 
of care only Children’s can provide. We fi rmly believe, and the past century has shown, every child deserves 
Children’s. We envision a future in which all children have access to routine, coordinated care that helps keep them 
out of our hospitals and in the classrooms and neighborhoods where they belong.
 
For 100 years, we’ve cared for sick and injured kids. As a not-for-profi t, we don’t do it alone. Our ability to meet 
their needs is rooted in the generous support of our community and the talents of world-class providers. Your 
generous backing allows us to continue providing the care kids deserve. 

On behalf of our team of physicians, nurses and support staff, thank you for the honor of caring for your children 
and thank you for supporting our organization. 

Join us in celebrating our 100-year anniversary by sharing your Children’s story at choa.org/100years. 
Here’s to the next 100 years.

Sincerely,

100 Years of Caring for Georgia’s Kids 
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Cover photo: Scottish Rite nurse and patient, date unknown.

Photo, page three: Patients in the early 1900s at the Scottish Rite Convalescent Home for Crippled Children.
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Chandler’s story 
When I found out I was pregnant, 
I was beyond excited and couldn’t 
wait to meet my baby. My son, 
Chandler, came early, a bit too 
early. He was born in 2007 at just 35 
weeks. Three days after delivery, he 
started rejecting feedings and crying 

words
in

  their
The 100-year history of Children’s Healthcare of Atlanta is made up of the  

numerous and varied stories of our patients and stakeholders. To celebrate  

this milestone, we asked patients, parents, community partners, volunteers and 

staff who have shaped our journey through the years to share their stories. 

uncontrollably. I couldn’t comfort him. He was later diagnosed with late onset 
bacterial meningitis, and he suffered devastating brain damage.

Chandler is a fighter and, against all odds, his story is one of survival. He 
went from breathing on his own to going into cardiac arrest. He was on 
ventilation for 14 days. He went from a 5-pound, 12-ounce baby to looking 
like the Michelin Man with lots of dressings. He stayed in the hospital for 40 
days, and his prognosis was bleak.

But, because of the experience and expertise of the medical staff at 
Children’s, Chandler was given a fighting chance, and he is still winning his 
battle. He is now a thriving 8-year-old boy with loads of personality and an 
incredible love for life and music, thanks in part to one very special nurse, 
Jeannette Joslin-Chadwick.

Chandler has had more than his share of surgeries, but Children’s always 
takes great care of him. He has his share of scars, but his grandmother 
says they tell their own stories. He has moderate cerebral palsy and is 
paralyzed from the waist down. He wants to stand so badly, and that’s his 
next chapter. He has tons of specialists and therapists who have all come to 
know him, and he sure knows and loves them.

There would be no Chandler without Children’s. Here’s to 100 more years.
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the last time Children’s would 
expand its reach in the city. In 2004, 
Grady Health System approached 
Children’s about a potential 
partnership with Hughes Spalding, 
which was serving a largely 
indigent patient population and 
struggling fi nancially. 

Hughes Spalding
Hughes Spalding’s history is just as 
rich and storied as those of Scottish 
Rite and Egleston. In the late 1940s, 
Atlanta attorney Hughes Spalding 
recognized the need for a hospital 
to serve African-American patients 
and led a movement to address 
inadequacies in healthcare for 
African-Americans. Spalding’s desire 
to help was initially sparked in 1946 
when Margaret Mitchell, famed 
author of the Pulitzer-Prize winning 
novel “Gone With the Wind,” wrote 
to him. She expressed concern 
about healthcare options for African-
Americans when she could not fi nd 
a place to care for her long-time 
African-American laundress who 
was dying from cancer. She wrote 
to Spalding and enclosed a $1,000 
check to help fund the creation 
of a hospital. Spalding began 
campaigning; his efforts were greatly 
appreciated by Atlanta community 
leaders, who agreed the hospital 
should be named in his honor. 

In 1947, Emory donated three acres 
of land across from Grady Hospital 
in downtown Atlanta for the new 
facility, which would be operated 
through Grady Health System, and 
construction began. The hospital 
continues to operate at this original 
location. When it opened in 1952, the 
Hughes Spalding Pavilion had 130 
beds and provided medical care for 
African-American adults and children. 

In 1983, Hughes Spalding Pavilion 
expanded its facilities and began 
to specialize in pediatric care. 
Though it was briefl y closed from 
1989 to 1991, it reopened in 1992 
as Hughes Spalding Children’s 
Hospital. In order to streamline 
pediatric healthcare throughout 
metro Atlanta, Children’s began 
operating Hughes Spalding 
Feb. 1, 2006—exactly eight years 
to the day since the Scottish Rite 
and Egleston merger became 
offi cial. In 2010, a new building 
was opened at the same location, 
which provided expanded facilities, 
updated equipment, a primary 
care center, and both a sickle cell 
and an asthma clinic. 

Bright future
Children’s has expanded to 
become three major hospitals, 
fi ve Urgent Care Centers, dozens 
of neighborhood locations, and 
Marcus Autism Center.  Marcus 
Autism Center is one of only three 
National Institutes of Health Autism 
Centers of Excellence and became 
part of the Children’s family in 
2008. Today, Children’s is one of 
the largest pediatric healthcare 
providers in the country. We 
continue to treat children from 
all 159 counties in Georgia, and 
the U.S. News and World Report 
ranks Children’s as one of the top 
pediatric hospitals in the nation. 

Economists will tell you that since 
the 1920s the average lifespan of 
a U.S. company has dropped from 
67 to just 15 years. In Atlanta, only 

a select few can claim 100 years 
or more of operation. This year, 
Children’s enters an exclusive 
echelon, joining the ranks of 
organizations such as SunTrust and 
The Coca-Cola Company. 

However, if you ask our community, 
our longevity has meant a lot more 
than good business. It’s meant 
brighter futures for untold numbers 
of children. Throughout our history, 
there have been many twists and 
turns, but the paths our hospitals 
have taken were consistently paved 
by the generous support of our 
community. 

“The story of where we came from 
still has a lot to do with who we 
are today,” said Donna Hyland, 
President and CEO. “Dr. Hoke knew 
from the beginning that there were 
big things in store for Children’s. 
When you’re surrounded by the best 
and the brightest in business, it’s 
easy to imagine the amazing things 
you can do in the future. I share 
Dr. Hoke’s lofty goals for the next 100 
years. I know that we can be even 
bigger, better and do even more.”

Based on his auspicious words, it’s 
clear that Dr. Hoke would be proud 
of all “this little institution” has 
accomplished, and he would likely 
take comfort in the fact that these 
days more than 9,200 employees 
share his passion to see big dreams 
realized for our patients. In the next 
100 years, the future of Children’s 
only gets brighter. 





The spring of 2001 retirement 
of Leila Denmark, M.D., marked 
the end of her more than seven 
decades as a practicing pediatrician. 
Throughout her long career,  
Dr. Denmark cared for thousands 
of children in Georgia and was 
the recipient of numerous honors 
and awards. Today, Dr. Denmark’s 
legacy of passionate care lives on 
at Children’s thanks to her recently 
established endowment.  
 
Dr. Denmark was born in 1898 in 
rural Portal, Ga. the third of 12 
children. Dr. Denmark grew up on 
her family’s farm and often helped 
care for the animals. She graduated 
from Tift College in Forsyth and 
was a high school science teacher 
for two years before applying to 
medical school.  
 
In 1924, a 26-year-old Leila 
Denmark convinced the admissions 
staff at the Medical College of the 
University of Georgia in Augusta, 
Ga. to admit her to the freshman 
class. She was the lone woman in 
the class of some 50 men. After 

graduation, she became the first 
intern at the Henrietta Egleston 
Hospital for Children, now 
Children’s Healthcare of Atlanta, 
and she admitted its first patient.  
 
Dr. Denmark was dedicated to 
caring for children no matter their 
family’s income, and never turned 
away a child who needed care. She 
opened her own medical practice 
where she cared for children for 
more than 71 years.  
 
In addition to her medical practice, 
Dr. Denmark’s research was 
instrumental in developing the 
Pertussis (whooping cough) vaccine. 
In 1935, she was the recipient for 
the prestigious Fisher Award for 
her contribution to developing 
the vaccine. Dr. Denmark retired 
in 2001 at the age of 103. At the 
time, she was the oldest practicing 
pediatrician in the country.  
 
Upon Dr. Denmark’s death in 2012, 
at the remarkable age of 114, she 
bequeathed funds to Children’s 
that established an endowment 

to provide for ongoing physician 
education. As a result, the Dr. Leila 
Denmark Physician Education 
Endowment was created.  
 
Endowments are especially 
important to Children’s because 
they provide a crucial source of 
funds that help ensure extraordinary 
care and improved outcomes for 
generations of patients to come. 
They also enhance our financial 
stability and long-term viability. 
For donors, endowments provide 
an opportunity to make a lasting 
impact on children and their 
families. An endowment gift ensures 
that programs important to the 
donor will thrive in the future.  
 
Dr. Denmark’s gift to Children’s 
in the form of an endowment 
reflects her desire to ensure that 
future generations of physicians 
at Children’s continue to provide 
extraordinary care for children. 
 
To learn more about legacy giving, 
email mary.mccormack@choa.org 
or call 404-785-9481.

A legacy of caring
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